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Effectiveness of a proposed strategy to attract capital for investment 
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Introduction to research  : 
 siTdlrowTehT

 grriryotT deyrihheruT

heure e iryT irwT

 rl lgrwT  siruihT erT

i lrlce T irwT

wisiol ciryT hthyichT irwT  loe eiheT

er ogweruT ysiT ihhl eiyiwT yrirheyelrT l T

cirtT l T dsiyT dihT  ir lrciwT ntT

ulsirrciryT lruireziyelrhT lrT  gnoe T

 rl i yhT ylT iT uriiyirT rioeir iT lrT

clwirrT irwT iwsir iwT hthyichT irwT

ridTewiiheT ihT ysiT ulsirrciryT erT eyhT

clwirrT lr i yT oithTiT looi yesiTrloiT

 lrT ysiT irirueihT l T iooT cicnirhT l T

hl eiyteT irwT erT eyhT clwirrT  lr i yT eyT

iohlT  riiyihT iT  lc iyeyesiT

irserlrciryTysiyTiooldhTysiT riiyeseytT

l TerwesewgiohTirwTerhyeygyelrhT.  

 siT yricirwlghT nllcT erT

h eirye e T irwT yi srlolue ioT

wisiol ciryT ysiyT yllaT  oi iT ni lriT

ysiTirwTl TysiTydiryeiysT irygrtTirwTiyT

ysiT niuerreruT l T ysiT ydiryt- erhyT

 irygrtT sihT hsldrT ysiT ihyiryT l T

h eirye e T irwT yi srlolue ioT  rlurihhT

irwT ysiT i  lc irteruT  siruihT lrT

 siooiruiheT dse sT sisiT oiwT ylT

ih iooir iT erT  ir lrcir iT erT hlciT

ih i yhT l T oe iT erT uiririoT irwT erT

 sthe ioT iwg iyelrT irwT h lryhT erT

 irye goirTTT.  

 greruT ysiT oihyT ydlT tiirhT l T

ysiT ydiryeiysT  irygrteT iT rgcnirT l T

 rinT  lgryreihT yllaT ciihgrihT ylT

 lrsiryT  gnoe T  rl i yhT ylT ysiT  resiyiT

hi ylrT ihT  iryT l T ri lrcT  loe eiheT

er ogweruT oenirioezeruT ysiT i lrlcteT

ir lgriueruT ysiT  resiyiT hi ylreT

riwg eruTysiTngrwirhTl TysiThyiyieTirwT

ciriueruT eyhT i lrlce T  rl i yheT irwT

erT ysehT  lryihyeT  resiyeziyelrT iciruiwT

ihT lriT l T ysiT ridTciirhT ysiyT uisiT iT

 lheyesiT ec iyghT ylT  rlwg yelrT irwT

 rlsewiwT ysiT l  lrygreytT ylT i yesiyiT

ciraiyTci sirehchT irwTi  otTciirhT

ysiyT ugiriryiiT ysiT  resiyiT hi ylrT

hg irelreytT irwT hyineoeyteT irwT ysghT

 resiyeziyelrT sihT ni lciT lriT l T ysiT

yllohT l T i lrlce T  loe tT erTclhyT

 lgryreihT l T ysiT dlroweT ioyslgusT eyT

we  irhTerT iuriihTl Ti  oe iyelrT rlcT

lriT lgryrtTylTirlysirT.  

 مجلة سينبء لعلوم الريبضة
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 riTl TysiTclhyTec lryiryT i ylrhTysiyT

ulsirrT ysiT  oirreruT hyriyiutT  lrT

 sthe ioT iwg iyelrT irwT h lryhT ehT ysiT

wicirwhT irwT lreiryiyelrhT l T hl eiytT

irwT ngeoweruT irT eryiuriyiwT  eyezirT

 sthe iooteT  ht slolue iootT irwT

hl eiooteT irwT ysiT hyriyiue T uiririoT

 oirreruT ehT  l ghiwT lrT ysiT

lreiryiyelrhTirwTih eriyelrhTl Thl eiyteT

irwT dsiyT  sthe ioT iwg iyelrT irwT

h lryhT  irT  rlsewiT erT lrwirT  lrT ysiT

 eyezirT ylT  irye e iyiTerT ngeoweruT sehT

hl eiytTi  i yesiotT.  

 siT rihgoyhT l T hlciT rihiir sT

 lgrwTysiyTtlgruT il oiTiriTriog yiryT

ylT ri ye iTh lryhTi yeseyeihTwgiTylTysiT

oi aT l T  erir eioT iool iyelrhT iool iyiwT

 lrT h lryhT i yeseyeihT irwT ysiT oi aT l T

h lryhT i ineoeyeihT.  

 siri lriT ediT cghyT dlraT ylT

 rlsewiT hlgr ihT l T  erir eruT  lrT

 lccir eioT ri riiyelrT ni ighiT ysitT

iriT  lrhgcirT  ognheT ni ighiT ysitT

wi oiyiT  erir eioT rihlgr ihT ysiyT

 lrhyeygyiT iT  erir eioT ngrwirT lrT ysiT

hyiyilhTuiririoTngwuiyTwgiTylTysiToiruiT

rgcnirTl T lccir eioT ri riiyelrTirwT

eyhTh riiwT erTiooTulsirrlriyiheTihTdiooT

ihT ysiT oiruiT rgcnirT l T h lryhT

 ri ye iwT erT eyeT hlT eyT ehT ri ihhirtT ylT

iryirT  lccir eioT ri riiyelreT

ih i eiootT deysT oiruiT  lccir eioT

ri riiyelrT erT ysiT dlrowT l T h lryhT

ersihyciryeT erT oeriT deysT dsiyT

wisiol iwT  lgryreihT  rlwg iT erT

ciaeruT  lccir eioT ri riiyelrT sisiT

hio -hg  e eir tT erT  erir eioT rihlgr ihT

irwTisirT rlwg yesiT lrTlysirThlgr iheT

er ogweruT  siT  oitirhT irwT ysiT

yi sre ioT irwT iwcerehyriyesiT hyi  T

niri eyT irwT irsir iT ysiT  sir ihT l T

hyriruysirerueT  lryergeytT irwT

 rlurihhT.  

