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Ao Al g cJpenll L pay 1 4yl 5 Agilalall Allal) 1) (CWB) Jiendl daals 5 i
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(2020:25401) agaa il

o Lol g lad gea AAS o S5 ) Ay el i) and Ladie Jaaall (sl dagy dhaay
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S Al o adiey Ll o (e a2l Jlad dle gn sall Jaladldl Joaed sale) daglll
O Y e gim gall aladll Aad edl) clinadl aladde) YA e @lldg ccilad gl glas
s Ay gudtl) cliinall s 2ixd alalidd) jaic o ading dlixe ye 3ol callaii dagl)
JSG dieadl 8 (e dpuSall 3230 e 2l Lghabad Joaady o 685 g8 dagall (38a3

-

A
cleaad sliiall elal amy ¢ Sleall dahlall LlatuVl (uSad Jpanll dngy (18 lld ¢ ga B g
ob Elias et al. (2016) o\ » L <3 u5s «(Bartl et al.,2013) alie of dadgia ye
pl daalia 5 ) g (8 4l 4ap oy Laa da 85 a8 Jreall ddble Dlaiul (A renl) dag
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A el Ll ds jy a3 Al s Convergent Validity ds sl aadiall sl
23S Ll s el (521 Gl il (s 3 mms e Talad Q) pealie e (g s
o gl dad J8 YT ang s (g gl (galal Gl 73 g anl (S LA (g Gl el
s «(Hair et al.,2014,p.120;Byrne,2010,p.110) %50 ce (AVE) g il ol
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O (e XUl @llyy (EFA) ALSiny) el Qalail) alascinly Call 28 @l Jos
o Y5 ke (46) = peie i dalse (13) 0 8 )l Lelal s e il )
g5 AR (e (s siaal) (galal 3 gaill g &l dnSlall e gy U Jsaall5 ke (54)
Gl puiall € el @lill Jalae Gl Factor Loading sl Jueadll Elilas
LS ellys CAVE g oAbl cplill b sie i 55 SIS 5 «(CR)Composite Reliability

ot
(623 =¢)) s simall gaal 73 gaill duad jal) &) yitia dpadla (5) B J g2
Chlalee | Ay El) Ladtal) | cldl el shagl Jalatll [ 3 ball a8 Cl_ysiiial)
deadll | AVEE. | CR. | <l | cldll | Gl | Jugl
<) 84l alad) ol | mlual)

0.866 | 0.546 | 0.892 | 0.538 | 0.774 0.939 424 | Pr.(1) g guadl)
0.730 0.505 0.883 431 | Pr.(2) Privacy
0.722 0.637 1.169 3.83 | Pr.(3) (Pr.)
0.603 0.645 1.123 3.86 | Pr.(4)
0.786 | 0.636 | 0.897 | 0.569 | 0.830 | 0.890 | 4.31 Se.(1) Y
0.742 0.656 1.204 3.51 Se(2) Security
0.693 0.628 1.228 3.55 Se(3) (Se))
0.767 0.618 1.068 | 3.89 Se(4)
0.725 0.657 1.245 3.51 Se(5)
0.304 0.218 1.186 | 3.52 Se(6)
0.647 | 0.556 | 0.862 | 0.513 | 0.712| 1.137 3.80 ND(1) (o guil) £1add) ane
0.815 0.553 0.880 4.37 ND(2) Non Deception
0.753 0.520 1.210 | 3.59 ND(3) (ND.)
0.252 0.140 0.932 | 4.39 ND(4)
0.832 | 0.592 | 0.878 | 0.716 | 0.866 | 0.861 4.47 Re.(1) ddlaaal)
0.886 0.745 0.917 4.33 Re.(2) Reliability
0.215 0.180 0.909 4.39 Re.(3) (Re))
0.735 0.732 0.793 | 4.52 Re.(4)
0.850 | 0.533 | 0.841 | 0.564 | 0.715| 0.803 | 4.52 Tr.(1) 48y
0.518 0.651 1.121 3.83 Tr.(2) Trust(Tr)
0.581 0.612 0.889 4.36 Tr.(3) (Tr.)
0.307 0.462 | 0.810 | 0.243 | 0.800 | 0.928 | 438 Es.(1) <ilaadl) 33 g
0.785 0.642 1.006 | 425 | Es.(2) A g SNy
0.836 0.533 1.298 3.44 Es.(3) E-service quality
0.789 0.611 0.686 | 4.69 | Es.(4) (Es.)
0.730 0.656 1.013 | 4.09 Es.(5)
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(5) A2 o2 a6

