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Abstract

To achieve a successful declaration of innovative, sophisticated, and effective ideas,
technological development and modern technologies must be kept up with and used to design
interactive advertising campaigns that achieve a kind of amazingness that serves the advertising
objective for which they are designed. Technology has made profound changes in the
advertising industry, allowing companies to gather information on consumers and send
advertising messages according to their interests and age stage. This requires several entry
points to define the strategy for managing the design plan and the techniques used in modern
designs while highlighting the aesthetics of advertising to improve the level of innovation and
new design thinking. The role of modern interactive technology, which has a positive impact
on the quality and modernity of interactive advertising campaigns, should therefore have been
highlighted.

This will be addressed in this descriptive research and will be followed by an analytical study
of a series of operational application models of smart digital technology used in the design of
interactive advertising campaigns through the presentation and analysis of several publicity
campaigns to illustrate the effectiveness of interactive advertising campaigns in which smart
digital technology is applied.

The study then concluded with the findings and recommendations of the study. Hence, the study
focused on how to make use of smart digital technology in interactive advertising campaigns,
thereby enhancing the recipient's memory of the Declaration, reshaping his mental perception,
improving his interaction with advertising messages, and increasing the effectiveness of
communication.

Keywords:

Smart Digital Technology, Technological Development , Interactive Advertising Campaigns ,
Interactive Design
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