| : s L) Gl |

o . S o s Sl e o
S ) i (sl sl il iyl ik |

s hlh‘L

Jldand 93] @l oo 3
ANy JLai¥l s (an gul! JLaiW ey & yLal SLLY)
LYY (VETRES (VN PN (G NESRWRES (VT 1 (v e VI ES






ToTE . gygsdal .. 1 10T msmell

G 1 ekl gkl i S e i Sl G o
daiym | il (el slobnd ot e | iyl | dSdl| ($

Sl g4l @il dasve 3
A g JLai¥| s (a guud) JLai¥! @eudy & yLad) SLu¥!
VEYYE I Ly STRUS (AN PU{ Ry NESRERPS NV I (P 1PN

il | ©

LS Y Ayl | St alel G pdalf Aiasd! JLai¥i Olidiy oo ;oY) jaels ge
Aoyl Sledall pe Juio 950 Ly i (109 ¢ ol A ptlonr e ld () Jgo gt B Jow
Loy Lot SlaMall 7S (A Slai) ;o (o B l9Sa g ind Lis ) g .55 Y
£ Las) Aol Oladalt) pdatiad duaid) ola M (4o .00 JONI e Lgi pdad ase Juolgid]
Oladlall s Jolgid| (I A8l B pdiben pgao Joladl LgSies Co (Lganlid Loy Olomiio
WCIA{POEVIEIR-YS P [ SR NUPRVPII: RS (i FITTESSWIPIES (EREA]
A8 . W awud e Aoyl Oladlatl (no PETSPAES. LA sladiw delaia Y
Yo g dodoue Ayl Aedle Y1) Aoylod Aedle £ (e Lgaen @ OLibo I Ayl S
SLLed ) 0l Amtlas Codd - (Aaagad) Ao pal | ALl | 2 3uiagie 2dle Gyylod Aedle
aswytt sLasy Gephi (http://gephi.github.io/) iseads s pels pm plasiuls
2 A Ladt Ayl SleMlall (39aT (o) gl ) Cuals W8y aujsm b Guolie ol g Aokl
o (e ling Ayt uclie etane 2 ddodl Lgil il le elein Y1 ol g2l
ALY A (e Aol | Aoyl Ciladall Ol S8Y ) (10 4 game @kl @3 (ilicd |
relein ¥ Jolgll Olaie e Adlead yiai JSin
(A gat) Aasgait) A yall ASLall cAue Lo M) ST Asylonit) Ciladlal! sdem L1l f SlalSH
Lasuatt OLad! (Gagwdt

""Analysis of the Social Network Structure of Local and Global Brands in
Saudi Arabia Based on Centrality Metrics"'

Dr. Mohammad Hatim Abuljadail

Abstract

The rise of the internet and communication technologies has created new
opportunities for brands to expand their reach and engage with other brands.
Digital platforms, in particular, have become essential tools that enable
brands to interact with their audiences and collaborate with other brands
through various features. This study applies social network analysis to
examine the structure of brand interactions in the digital environment. Data
were collected from 40 brands (20 local and 20 global) operating in Saudi
Arabia, and analyzed using Gephi software (http://gephi.github.io/) to create
network graphs and measure centrality metrics. The results indicate that
global brands demonstrate higher levels of social interaction compared to
local brands, particularly in terms of centrality measures. Based on these
findings, the study provides recommendations for local brands to improve
their engagement and presence on digital platforms.
Keywords: brands, social networks, Saudi Arabia, globalization, marketing,

big data.
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