Clalra [ A AL dadlall Ll eDlalea Al Julal 3 jlad) 368 &) urciall
deadll | AVEE. | CR. | bl | <l | Gl | dawgl)

<) 84l @Lﬂ\ § Jal) g..nbunl\
0.874 0.686 0.821 4.52 Es.(6) Claadd) 345
0.801 0.673 0.841 | 450 | Es.(7) i g sy
0.230 | 0.664 | 0.887 | 0.187 | 0.731 | 1.036 4.23 CW.(1) Jrarll Al
0.797 0.518 1.070 4.15 | CW.(2) | Consumer Well-
0.828 0.539 1.316 3.10 CW.(3) Being
0.858 0.680 1361 | 3.41 | CW.(4) (CW)
0.794 0.588 1.310 3.90 CW.(5)
0.120 0.069 0.760 4.58 CW.(6)
0.769 | 0.562 | 0.837 | 0.596 | 0.735| 0.808 4.50 CD(1) Jand) dag
0.884 0.543 0.745 4.58 CD(2) | Customer Delight
0.856 0.489 0.711 4.13 CD(3) (C.D.)
0.122 0.096 0.689 4.24 CD(4)
0.520 | 0.857 | 0.923 | 0.583 | 0.794 | 0.758 | 4.06 | Ad(1) Advocacy gl
0.516 0.597 0.769 4.09 Ad(2) (Ad)
0.880 0.630 0.781 4.03 Ad(3)
0.822 0.607 0.721 4.12 Ad(4)
0.759 | 0.631] 0.835] 0.603 | 0.794 | 0.772 | 4.08 Im(1) | Immunity 4lasl
0.751 0.660 0.778 4.11 Im (2) (Im)
0.881 0.647 0.772 | 4.06 | Im(@3)
0.630 | 0.597 | 0.804 | 0.554 | 0.750 | 0.741 | 4.17 | Op(1) Openness glN)
0.796 0.628 0.746 | 4.11 | Op(2) (Op)
0.562 0.551 0.733 | 4.09 | Op(3)
0.625 | 0.537 | 0.862 | 0.634 | 0.779 | 0.747 4.10 Ac(1) Jsadl
0.542 0.604 0.744 4.12 Ac(2) Acquiescence
0.602 0.610 0.760 4.03 Ac(3) (Ac)

(5) pdu dss>

Clalra | A ALY dadlall Ll EDlalea Aasl) Jalasl) 348 &) purciall
Jeaill [ AVEE. | CR. | ol | cll@) | Giad | lawgll | 3 kad)

AL | Al | g bmal) | bl
0.712 | 0.521 0.841 | 0.655 | 0.811 | 0.743 4.09 Ho(1) aall
0.085 0.054 0.778 4.03 Ho(2) Honesty
0.665 0.612 0.816 4.15 Ho(3) (Ho)
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Samy Y e e alie AT MUl el Jiad ) ol jEl ge el
3ke (28) 00 Y5 ke (24) s

