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Abstract:

Animation involves a sequence of pre-drawn images, where each image represents a stage in motion.
This technique relies on the phenomenon where the human eye retains an image for approximately
1/24 of a second after the actual image has disappeared, creating the illusion of continuous movement
when the next image is displayed. With rapid advancements in technology, artificial intelligence (Al)
has become increasingly influential in various fields, including animated advertising design.

The primary issue addressed in this study is the significant time and effort required for the animation
design process, which involves multiple stages such as conceptualizing ideas, visual expression,
scriptwriting, scene and character design, animation, adding sound and visual effects, and final editing.
Each stage demands specialized skills and substantial time, impacting the cost and effectiveness of
advertisements. The goal of this study is to explore the impact of generative Al technologies on
animated advertising design and to determine how Al can enhance this process. The study focuses on
the potential of Al to accelerate design processes, simplify modifications, and improve the overall
quality of animation. Additionally, it examines how Al can assist in character design and animation,
whether in 2D or 3D formats, and how it can convert real-world videos into animations, thereby saving
time, effort, and cost. The methodology of this study involves an analytical approach based on
reviewing literature related to Al technologies in animation design and analyzing case studies of real-
world applications. The study also reviews how designers can benefit from Al to enhance creativity
and quality in their work. The findings suggest that generative Al technologies offer significant
opportunities for improving the effectiveness of animated design. These technologies contribute to
enhancing creativity and expanding innovation, enabling designers to create rich and impactful visual
experiences for audiences. However, despite the broad capabilities of Al, it lacks self-awareness and
relies on the data provided to it, necessitating the intervention of designers to guide the design process
and achieve appropriate results. Therefore, Al cannot replace designers but can significantly support
their efforts by producing higher-quality work that combines speed with a human touch.

In conclusion, this study provides valuable insights into how animated advertising design can benefit
from Al, contributing to higher quality advertisements and increased effectiveness in conveying
advertising messages.
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ChatGPT video script output

®  section:

[Opening shot of a person scrolling through their phone, looking frustrated and
overwhelmed. The camera zooms in on them.]

Voiceover: Stop scrolling if you want the solution to your skincare woes.

[Cut to a shot of the Proven logo being displayed, followed by quick flashes of user-

generated content showing people with clear and glowing skin.]

Visual direction: Show the Proven logo with a sleek animation, and then display the user-

generated content in a fast-paced and dynamic way.
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[ https://goprimer.com/blog/write-scripts-for-video-ads-in-5-mins-with-chatgpt :swaall
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3 Edit and update the frame
composition: camera angle, shot type,
i

visual style etc.
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Immersfy
In a nutshell
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https://immersfy.com/storyboard-a : jiaall
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Morph Slider adjustments
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