 fp xzwatpu bv  nuxwz|bvrp wh 

zp{pbzrf:  

 siT  lccir eioT ri riiyelrT erT

ysiThyiyiTl Thl eioeT goygrioTirwTh lryhT

erhyeygyelrhTyiruiyeruTysiTtlgysThi ylreT

ihT eyT  lryrengyihT ylT i seiseruT ysiT

 lc risirhesiT wisiol ciryT l T

hl eiyteT ysrlgusT ysiT  rlsehelrT l T

sirelghT  rlurichT irwT i yeseyeihT ysiyT

 lryrengyiT ylT l  g teruT oiehgriT yeciT

irwT wisiol eruT irwT wisiol eruT ysiT

haeoohT l T tlgruT  il oieT irwT ysiT

 iririoT rihewir tTl TdlgysT io iriT

sihT  iewT uriiyT iyyiryelrT ylT ysiT

ihyinoehsciryT l T siiwtgiryirhT irwT

 i eoeyeihT  lrT cirtT  lccir eioT

ri riiyelrT ihT eyT  rlsewihT  erir eioT iewT

irrgiootT ylT  ognhT nihiwT lrT ysierT

sirelghT i yeseyeiheT irwT erT seidT l T ysiT

heure e iryT ih irhelrT erT ysiT i yeseyeihT

l T  lccir eioT ri riiyelrT irwT ysiT

 lr iwT er riihiT l T i  eoeiyihT irwT

cicnirhTl T lccir eioTri riiyelreTmrT

iwweyelrT ylT ysiT  rihir iT l T iT

 rl ihhelrioThthyicTerThlciTh lryheT eyT

er riihiwT ysiT riiwT ylT er riihiT

ih irhihT irwT  erir eioT ngrwirhT lrT

h lryhT  lccir eioT ri riiyelreT dse sT

 rlc yiwT h lryhT l  e eiohT ylT gruiT
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 lccir eioT ri riiyelrT ylThiir sT  lrT

hlgr ihT l T er riiheruT ysiT  ognlhT

 erir eioTec lryhT.  

 sthe ioT irwT h lryhT i yeseyeihT

erTuiririoTi  i yTysiTi lrlce ThthyicT

ylT sirteruT wiuriiheT irwT ysehT ec i yT

wi irwhT lrT hisirioT  i ylrheT ysiT clhyT

ec lryiryTl Tdse sTehTysiTriygriTl TysiT

 risieoeruThl eioTirwTi lrlce TclwioT

erTysiT lgryrteTdse sTriruihT rlcTysiT

hl eioehyT clwioT lrT ysiT  irT oi yT ylT ysiT

 i eyioehyT clwioT lrT ysiT  irT reusyeT

dsiriThyiyi-weri yiwT rlwg yelrTerTysiT

 erhyT clwioT irwT ysiT hl- iooiwT  riiT

ciraiyT ci sirehchT erT ysiT hi lrwT

clwioeTirwTysiriTehTiTolyTysiyTh lryTirwT

 sthe ioT i yeseytT  irT l  irT ylT ysiT

i lrlcteT hg sT ihT-TcirgioT oinlrT

ri lryT irwT ysiT  lrciyelrT l T  lheyesiT

yrirwhT yldirwhT seceT ysiT ioiciryhT l T

 rlwg yelrTihT ysiT  erhyT lc lriryhTl T

ysiT i lrlctT ritgeriT ysiT isieoineoeytT

l TyrieriwTcir ldirTysiyTehTihyeciyiwT

ylT  oitT iT rloiT erT iwsir eruT

 rlwg yelreTirwTh eiryehyhTnioeisiT ysiyT

ysiT i lrlce T hthyichT rioiyiwT ylT ysiT

 riiT ciraiyT i lrlctT iriT ysiT  olhihyT

hthyichT ysiyT iriT erT oeriT deysT ysiT

clwirrT ciriuiciryT hytoieT ihT ysehT

i lrlce T hthyicT ehT i  i yiwT ntT

erwesewgioT ldrirhse T l T  i ylrhT l T

 rlwg yelrT aoinlreT oirweT  i eyiocT irwT

ysiyT er lciT wi irwhT lrT ysiT hioiT l T

hirse ihT lrT  i ylrhT l T  rlwg yelrT irwT

 rl eyhT l T ysiT  rl i yT irwT ysiyT

erwesewgiohT deyserT ysehT hthyicT sisiT

ysiT  riiwlcT ylT  sllhiTdeysT riuirwTylT

ttT  lrhgc yelrT irwT ersihyciry.  

  lryhT ehT iT  lccir eioT  rl ihhT erT

cirtT lgryreihTl TysiTdlroweThlTh lryhT

ersihyciryT ehT lriT l T ysiT clhyT

ec lryiryT ersihyciryhT  grriryotT

isieoinoiT.  

 ruireziyelrhT ysiyT iriT

eryirihyiwT erT h lryhT i yeseyeihT iooT riiwT

ydlT cierT hlgr ihT erT ysiT

iwcerehyriyesiT  rl ihhtT sgcirT

rihlgr ihTirwTciyireioTrihlgr ihT.  