Cn 3 S e (4) a3n 43S o5 38 " aenll Aald ) ") T ) atalls Gl Lad
«(4) e Y &l ke (3) 2 "daead) dagy " SEN Lo gl) patiall (S8 &5 Lain ¢ jle (6)
«be (10) e Y @lbe (7)) 0sSS ddas sl @l josiall @l jlaad) ae Jaa) (6 35 (g
Cada g ol Cus e (4) 20 g Bal" e (S o5 28 (il puiall sl 3l Lad
(agia ISVl (3) 2 "Jsal) (LY cdiliasdl M (e JS (pSsi o3 SIS caie il jle 4
Oe Vs jle (2) 23 "Gacall M e (Sl a8 Laiw cagie Ol Jle gl Cada i ol Uil
58 "eSleall aa b_palall BN Ml yuriall Ll 232 Ml o5 L 5 el e (3)
Soke (16) (e Yasle (15)

« First Order Measurement ¢s siwall (salal 73 saill duadlea &l i Glay Lasd
Al Lndia iy Las 1950 0o lel @l il sl Joanill COllan ) gl cilia s
LS « (Anderson & Gerbing, 1988) Leleii il dualsll <l jusiall ey Gl <l il
O oS Cela ekl @l jusiall AVEZ yaiedd) i) o gie dad o) Joaal) (e ey
e ST sid) il (CR) Sl il o5& o b %40 e el g 5 emas %50
ol =3 gas o Jsill Sy & (e «(Fornell & Larcker, 1981; Hulland ,1999) %60
Ao )& dadlally sy (5 sl galal

@il Dl Lo ¥) A8 hias A e 4l 5 a8 Gl dadliay Bl Lad
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& sA%al) il Jac gial a1 3ad g el Y1 &b ghica (6) aby Jgta

8 §al) Lfé\.;i Gé‘g.a.m
Guall | Jodl) | LA | Llasd) | pldal) | dagy | Aald, | dasa | 4B | Adlaadl | s | Y | Luagadd) | il
Seaadl | Jaaadl | cilasdl) gladl)
0.793 dua gail)
0.798 0.167 Sy
0.746 | 0.148 | 0.162 | gladl) axe
0.769 | 0.110 | 0.338 | 0.226 48l aaal)
0.730 | 0.352 | 0.114 | 0.301 | 0.224 43
0.680 | 0.251 | 0.312 | 0.213 | 0.137 | 0.460 asa
<laadl)
0.815 | 0.111 | 0.220 | 0.306 | 0.221 | 0.770 | 0.256 dal,
Jranl)
0.750 | 0.266 | 0.230 | 0.124 | 0.110 | 0.702 | 0.288 | 0.236 dag
Jranl)
0.926 | 0.160 | 0.241 | 0.256 | 0.544 | 0.620 | 0.314 | 0.204 | 0.156 gléal)
0.795 | 0.265 | 0.102 | 0.388 | 0.235 | 0.412 | 0.456 | 0.352 | 0.468 | 0.172 dilaall
0.761 | 0.152 | 0.101 | 0.177 | 0.313 | 0.276 | 0.169 | 0.135 | 0.218 | 0.135 | 0.422 cuasy)
0.733 | 0.289 | 0.293 | 0.193 | 0.118 | 0.142 | 0.612 | 0.121 | 0.175 | 0.317 | 0.121 | 0.357 Jsdl)
0.792 | 0.330 | 0.116 | 0.164 | 0.156 | 0.740 | 0.177 | 0.316 | 0.132 | 0.146 | 0.708 | 0.144 | 0.612 aal)

AMOS V.26 geebi s Aluany) Jalatl) il ; juaal)

adalii ) dad (e ST e S Lol ) COlae ad asea o Gl Jgaall e ey
.(Hair et al.,2014.P.102) <l juxiall (a1 (5 e B 39 5 imy Law <5 A Y il paiially

