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The Image of Countries through the X Platform: An 
Analytical Study of the 'Japan in Arabic' Account 

Abstract 

This study discusses the perception of Japan through the 
analysis of the Arabic Twitter account nippon_ar on the X platform 
and the interaction of Arab users with the account. The aim of this 
study is to understand how the Japan in Arabic account utilizes 
social media to craft and steer Japan's image to foster positive 
engagement with Arab users. 

The research adopts a mixed-method approach, 
incorporating both quantitative and qualitative analyses and 
employing an exploratory sequential design. Initially, a preliminary 
analysis was conducted on 300 tweets from the account, followed 
by data collection from 3987 tweets over a one-year period, which 
were analyzed using Python libraries such as Pandas, Matplotlib, 
NetworkX, and NLTK for text and network analysis. The study also 
examined the contents of the hashtag #Myths_About_Japan, 
which was created by the Japan in Arabic account to clarify 
various misconceptions and perceptions about Japan. 

The findings indicate that the Japan in Arabic account 
extensively uses multimedia content—images and videos—to 
enhance communication with followers and to create a positive 
image, which in turn is reciprocated positively by the followers 
through replies and mentions. The two-way interactive nature of 
the account, from the account to the followers and from the 
followers to the account, demonstrates its ability to attract 
audience attention by posting culturally relevant and informative 
content that tends to be optimistic in nature. The analysis of the 
content of the hashtag #Myths_About_Japan shows that the 
account adopts a balanced, objective approach to correcting 
exaggerated mental images of Japan, presenting facts from 
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genuine and contemporary sources. Social network analysis was 
also employed to identify key accounts in disseminating 
information for more interaction. 

This study offers several preliminary insights that can be 
adopted by key stakeholders in public relations and digital 
diplomacy. These recommendations could enable the use of 
effective strategies that build a positive national image and 
enhance high-level engagement with the audience. 
Recommendations include increasing direct interaction with 
followers, using multimedia content effectively, and continuously 
monitoring social networks to detect influential accounts. The 
study also suggests further research using grounded theory to 
develop models for public relations and mental image building to 
keep pace with the developments in social media and digital 
media. 

Keywords: Platform (X), national image, digital diplomacy, social 
interaction, content analysis. 
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tweet_id text language type bookmark_count favorite_count retweet_count reply_count 

 view_count created_at client hashtags urls media_type media_urls  

.
  

 الوصف العمود

tweet_id ظعشف فشَذ شرس رغشَذح 

text اشؽض اشربظس شصزغشَذح 

language َذحاشصغخ اشعسزخذظخ فٍ اشزغش 

type )ؼىع اشزغشَذح )ظثلًا: رغشَذح، إعبدح رغشَذ، سد 

bookmark_count عذد اشعلاظبد اشعشجعُخ اشزٍ حظصذ عصُهب اشزغشَذح 

favorite_count عذد الإعجبثبد اشزٍ حظصذ عصُهب اشزغشَذح 

retweet_count عذد ظشاد إعبدح اشزغشَذ 

reply_count عذد اششدود عصً اشزغشَذح 

view_count عذد اشعشبهذاد شصزغشَذح 

created_at ربسَخ ووجذ ؼشش اشزغشَذح 

client اشزطجُث أو اشجهبص اشعسزخذض شؽشش اشزغشَذح 

hashtags جبئعخ اشهبشزبغبد اشعسزخذظخ فٍ اشزغشَذح 

urls اششواثط اشعشفحخ فٍ اشزغشَذح 

media_type )ؼىع اشىسبئط اشعشفحخ )ؼض، طىسح، فُذَى 

media_urls سواثط اشىسبئط اشعشفحخ 
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Statistic الإحصائيح Bookmark 

Count 
Retweet 
Count 

Favorite 
Count 

Count 3987 3987 3987 اشعذد 

Mean 38.79 4.22 2.34 اشعزىسط 

Standard 
Deviation 

الاؼحشاف 
 اشععُبسٌ

9.61 32.39 300.54 

Minimum ً0.00 0.00 0.00 اشحذ الأدؼ 

25th Percentile  اشؽسجخ اشعئىَخ
75 

0.00 0.00 6.00 

50th Percentile 11.00 1.00 1.00 اشىسُط 

75th Percentile  اشؽسجخ اشعئىَخ
55 

2.00 2.00 22.00 

Maximum ً16080.00 1710.00 310.00 اشحذ الأجظ 

 :bookmark_count 
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