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Abstract:

Economic globalization has directly affected consumption
patterns, which was clearly reflected in the nature of markets and
retail trade centers of different patterns around the world. As far as
shopping malls and retail trade centers are concerned, mega malls are
said to come globally at the top of the hierarchical pyramid, and they
are considered much larger by area and much comprehensive in
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respect of jobs and services. Furthermore, they are considered a
geographical phenomenon with economic and political dimensions.
The current study aims to reveal the recent trends of research in mega
malls in both foreign and Arabic sources during the period from 2001
to 2021. The study followed several methodological procedures,
starting with the identification and classification of mega malls, then
illustrating the development of their studies and the most remarkable
research fields they dealt with, and finally searching in the global
databases (Scopus, web of science and Dar Almandumah) as well as
the intellectual production available at the Egyptian Knowledge Bank
(EKB) to identify the sources of the study, which included (foreign
and Arabic periodicals and Arabic theses). The research included 137
foreign and Arabic studies that were captured and classified
numerically, qualitatively and spatially. These studies were also
Investigated in accordance with certain time stages highlighting the
growth of the research trend in this field and the changes it witnessed,
and identifying the most important techniques and applications
adopted in these studies. Further, the present study reviewed the most
Important research trends as well as their problems, approaches,
methods of data collection and presentation. Finally, it came out with
an evaluation of these trends as well as a future proposal integrating
the modern technologies represented in geographical information
systems (GIS) and artificial intelligence (Al) techniques to cover all
the aspects in the study of mega malls.

Key terms: : Large Shopping Malls - Malls- Mega Malls
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