e o) il a8 a8 (5 gl (gaaT Gl 23 sad 335 Ol s Bl Lad g
gaall aalgll e i @Y Upie dad oy (CFl = 0.871) ¢olid) daidadl
Aad a5 (RMR=0.044) 85l Glay ye Janssia Hda daid ) WS (Byrne,2010,p.77)
ousl — S5 s of WS (Byrne,2010,p.77) bl e G LY A g
o LS «((Byrne,2010,p.77) geasall sl sl (g o i LgdY A e dad a5 (TLI=0.857)
(RMSEA=0.056) (sey siiser s yrall s oo @il Uadll oy yo Jows giad a5l H3a)
zisai Ul s il b b5 «(Byrne,2010,p.77) %8 e J8l LY A s dad o
5 sl (slal bl
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:Measurement model-Second order s simall (A (bl zdgal -
By A 23 el ol ol (5 ginall galal Gulll 23 gai i 4] Clia i e o ga
S yaiall Ay )& aMa 25a5 0o AMOS V.26 zalisn sl Jiladl) il cilea i
: ) Jsaall Lgam g LS el g ¢ JSS
(5 Sieal) (A 73 gadll 4y LY dadlall (7) ol J g2

S yal) Ll | Salaa Cpldl) Ja gia Ay &) _yaiial)
CR. oW | AVE g Al
0.836 0.832 0.662 Lia puadl)
0.811 0.810 0.663 oY)
0.845 0.839 0.645 A gdl] p124)) e 2 Al jalie GLENA
0.804 0.800 0.579 Ld)raal) )
0.814 0.802 0.725 A
0.899 0.886 0.697 L g Y) Claadl) 3aga
0.878 0.756 0.792 Jeand) Lald
0.890 | 0.889 0.671 drend) dagy
0.825 0.820 0.698 £ el a3 pallal) CilENlal)

AMOS V.26 zeb s (¥ (Lt L5 ; jauaal
ST Cela il siall gaead 7 oAtual) ol Jan gie daid o Gl Jpaall (e el

OB & e %70 oo STl S el bl Jelae s il Jalzas a8 o LS <9450 (1
o5 (5 5l Baally Blats Ly ¢ S 73 paill ) yuaiad o S (Baa 3 s g praia 55 gl
A 48 giad) PR e adde Gyl

£ ASewal) bl o gial a0 el g s ¥ 48 shaa (8) oy Jsia
(5 Snal) (A 773 galll

-

-

clidel) | Aag | Al | dass | AR | Adaadl | s | aY) | Auagadd) & gdial)
aaiall | Jaand) | Jaand) | clasdl) g1aal)
0.750 dua guail)
0.880 | 0.330 oY)
0.803 | 0.335 | 0.448 g1aal) axc
0.761 | 0.128 | 0.227 | 0.457 48 aaall
0.895 | 0.115 | 0.190 | 0.125 | 0.729 4al)
0.773 | 0.235 | 0.425 | 0.250 | 0.445 | 0.525 cileadl) 3asa
0.770 | 0.136 | 0.345 | 0.143 | 0.320 | 0.117 | 0.353 Seand) Lald
0.819 | 0.327 | 0.145 | 0.452 | 0.133 | 0.738 | 0.238 | 0.285 Jaand) dagy
0.912 | 0.674 | 0.452 | 0.159 | 0.188 | 0.445 | 0.227 | 0.539 | 0.224 3 _jaliall CiABDlal)
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e Y] dpa adll) i Y1 e L0 5adll jalie CLEAT sl il 6 sime il ax s H1 JoY) Al
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o il J s 0.000 0.331 Jaanll ald dpa gadll
oa Al J 58 0.000 0.410 Jaeall dld ey
oa il Jsi 0.000 0.742 Jaenll Lald i mill g lasll ane
oa il J s 0.000 0.520 Jaenll al 4l aadll
oa Al J 8 0.052 0.100 Jiendl a8 &)
oAl J sl 0.000 0.634 Jaenll 413 45y Gleasd) 53 5a

