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Abstract:
The research shows the role of the first impression as one of the most important methods of

innate differentiation between Design artefacts, that have objective goals, and Non-Design, that
have subjective goals, such as Design for Material, Design for Manufacturing, and Design for
Technology. The research links the first impression with some concepts as entry points to
understanding it, such as the theory of Recognition by components (RBC), which is the
relationship between sensory perception, which is the reception of an object, and mental
Recognition when confronted with a situation and/or an object, which is a mental analysis to
reach understanding and make an immediate judgment, and methods of thinking - the ladder of
abstraction and reasoning - which deals with the first impression through the work of both
halves of brain - right and left - and kansai engineering, through the former, along with wisdom
based on the integration between sufficient knowledge, stereotypes, imagination, schemes, and
the Conceptual Model for specialists and their awareness and good understanding of the objects
around them, make them are able to distinguish among objects by the first impression in our
topic. The research also discusses the vision of some industrial design professors Don Norman
and Dieter Rams, who mentioned concepts that parallel the concept of first impression, such as
Affordance that is a concept that Don Norman mentioned in his book “Design for everyday

things” and Understandable Design is one of the ten Principals of good design by Dieter Rams.
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