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Summary of the Research in English language 

Magine a proposal for electronic marketing services recreational water"" 

Problem of Research 
       The problem with research in the non- activation of electronic marketing and 
clarify the services of recreational water to most tourist resorts enough, despite the 
importance of this type of marketing in being more widespread and less expensive and 
more quality means traditional marketing other , as well as its role in increasing 
competition between the tourist resorts in illuminating more interesting and attractive 
for their services recreational provided by and this has been confirmed by several 
studies , and this competition will be at the local level or internationally because of its 
significant impact and effective in tourist attractions for visitors, and the development 
of financial resources , as well as the role it plays in promoting investment in the field 
of tourism, recreational water and increase income National of the country and this is 
what let the researcher to carry out this study to shed light on this type of marketing 
to those services and to clarify what it is and its objectives 

Objective of Research 
  The research aims to develop a proposal for the perception of electronic marketing 

services for recreational water. 

sera e oap ecraeS  
Descriptive method was used, and the questionnaire as a tool for data collection 

Conclusions  
  In the light of the objective of this research in the framework of the scientific method 

used, and in the scope of the research sample, as well as statistical analysis, and results 
interpretation and discussion, enables a researcher to reach a "perception of the 
proposed marketing of electronic services for recreational water" consisting of the 
most important include : 

  - The objectives of e-marketing services for recreational water . 
- Obstacles to e-marketing services for recreational water . 

- Mechanisms for e-marketing services for recreational water . 
- Water marketed recreational activities conducted electronically. 

Recommendations  
  In light of the findings the researcher recommended the importance of each of :-  

- Promoting the use of e-marketing advantages and increase the multiple tourist 
resorts . 

- Convinced senior management tourist resorts the need for an e-marketing services 
for water recreation . 

- The development of technology sites employ specialists programmers how to deal 
with websites. 
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