 rwT h lryhT erhyeygyelrheT oeaiT

irtT erhyeygyelrTdeyserT ysiT lccgreyteT

erTyirchTl Thyrg ygriTirwT lrhyrg yelreT

ysiT h lryhT erhyeygyelrT ehT rlT we  iriryT

 rlcT lysirT erhyeygyelrheT eyT  irT niT

hygweiwT irwT  oihhe eiwT iyT clriT ysirT

lriT oisioT irwT erT cirtT ditheT

i  lrweruT ylT ysiT riygriT l T i yeseyeihT

irwTysiTslogciTl TdlraT irreiwTlgyTntT

ysiTerhyeygyelrT.  

 ryir rehihT irwT erhyeygyelrhT

ysiyTwlTrlyTyiaiThyriyiue TyseraeruTerylT

i  lgryeTwih eyiTysiThyrlruTsgcirTirwT

ciyireioT rihlgr ihT l T ysihiT

iryir rehiheT olhiT ysiT ditT ylT ysiT

inhir iT l T iT  lrri yT sehelrT  lrT ysiT

clsiciryTl TysiT gygri.  

 siri lrieT riuoi yeruT h lryhT

ersihyciryTirwTrlyT iteruTiyyiryelrTylT

eyT irwT rlyT wisiol eruT  oiirT hyriyiueihT

irwT h i e e TuliohT  lrT eyT oiiwhT ylT

wi reseruT h lryhT i yeseyeihT irwT
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 ri yeyelrirhTl TysiTingrwiryT erir eioT

riygrrT rihgoyeruT  rlcT ysiT ersihyciryT

 rl ihheTdse sTerTygrrTehTghiwTylTh irwT

lrTitge  eruTirwT ri ireruThyiwegcheT

ec rlseruT yllohT irwT ciirhT l T ysiT

yriereruT  rl ihheT nrerueruT erT  lrieurT

ih iryheT ihyinoehseruT ridT h lryhT irwT

ri riiyelrioT  oi iheT  iteruT iyyiryelrT

ylTtlgruT il oiTirwTcirtTlysirTnihe T

 eooirhT irwT eruriweiryhT ysiyeT e T ysitT

sisiTysiTri ihhirtTclritTylTh irwTlrT

ysiceT h lryhT deooT  olgrehseT irwT ysghT

er riihiTysiT ygrrlgyT l T ysiT cihhih.T

 rwT eyhT seidirheT er riiheruT ysierT

h lryhTidiririhheT rlseweruTysicTdeysT

seusT h lryhT siogihT irwT  rer e oiheT ihT

diooT ihT ir lgriueruT h lrhlreruT

 lc ireihTylTersihyTerTh lryh.  

 siT  lryic oiylrT l T ysiT

riioeytT l T ysiT wi iryciryhT l T

 lccir eioTri riiyelrT erwhTysiyTcirtT

l TysicTwi irwTlrTydlTcierThlgr iheT

ysiT  erhyT l T dse sT ehT ysiT irrgioT iewT

 rlsewiwT ntT ysiT hyiyiT ylT  iriT  lrT

tlgruT  il oiT irwT ysiT hi lrwT ehT ysiT

hg  lryT  rlsewiwT ntT hlciT l  e eiohT

 rlcTuriryhTirwTirrgioTiewTysiyTehTrlyT

 ehiwTlrThyinoieTirwTher iT lccir eioT

ri riiyelrT niuirT ylT  lc iyiT ylT ngtT

 lryri yhT  lrT  rl ihhelrioT  oitirhT

 rlcT erhewiT irwT lgyhewiT ysiT  lgryrtT

irwT  lryri yT deysT eryirriyelrioT

 li siheTdse sT ritgerihT ysiTihehyir iT

l T iT  ehiwT er lciT irwT dioo-wi eriwT

ngwuiyheT irwTsihT  lgrwT ysiT gruiryT

riiwT ylT hiir sT  lrT iwweyelrioT  ehiwT

 erir eioThlgr ihTysiyT lryrengyiTmrTysiT

hyinoiTciriuiciryT l T ysiT  ogneT ysiriT

sisiT niirT hlciT iyyic yhT ylT ersihyeT

dsiysirT ysrlgusT iwsiryeherueT

ersihyciryeT i yeseyeihT lrT  oitirT

 lryri yhT.  

srlcT ysehT hyirw leryeT ysiT

rihiir sirT nioeisihT ysiyT ysiriT ehT irT

ec lryir iT ysiyT ritgerihT iT hygwtT ysiyT

risiiohT ysiT  grriryT heygiyelrT l T

ersihyciryT erT h lryhT  lccir eioT

ri riiyelreT irwT ysiT clhyT ec lryiryT

lnhyi oihT ylT ysiT ersihyciryT  rl ihheT

irwTarldoiwuiTl TysiTiriiheTi yeseyeihT

irwT l  lrygreyeihT isieoinoiT ylT iyyri yT

 i eyioT ylT ersihyT erT  lccir eioT

ri riiyelrT.  

 1/3 : The Research Purposes 

 fp zp{pbzrf bnu{ |w 

n pv|nh� :  

1.3.1T siT  grriryT hyiyghT l T

ersihyciryTerT lccir eioTri riiyelrT.  

1.3.1T isiol T iT  rl lhiwT

hyriyiutT ylTiyyri yT  i eyioT  lrT

ersihyciryTerT lccir eioTri riiyelrTT  

1/2 : The Research Questions 

1.4.1T siyT ehT ysiT  grriryT

hyiyghT l T ersihyciryT erT  lccir eioT

ri riiyelrT?  

1.4.2 What is the proposed 

strategy to attract capital to invest in 

commercial recreation?  

1/5 : The Research Terminology 

1/5/1 Strategy: The Strategy 
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It is a set of ideas and 

principles that deal with a field of 

human activity in a comprehensive 

and integrated manner that is 

indicative of the means and 

requirements of action with a view to 

bringing about changes in this 

field.(67 : 98 )  

1/5/2 : The Investment 

It is a flowing stream of 

spending on durable assets that 

support future productive capacity or 

generate future benefits for the 

consumer. (50 : 99) 

3/0 : Procedures of The Research  

3/1 : The Research Curriculum  

The researcher used the 

descriptive approach following the 

survey method due to its suitability to 

the nature of the research procedures.  