(e dpa padll) i Y] e A3 5all jalie CLEMAT sl il (5 sie Ll a5 ((H2) A Gadl
sl Ay Ao (A s YT cileadll 53 sa A Al ¢ A guiil) g ladll ane

o i) J 58 0.028 0.104 Jaenll Ang dpa padll
oa Al J 58 0.009 0.182 Jaeall dngy oY)
sl J s 0.000 0.353 Janll Gagy sl g 123l axe
oa il J 58 0.002 0.204 Jaanll Angy Alaadl)
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(9) ady Jsd> G

Aol 4 ginall Lo Sl Jalaa &kl sial) Stiuall paiall
sl Jsd 0.000 0.510 Jaenll G Azl
oAl Jsd 0.000 0.630 Jaenll dag 45 ySY) cleaad) 53

oera bl Bl e o Danll Laald 5l 53l (5 sine i 2a 0 1 (H3) &l il

ca il dsd [ 0.000 [ 0734 | el Bl | Jaanll Zali
a8 allall Bl e o Sleall Aagd e 5 sine Ll ax 5 :(HA) @l o2 Al

cadldss [ 0000 [ 0614 [ s Ciidl Jranl) dngy

Gpa padll) Co i) e &oadl alie CLEMAT sl il s siee il 2 g ((HB) owaldd) (2 jdll
e kan) e 8 palall 8Dl e (A5 ySIY) cilandl) 53 s AE Alacaal) ¢ & guitl) g 1aad) aae (el

o=l Jsd 0.000 0.423 8 _yalall 8Nl 4 puadll
il J 5 0.026 0.263 8 allall 8l GaY)

ol J g 0.042 0.221 3 _yallall &) sl gladll aae
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AMOS V.26 zali_y alains Jlas ) Qi) il ; jaeaal
e paiy N (HL) ¥ Gl Jsid o ) il a6 ¢ abaad) Jg2a) DA (1

(oY) da adll) i JEY) e 45530 jalie CUEMAT Sl 53l (5 siee il aa g 4l
Gllh g ce Dl Aald ) e (A SV Claaall 52 g A& Adlaiaall ¢ & gl ¢ 1aall axe
p=0,410,p<0.001; P=0,331,p<0.001; )+l (e A gina (5 finiay Hluua S llaas
Ol LS ¢ B=0,742,p<0.001, B=0,520,p<0.001; B=0,100,p<0.05; B=0,634,p<0.001
AR A il (5 sine il 2 g G (H2) S G i) J o ) Wl il 53 il
33 5 A& Aflrianl ¢ & suill) g 123 axe (Y] A saadll) i Y e A5l jalie
sl (Ao 4 sira (5 giuna 5 ¢ Jluse Clalaay @l g (e Dandl Ay (Ao (A5 STy Glaaal)
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3sa s (H3) Sl m yall J g e Lol gl el 63 5¢( p<0.001; B=0,630,p<0.001
5 )28 luse Jalray @lld g cagra 3 el ClBMall o oDlanll dald )l jilae (5 sina LS
e (s sina il an gy ML ((HA) aol ) il s U5 ((B=0,734, p<0.001)
A< 5 ¢(B=0,614,p<0.001) o8 jluse Jalray agra s yaiall GLENRN e o Slaall dag]
LAl sl yilie (g sinn 5l 2a 53 Cun (HB) sl (i il J 5 e i) cilia 53
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33 s A& Aflriadll ¢ & suiil) g 123l axe () dpa saadll) i Y e A5l jalie
@wgwj‘)m&mw&d} ‘C«M\&AE‘).ASAM Q\_S.M\LAL (@JJJ&};\ calaaald)

B=0,423,p<0.001; p=0,263,p<0.05; p=0,221,p<0.05, f=0,123,p<0.05; ) s e
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1(10) s (A Lemaia 5 (Said Aalus )
il gl Gy Al 9 8 pdilall e <l 5N (10) ARy J 93
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VAF
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S | bl S | leall

sidiall
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by gl
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K Saiall | Jeandl | cilaadl)
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LN B yalall | (el
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EEREN B yalall | (el
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1K Boaall | el |y ga
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The mediating role of Consumer Well-Being and Delight in relationship
between E-retailing Ethics and Relational Worth.
"An Empirical study on Customers of Clothing stores multi
department"
By
Dr. Mohamed El-Saeed Abd-Elghafar®

