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Abstract:

The field of animation has captured the imagination of designers and viewers in the 21st
century, with movement becoming a major part of our contemporary visual landscape. With the
integrated technologies of various visual media such as television and the Internet, animation
has presented a set of unique and creative challenges that combine the language of graphic
design, the visual language and the dynamism of cinema in one communication system. With
the succession of experiments and the expansion of the field of work with animated advertising,
efforts emerged to develop and create artistic methods, some of which were based on aspects
of artistic innovation alone, and some of which used technological innovations as a necessary
means to serve the artistic purpose, and there is certainty that the art of advertising with
animation has a significant impact in attracting the recipient. On the one hand, and animate
commercials on the other hand, so that each scene in an animated advertisement can express
both joy, anger, confusion, love, etc., so designers invent new and innovative ways to enhance
the advertising idea. The problem with the research is that we are exposed to hundreds or even
thousands of visual messages every day. These messages constantly try to convince us to feel
confident and convinced about the service or purchase, but some or many of them lack the
ability to process all of this loaded information in a conscious way. Especially in the presence
of a state of advertising saturation and intense competition from advertisers in modern
advertising media, which has made them more crowded and caused the content and idea of the
advertising message to be lost and similar. The researcher also assumes that employing semantic
and symbolic values in advertising with animation works to deliver the message effectively.
Therefore, the goal of the research was to study the feasibility of implementing a variety of
advertising ideas based on employing semantic and symbolic values in animated advertising,
which are able to attract attention, increase the recipient’s memory and response process, and
give him confidence in dealing with ambiguity and complexity. It also develops the recipient's
observation ability, creates interaction between the recipient and the design elements of the
advertisement through his attempt to decipher codes, symbols, and formal and color
connotations in the design, and develops the recipient's creative thinking. As well as studying
the technical and scientific foundations and standards to achieve the best results and
determining the points that the designer must follow when using semantic and symbolic values
in animated advertising. One of the most important findings reached by the researcher is that
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employing semantic and symbolic values in animation advertisements works to deliver the
advertising message effectively, as there is a relationship between the use of semantic and
symbolic values in the advertising idea of animation advertisements in a scientifically studied
manner, which has a positive impact on the recipient, emotionally and culturally And
cognitively.

Key Words:
Animation - Animation Advertising -Symbolic Significance -Semantic and Symbolic Values.
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https://www.adsoftheworld.com/campaigns/once-upon-a-tree (2-8-2024).
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OMG I'm literally sobbing right now. This is the kinda commercial that really hits home with alot of people. Because it proves no matter ¥
what the distance or whatever love finds away & & .
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You guys nailed it with this commercial. Thanks for getting back to people. | even had a tear in my dang eye. Nice work. Give that
person araise.
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| saw this ads playing on one of the videos, and it was the first time | intentionally finished watching the ads. Good job to the entire
creative team!
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