3/2 The Research Society & Sample 

The research community was 

selected through a comprehensive 

inventory of all commercial 

recreation, and the selection of the 

research sample in a deliberate way 

for all 14 commercial recreation, 

represented by the Director of the 

Board of Directors (Chairman of the 

Board of Directors of the club) (1), 

Vice Chairman of the Board of 

Directors of the club (1), Treasurer 

(1), Deputy Treasurer (1), Secretary 

(1), Deputy Secretary (1), members of 

the club's Board of Directors (5), 

members of the Sports Committee (5), 

employees in the marketing 

department Sports B in commercial 

recreation (28), heads of departments 

and general managers of the General 

Authority for Youth and Sports (23), 

and that the total sample of the 

research (210) of them (30) as a 

survey sample, and the number (180) 

as a basic sample, and this is evident 

as in Table No. (1). 

Table No. (1) 

عينةال البيبن  النسبة المئوية 

c33Ta العينة الاستطلاعية   14.11%  

c183Ta العينة الأسبسية   85.51%  

c113a المجموع الكلي   133%  

The Data- Gathering Methods And 

Tools  

3/3/1T siTrihiir sirTwiheuriwT

iTtgihyelrrieriT lrcTlrTysiT grriryT

heygiyelrTl TersihyciryTerT lccir eioT

ri riiyelrTa rrihT1TeahlTysiyTsiT irT

ewirye tTysiTnihe TihihTlrTdse sTysiT

 lrcTl TysiThyriyiutTylTiyyri yT i eyioT

ylTersihyTerT lccir eioTri riiyelrT

deooTniTngeoyeTirwT rihiryiwTylTysiT

ih iryhTylTwiyirceriTysiTrioiyesiT

ec lryir iTl TysiT srihihTl TysiT



 
(م0202) يوليو - الاولالجزء  – الاولالعذد  -التبسعذ المجل -جبمعة العريش - كلية التربية الريبضية -مجلة سينبء لعلوم الريبضة  118 

 grriryThyiyghT lrcTirwTysirTysiToeceyT

l TysiTrioiyesiTec lryir iTl TysihiT

 srihihTirwTysiThioi yelrTl TyslhiTysiyT

lnyieriwTrioiyesiTec lryir iTrirueruT

niydiirTc55T%-T133Tea%irwTysehTehT

isewiryTihTerT inoiTc5.a  

 batp lwa (0)  

 fp zptb|n~p nuxwz|bvrp wh p�xpz| btzppupv| wv |fp |pzu{  

02%m}zzpv| a|b|}{ e}p{|nwvvbnzp rwzu  

   ferries م

1 Are sports facilities marketed for commercial 

promotion? 
2 02%  

0 Is there a clear role for investors to invest in 

commercial promotion? 
5 122%  

3 Is there a clear role for companies and investment 

institutions to sponsor and support sports through 

commercial promotion? 

5 122%  

2 Do governmental and private institutions attract 

capital to invest in commercial promotion? 
2 02%  

5 Does the state encourage sports investment 

through commercial recreation? 

2 02%  

6 Statement abuxtp epzrpv|btp 

 �xtwzb|wz� 

abuxtp  

(32)  
12a01%  

 b{nr 

{buxtp  

(102 )  05a51%   w|bt  (012)  

122%  Does the Board of Directors of Commercial 

Promotion make an effective contribution to 

encouraging businessmen to invest in commercial 

promotion? 

2 02%  

12 Are there technical and administrative obstacles 

that hinder attracting investments to sports clubs? 
2 02%  

 siT srihihTl TysiThyiyghTtglT

 lrcTdiriTewirye eiwTirwT lryrengyiwT

ylTysiTwisiol ciryTl TysiTihihTl TysiT

hyriyiutTl Tiyyri yeruT i eyioT lrT

ersihyciryTerT lccir eioTri riiyelreT

ysiTrioiyesiTec lryir iTl Tdse sTdihT

oeceyiwTniydiirTc55T%-T133T.a%  

3/3/1T sirTysiTrihiir sirT

wiheuriwTiTtgihyelrrieriT lrcTlrT

iyyri yeruT i eyioTylTersihyTerT

 lccir eioTri riiyelreT loolderuTysiT

hyi hTl TngeoweruTysiTtgihyelrrieriTerT

i  lrwir iTdeysTysiTrgoihTl Th eirye e T

rihiir sTihT looldhTt  

3/3/1/1T siTrihiir sirT

riseidiwTcirtTh eirye e Tri irir iheT

rihiir sTirwT riselghThygweihTysiyT

wiioyTdeysTysiTiriihTl Th lryhT

ersihyciryTerTnlysTysiTh lryhT

 iwiriyelrhThi ylreT lccir eioT

ri riiyelrTirwTh lryhTciraiyerueTysirT

siTewirye eiwTysiTihihTysrlgusTysiT

ri irir iThgrsitTl TysihiThygweiheTirwT

tglyiwTihTcg sTihT lhhenoiT rlcTysiT

ihihTl TysihiT riselghThygweihTylTniT

 n n5  
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 rihiryiwTylTih iryheTdeysTysiT

wi ereyelrTl Tii sTl TysihiTihihT.  

