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Abstract: - This study is interested in knowing about the role of
digital public relations in the websites of service ministries in
increasing public awareness of climate change issues in light of
the technological tools available for public relations in their use in
websites. Where the study aimed to identify the nature of the
information provided by digital public relations to raise awareness
of climate change issues and monitor the media used by public
relations in providing content on the website in addition to
measuring public satisfaction with digital public relations and its
role in raising awareness of climate change issues and to achieve
the goal of the study was based on the survey methodology and
then analyze and link data and find relationships through
statistical analysis, The study found 1) that the public's awareness
of climate change issues increases with increasing their
satisfaction with digital public relations on websites, and public
satisfaction with the various tools used in websites increases the
public's understanding of climate issues 2) Diversity in providing
information through the use of various media and tools on the
website helps to increase public awareness of climate change
issues in their various fields.3) Ministries that are active in
disseminating information and interacting with the public via
social media platforms can gain greater following. The audience's
ranking of websites can be affected by political and economic
trends, The study also recommends that service ministries develop
digital awareness content through social media platforms and
websites. Encouraging service ministries to actively interact with
followers through comments and responses, as well as
encouraging participation in various competitions and awareness
campaigns. Keywords: Digital public relations, climate change.
Digital culture, website, climate awareness
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! YMaran, D. A., & Begotti, T. (2021). Media exposure to climate change,
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2 )O’Neill, S. (2020). More than meets the eye: A longitudinal analysis of
climate change imagery in the print media. Climatic Change, 163(1), 9-26.
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Role of social media as a soft power tool in raising public awareness and
engagement in addressing climate change. Climate, 7(10), 122.

2 )Tume, S. J. P., Jumbam, M. S., Nsoseka, N. A., Nyarka, N. D., Yenla, L.
J., & Njodzeka, N. G. (2018). Role of the media in climate change
communication in the northwest region of Cameroon. Handbook of Climate
ChangeCommunication: Vol. 2: Practice of Climate Change Communication,
47-60.
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