Abstract:
The research aimed to identify the direct and indirect effects of the E-

retailing Ethics with its dimensions of (Privacy, Security, Non-deception,
Reliability, Trust, E-service Quality) on Relational Worth with customers by the
mediation of each of the customer's well-being and customer delight. It was
applied to customers of multi-department clothing stores, based on the deductive
approach, and data was collected through Google Drive, and the size of the sample
based on it was (n=623), and as for the type of sample it was Snowball Sample.

The results of the research that there is a direct significant effect of all
dimensions of the E-retailing Ethics on the well-being of customers, and the most
influencing dimension on achieving the well-being of non-deception, with a path
coefficient of (B = 0.742), then the E-service Quality dimension with a path
coefficient of (B = 0.634), then reliability with a path coefficient of (f = 0.520),
then the security dimension with a path coefficient of (f = 0.410), then the privacy
dimension with a path coefficient of (B = 0.331), and finally the trust dimension
with a path coefficient of (§ = 0.100 ), and those dimensions explain the change in
the customer's well-being by 53.6%, and the rest is due to factors not included in
the model.

The results also that there was a direct significant effect of the dimensions
of the E-retailing Ethics on the customers' delight, and the most influential
dimensions in order were the E-service Quality, with a path coefficient of (p =
0.630), then the trust dimension with a path coefficient of (B = 0.510). Then the
non-deception dimension with a path coefficient of (B = 0.353), then the reliability
dimension with a path coefficient of (B = 0.204), then the security dimension with
a path coefficient of (B = 0.182), and finally the privacy dimension with a path
coefficient of (B = 0.104) The dimensions of online retailers ethics explain the
change in customer delight by 62.3%, and the rest is due to factors not included in
the model.
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The results also that there is a direct significant effect of customer well-
being on relational worth with customers, with a path coefficient of (f = 0.734),
and customer well-being explains the change that occurs in relational worth by
83.5%, and the rest is due to factors that were not included in the model; There is
also a direct significant effect of customers' delight on relational worth with
customers with a path coefficient of (B = 0.614), and customers' delight explains
the change that occurs in relational worth by 78.3%.The results also revealed that
there was a direct significant effect of the dimensions of E-retailing Ethics on
relational worth with customers. The effect of the dimensions on the arrangement
was the E-service Quality dimension with a path coefficient (B = 0.682), then the
privacy dimension with a path coefficient (B = 0.423), then the Security with a
path coefficient (B = 0.263), then the non-deception dimension with a path
coefficient (B = 0.221), then the trust dimension with a path coefficient (f =
0.131), then finally the reliability dimension with a path coefficient (f = 0.123),
and these dimensions explain the change Which occurs in relational worth with
clients by 70.2%, and the rest is due to factors that were not included in the model.

With regard to the indirect effects, the results revealed that there is a
significant indirect effect for all dimensions of the E-retailing Ethics on the
relational worth with customers by the mediation of each of the customers’ well-
being delight. With regard to the type of mediation, it was partial for all
dimensions except for the impact of the E-service Quality on the relational worth
by mediating the customer's well-being, as well as the effect of non- deception on
the relational worth in by customers' delight, as the mediation rate was greater
than 80%.

Through these results, a set of recommendations were developed, including
the protection of customers’ personal information, through the marketing
managers of online retail stores constantly explaining to customers that all
information related to them is encrypted and completely protected from any
intrusions, in addition to paying attention to achieving the well-being and delight
of the customer. This is done through the marketing managers of online retail
stores achieving credibility with the customer, providing products that meet their
needs, and enhance their level of trust. The store he deals with, and spreads
positive words among his customers and relatives.

Key Words:
E-retailing Ethics - Customer Well-Being - Customer Delight- Relational Worth.
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