3/3/1/1T siTrihiir sirT gyTysiT

ihihTrii siwTerTiTtgihyelrrieriT lrcT

c rrihT3Ta questionnaire check listTT

irwTysirT rihiryiwTylTysiTih iryhTerT

ysiT eiowTl Th lryhTciriuiciryT

c rrihT5TeaysirTwiyirceriwTysiT

rioiyesiTec lryir iTl TysihiTihihTirwT

hioi yiwTysiTihihTysiyTlnyieriwTrioiyesiT

ec lryir iTrirueruTniydiirTc55T%-T

133Tea%irwTysehTehTisewiryTihTerT inoiT

c6T.a  

 batp lwa (3)  

 fp zptb|n~p nuxwz|bvrp wh |fp btzppupv| wh p�xpz|{ wv |fp b�p{ wh  

02%  

 }M efzb{p م
 �xpz| 

rwv{pv{}{ 

Mb|pznbtn|� 1  zp {xwz|{ hbrntn|np{ ubzsp|p  hwz rwuupzrnbt 

zprzpb|nwv?  
2 

02%  0  { |fpzp b rtpbz zwtp hwz nv~p{|wz{ |w nv~p{| nv 

rwuupzrnbt zprzpb|nwv ?  
5 

122%  3  { |fpzp b rtpbz zwtp hwz rwuxbvnp{ bv  nv~p{|upv| 

nv{|n|}|nwv{ |w {xwv{wz bv  {}xxwz| {xwz|{ nv 

rwuupzrnbt zprzpb|nwv  ?  

5 

122%  2  w tw~pzvupv|bt bv  xzn~b|p nv{|n|}|nwv{ b||zbr| 

rbxn|bt |w nv~p{| nv rwuupzrnbt zprzpb|nwv ?  
2 

02%  5  wp{ |fp {|b|p pvrw}zbtp {xwz|{ nv~p{|upv| nv 

rwuupzrnbt zprzpb|nwv ?  
2 

02%  6  zp |fpzp vp� tptn{tb|nwv{ bv  tptbt zpt}tb|nwv{ |fb| 

uw|n~b|p nv~p{|wz{ |w nv~p{| nv {xwz|{ nv rwuupzrnbt 

zprzpb|nwv?  

2 

 siT wecirhelrhT irwT ihihT l T ysiT

hyriyiutT l T iyyri yeruT  i eyioT  lrT

ersihyciryTerT lccir eioTri riiyelrTeT

dse sT dihT oeceyiwT ylT ysiT rioiyesiT

ec lryir iT niydiirTc55T %-T133Tea%

diriTwiyirceriwTysrlgusTysiTrihgoyhTl T

ysiT ih iryT l erelrT  looT  lrceT dsiriT

ih iryhT ri lccirwiwT ysiT riiwT ylT

er ogwiT nlysT ysiT hi lrwT ihehT irwT ysiT

yserwTihehTyluiysireTirwTysihiT esiTihihT

iriTt  

3/3/1/1T fp hnz{| b�n{ :ciraiyeruT

h lryhT  i eoeyeihT ihT iT hlgr iT l T

iyyri yeruT  i eyioT  lrT  lccir eioT

ri riiyelr.  

3/3/1/1T fp {prwv  b�n{:  |fp rloiTl T

h lrhlreruT lc ireihTirwTersihyciryT

erhyeygyelrhT irwT ulsirrciryioT irwT

 resiyiT erhyeygyelrhT ihT iT hlgr iT l T

iyyri yeruT  i eyioT ysrlgusT  lccir eioT

ri riiyelr.  

3/3/1/3T fp |fnz  b�n{ :ysiT rloiT l T

 erir eioT riugoiyelrhT irwT oiuioT

oiuehoiyelrT ihT iT hlgr iT l T iyyri yeruT



 
(م0202) يوليو - الاولالجزء  – الاولالعذد  -التبسعذ المجل -جبمعة العريش - كلية التربية الريبضية -مجلة سينبء لعلوم الريبضة  120 

 i eyioT ysrlgusT  lccir eioT

ri riiyelrT.  

3/3/1/4T fp hw}z|f b�n{ :ciraiyeruT

iwsiryeheruT reusyhT ihT iT hlgr iT l T

iyyri yeruT  i eyioT ysrlgusT  lccir eioT

ri riiyelr.  

3/3/1/5T fp hnh|f b�n{ :

iwcerehyriyesiT irwT yi sre ioT ih i yhT

ihT iT hlgr iT l T iyyri yeruT  i eyioT

ysrlgusT lccir eioTri riiyelr.  

3.3.3T isiol T ysiT  rl lhiwT

tgihyelrrieriT  srihihT irwT rihiryT ysiT

 srihihT  lrT ii sT wecirhelrT ylT ysiT

ih iryhT a rrihT1T eaylT sire tT ysiT

olue ioTslrihytTl TysiThgeyineoeytTl TysiT

 rl lhiwT srihihT lrTii sTwecirhelreT

irwT ysiT i  rl reiyirihhT l T ysiT

 lrcgoiyelrT l T ysiT  rl lhiwT  srihihT

irwTysierThgeyineoeytT lrTysiTwecirhelrT

ylTdse sT ysitT niolrueT irwT ysiT ihyiryT

ylTdse sT eyT ehT  lhhenoiT ylT wioiyieT

clwe tT lrT iwwT lysirT  srihihT  siT

rihiir sirT rii siwT ysrlgusT iT hgrsitT

l T ysiT l erelrT l T ysiT ih iryhT ylT

wiyirceriT ysiT rioiyesiT ec lryir iT l T

ysiT iuriiciryT l T ih iryhT irwT ysehT ehT

isewiryTihTerTyinoihT4Te  

 batp lwa (2)  

 v~pv|wz� wh |fp p�xpz|{  btzppupv| wv |fp  p|pzunvb|nwv wh  

e}p{|nwvvbnzp xfzb{p{ hzwu nvn|nbt |w hnvbt hwzu1  

02%  
5 

 

 { |fpzp b zpbt zwtp hwz |fp npvpzbt  }|fwzn|� hwz aw}|f bv  

axwz|{ nv b||zbr|nvt rbxn|bt |w nv~p{| nv rwuupzrnbt 

zprzpb|nwv ?  

  

2 

02%  0 
 wp{ rwuupzrnbt zprzpb|nwv p�xtwn| |fp b ~pz|n{nvt zntf|{ wh 

nv~p{|upv| rwuxbvnp{ |w nvrzpb{p |fpnz hnvbvrnbt zp|}zv ?  
5 

122%  1 

 wp{ |fp  wbz  wh  nzpr|wz{ wh mwuupzrnbt oprzpb|nwv 

rwv|zna}|p phhpr|n~pt� |w pvrw}zbtnvt a}{nvp{{upv |w nv~p{| 

nv rwuupzrnbt zprzpb|nwv ?  

2 

02%  12 
 zp |fpzp bv� |prfvnrbt bv  b unvn{|zb|n~p wa{|brtp{ |fb| 

fnv pz b||zbr|nvt nv~p{|upv|{ |w {xwz|{ rt}a{ ?  
2 

02%  16 0 0 

 1 12 03 الخبمس

 inoiTc5TahsldhTysiT

tgihyelrrieriTerTeyhTereyeioT lrceTysiT

rgcnirTl TylyioThyiyiciryhTerTysiT

tgihyelrrierieTg TylTysiT erioT lrcTl T

ysiTtgihyelrrierieTysiTrgcnirTl T erioT

hyiyiciryhTerTysiceTirwTysiTrgcnirTl T

wioiyiwT srihih.  

3/2 The Exploratory Study  

 siTrihiir sirT lrwg yiwTTysiT

hgrsitTlrTc14Tah lryhT ognheT lrTc33Ta

erwesewgiohT lrhehyeruTl TcicnirhTl T

ysiTtlirwTl T eri ylrhTl Tflccir eioT

 i riiyelreTcicnirhTl TysiT  lryhT

flcceyyiieTdlrairhTerTysiT  lryhT

 iraiyeruT i iryciryTtTflccir eioT

 i riiyelreTsiiwhTl Twi iryciryhTirwT

uiririoTciriuirhTl TysiT iririoT
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 gyslreytT lrTdlgysTirwT  lryheT

dse sTehTysiThic oiTghiwTylT erwT

h eirye e Tyrirhi yelrhTaslrihytT-T

hyineoeytT.a  

3a2a1 arnpv|nhnr |zbv{br|nwv{ wh |fp 

y}p{|nwvvbnzp:  

 The Scientific Coefficients Of The 

Questionnaire  

 siTrihiir sirT lrwg yiwTysiT

sioeweytTirwThyineoeytTl TysiT

tgihyelrrieriTntTysiT loolderuT

h eirye e Tciyslwht  

3/2/1/1 : The Validity Of The 

Questionnaire 

3/2/1/1/1 mwv|pv| Validity: The 

Content Validity 

 siTrihiir sirTghiwTysiT

her ireytTl TysiT lryiryTlrTysiTher ireytT

l TysiTirneyriylrhT lrTnlysTysiT

tgihyelrrieriT lrcTl TysiT grriryT

heygiyelrTtgihyelrrieriTirwTysiT

tgihyelrrieriT lrcTl TysiT rl lhiwT

hyriyiutTylTiyyri yT i eyioTylTersihyTerT

 lccir eioTri riiyelreTdsiriTysitT

diriT rihiryiwTylTysiTih iryhTihTerT

yinoihTll.T5Te6Te5Te8Te1Te13Te11Te11TT.  

3/2/1/1/0  : The Internal 

Consistency Validity 

 siTrihiir sirT io goiyiwTysiT

siogiTl TysiT lrrioiyelrT li  e eiryT

niydiirTysiThyiyiciryhTl TysiT

tgihyelrrieriT lrcTl TysiT grriryT

hyiyghTl TersihyciryTerT lccir eioT

ri riiyelreTirwTysehTehTeooghyriyiwTihTerT

 inoiT13.  

 batp lwa (5)  

mwzzptb|nwv rwphhnrnpv| nv nrb|nvt |fp {nvrpzn|� wh nv|pzvbt rwv{n{|pvr�  

 w |fp  ptzpp wh pbrf b�n{ wh |fp y}p{|nwvvbnzp �n|f |fp |w|bt {rwzp wh |fp 

y}p{|nwvvbnzp 

M b�tp{  �xpz| rwv{pv{}{ 

Mb|pznbtn|� 1 Mbzsp|nvt {xwz|{ hbrntn|np{ b{ b {w}zrp wh 

b||zbr|nvt rbxn|bt hwz rwuupzrnbt zprzpb|nwv a  

5 122%  0 

 fp zwtp wh {xwv{wznvt 

rwuxbvnp{ bv  

nv~p{|upv| nv{|n|}|nwv{ 

b{ b {w}zrp wh b||zbr|nvt 

rbxn|bt hwz rwuupzrnbt 

zprzpb|nwv a  

5 122%  

3  fp zwtp wh tw~pzvupv|bt bv  

xzn~b|p nv{|n|}|nwv{ b{ b {w}zrp 

wh b||zbr|nvt rbxn|bt hwz 

nv~p{|upv| nv rwuupzrnbt 

zprzpb|nwv a  

2 

02%  2  fp zwtp wh hnvbvrnbt zpt}tb|nwv{ bv  tptbt 

tptn{tb|nwv b{ b {w}zrp wh b||zbr|nvt rbxn|bt 

|fzw}tf rwuupzrnbt zprzpb|nwv a  

 n n03  
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myT ehT oiirT rlcT inoiTc5TaysiyT

ysiT siogihT l T ysiT  lrrioiyelrT

 li  e eiryhTerwe iyeruTysiTher ireytTl T

eryirrioT lrhehyir tTniydiirT ysiTihihT

l T ysiT tgihyelrrieriT irwT ysiT ylyioT

h lriT l T ysiT tgihyelrrieriT iriT

hyiyehye iootT heure e iryT riruiwT

niydiirTc3.451T e3.538T eadse sT

erwe iyihTysiyTiooTihihTiriT gr yelrioT.  

3/2/0: Reliability Of The 

Questionnaire   

 siT rihiir sirT  lgrwT ysiT

hyineoeytT l T ysiT tgihyelrrieriT  lrcT l T

ysiT  grriryT hyiyghT l T ersihyciryT erT

 lccir eioT ri riiyelrT ntT ri-i  oteruT

eyT iuierT irwT ysiT hi lrwT i  oe iyelrT

dihTi yirTysiT erhyTi  oe iyelrTdeysTirT

eryirsioT l T ydlT diiahTc15TwithcT irwT

ysehTehTisewiryTihTerT inoiTll.T13TT.  

 batp lwa (6)  

mwphhnrnpv| wh {|bantn|� a� mzwvabrf { btxfb up|fw   

5 122%  5 

Mbzsp|nvt 

b ~pz|n{nvt 

zntf|{ b{ b 

{w}zrp wh 

b||zbr|nvt 

rbxn|bt |fzw}tf 

rwuupzrnbt 

zprzpb|nwva  

2 02%  

6   unvn{|zb|n~p bv  |prfvnrbt b{xpr|{ b{ b {w}zrp wh b||zbr|nvt rbxn|bt 

|fzw}tf rwuupzrnbt zprzpb|nwva  

2 

02%  The role of financial regulations and legal legislation as a source of attracting 

capital through commercial promotion. 
2a521*  

2 Marketing advertising rights as a source of attracting capital through commercial 

promotion. 
2a311*  

5 Administrative and technical aspects as a source of attracting capital through 

commercial promotion. 
2a551*  

myT ehT oiirT rlcT inoiTc6TaysiyT

ysiT siogihT l T ysiT frlrni sT io siT

hyineoeytT  li  e eiryhT erwe iyeruT ysiT

hyineoeytTl T ysiTtgihyelrrieriTihihTiriT

hyiyehye iootT heure e iryT irwT riruiwT

niydiirTc3.311T e3.611T eadse sT

erwe iyihTysiyTiooTihihTiriThyinoiT.  

3/5  b{nr a|} � : The Main Study  

 siT rihiir sirT i  oeiwT ysiT

nihe T hygwtT ylT iooT  lccir eioT

ri riiyelrTirwTysiTrgcnirTc14Tah lryhT

 ognT aiT  lc risirhesiT ersirylrtT l T

iooT  lccir eioT ri riiyelrceT

ri rihiryiwT ntT ysiT  eri ylrT l T ysiT

tlirwT l T  eri ylrhT afsiercirT l T ysiT

tlirwTl T eri ylrhTl T ysiT ognceTde iT

fsiercirTl TysiTtlirwTl T eri ylrhTl T

ysiT  ogneT yriihgrireT i gytT riihgrireT

 i riyirteT i gytT i riyirteTcicnirhT

l TysiTtlirwTl T eri ylrhTl TysiT ogneT

cicnirhT l T ysiT   lryhT flcceyyiieT

dlrairhT erT ysiT   lryhT  iraiyeruT

 i iryciryT tT flccir eioT

 n n03  
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 i riiyelreTsiiwhTl Twi iryciryhTirwT

uiririoT ciriuirhT l T ysiT  iririoT

 gyslreytT  lrT dlgysT irwT   lryheT irwT

ysiT ylyioT nihe T hic oiTl T ysiT rihiir sT

c183T.a  

3/6 a|b|n{|nrbt  zpb|upv|:  The 

Statistics Treatment  

 yiyehye ioT yriiyciryhT

i  rl reiyiT ylT ysiT riygriT l T ysiT

rihiir sTdiriTghiwTgheruT Excel TwiyiT

iryrtT irwT Staical Package Social 

Science (SPSS) (10) ylT  ir lrcT

hyiyehye ioTl iriyelrhT lrTrihiir s.  

 .  Coefficient of correlation 

 .  Coefficient of Alpha 

Cronbach, L.J 

 epzrpv|btp a The percent 

 Ka2 test. Chi-square 

4/0 Presentation and discussion of 

results:  

Presenting The Results And 

Discussion 

4/1 : Presenting The Results 
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Table No. (7)  

Frequencies, percentages and coefficient Ka2 for form statements  

Questionnaire of the current status of investment in commercial recreation  

 م

  axles 

Final questionnaire phrases 

Number of 

deleted 

phrases 

The first 10  

2  Second 26  14  12 Third 

16  10 6 Fourth 16 8 

8 V 23 14 9 83.78* 

4 4 3.64% 106 96.36% 94.58* 

5 10 9.09% 100 90.91% 72.64* 

6 5 4.55% 105 95.45% 91.91* 

7 7 6.36% M axles Correlation 

coefficient 

1 Marketing sports facilities 

as a source of attracting 

capital for commercial 

recreation.  

0.519* 2 The role of 

sponsoring 

companies and 

investment 

institutions, 

governmental and 

private institutions 

as a source of 

attracting capital 

through commercial 

recreation.  

0.558* 

3 The role of financial 

regulations and legal 

legislation as a source of 

attracting capital through 

commercial recreation.  

0.459* 4 Marketing 

advertising rights as 

a source of attracting 

capital through 

commercial 

recreation. 

0.616* 

5 Administrative and 

technical aspects as a 

source of attracting capital 

through commercial 

recreation. 

0.708* 106 96.36% 94.58* 

* Tabular value of Ka2 at a significant level (0.05) = (5.990).  

It is clear from Table (7) that 

there are statistically significant 

differences in all the statements  of 

the questionnaire of the current status 

of investment in commercial 

recreation in   favor of the higher 

response, where  the calculated value 

of Ka2 ranged  between (72.64, 

94.58).  

n = 110 
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Table No. (8) 

Frequencies, percentages, and the coefficient of Ka2 for statements The first 

axis of marketing sports facilities As a source of attracting capital for 

commercial recreation  

 م

   

 2كب
axles 

Correlation 

coefficient 
1 

Marketing 

sports 

facilities as 

a source of 

attracting 

capital for 

commercial 

recreation.  

0.490* 2 

0.612* 3 The role of 

financial 

regulations 

and legal 

legislation 

as a source 

of 

attracting 

capital 

through 

commercial 

recreation.  

0.509* 4 Marketing 

advertising 

rights as a 

source of 

attracting 

capital 

through 

commercial 

recreation. 

0.399* 5 

Administrative 

and technical 

aspects as a 

source of 

attracting 

capital 

through 

commercial 

recreation. 

0.579* 21.11% 43 23.88% 99 55% 38.33* 

3 91 50.55% 51 28.33% 38 21.11% 25.43* 

4 95 52.77% 47 26.11% 38 21.11% M 

Yes  No Ka2 40 Duplicate Percentage Duplicate Percentage 

6 1 8 7.27% 102 92.73% 80.33* 2 

9 8.18% 101 91.82% 76.95* 3 7 6.36% 

103 93.64% 83.78* 4 4 3.64% 106 96.36% 

* Tabular value of Ka2 at a significant level (0.05) = (5.990).  

It is clear from Table (8) that 

there are statistically significant 

differences in all axis statements in 

favor of the higher response, where  

n = 180 
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the calculated value of Ka2 ranged  between (25.43, 96.70).  

Table No. (9)  

Frequencies, Percentages, and Ka2 Coefficient for Second Axis Statements 

And for the role of companies , sponsoring investment institutions and 

institutions Governmental and private as a source of attracting capital 

through commercial recreation  

94.58* 
5 10 9.09% 

100 
72.64* 6 5 4.55% 105 95.45% 

7 7 6.36% 103 93.64% 83.78* 8 10 

9.09% 100 90.91% 72.64* 9 8 7.27% 102 

92.73% 80.33* 10 4 3.64% 106 96.36% 94.58* 

4 113 62.77% 39 21.66% 28 15.55% 71.23* 

5 M I agree To some 

extent 

Disagree Ka2 19.44% Duplicate 

Percentage Duplicate Percentage Duplicate Percentage 98 1 27 

15% 97 53.88% 56 31.11% 87.70* 2 38 

21.11% 43 23.88% 99 55% 38.33* 3 91 

50.55% 51 28.33% 38 21.11% 25.43* 4 95 

52.77% 47 26.11% 38 21.11% 31.30* 5 19 

10.55% 40 22.22% 121 67.22% 96.70* 6 102 

56.66% 22 12.22% 56 31.11% 69.10* 7 101 

56.11% 27 15% 52 28.88% 47.23* 8 28 

15.55% 40 22.22% 112 62.22% 68.80* 23.33% 88.13* 

* Tabular value of Ka2 at a significant level (0.05) = (5.990).  

It is clear from Table (9) that 

there are statistically significant 

differences in all axis statements in 

favor of the higher response, where  

the calculated value of Ka2 ranged  

between (22.90, 94.43).  

n = 180 
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Table No. (10) 

Frequencies, percentages, and the coefficient of Ka2 for statements  

The third axis on the role of financial regulations and legislation  

Legal as a source of attracting capital through commercial recreation  

 م

   

 2كب
 M I agree 

To some 

extent 
Disagree Ka2 

Duplicate Percentage Duplicate Percentage Duplicate Percentage 21.11% 1 

18 10% 44 24.44% 118 65.55% 89.73* 2 

109 60.55% 46 25.55% 25 13.88% 63.70* 3 

100 55.55% 24 13.33% 56 31% 48.53* 4 

113 62.77% 39 21.66% 28 15.55% 71.23* 5 

112 62.22% 23 18.33% 35 19.44% 67.63* 6 

25 13.88% 22 12.22% 98 54.44% 22.90* 7 

33 12.77% 36 20% 121 67.22% 94.43* 8 

115 63.88% 30 16.66% 35 19.44% 75.83* 9 

111 61.66% 25 13.88% 44 24.44% 68.03* 10 

* Tabular value of Ka2 at a significant level (0.05) = (5.990) 

It is clear from Table (31) that 

there are statistically significant 

differences in all axis statements in 

favor of the higher response, where  

the calculated value of Ka2 ranged  

between (22.93, 93.43).  

Table No. (11)  

Frequencies, percentages, and the coefficient of Ka2 for statements The 

fourth axis on marketing advertising rights As a source ofexport, attracting 

capital   through commercial recreation  

27 
15% 38 21.11% 

115 
76.63* 11 132 73.33% 21 11.66% 

22.77% 22.93* 12 64 35.55% 16 8.88% 100 

55.55% 59.20* 13 28 15.55% 53 29.44% 99 

55% 43.23* 14 118 65.55% 20 11.11% 42 

23.33% 88.13* 53.33% 46 25.55% 38 21.11% 32.93* 

5 84 46.66% M I agree To some 

extent 

Disagree Ka2 

6 Duplicate Percentage Duplicate Percentage Duplicate Percentage 44.40* 

1 33 18.33% 109 60.55% 38 21.11% 60.23* 

2 29 16.11% 49 27.22% 102 56.66% 47.43* 

n = 180 

n = 180 
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It is clear from Table (32) that 

there are statistically significant 

differences in all axis statements in 

favor of the higher response, where  

the calculated value of Ka2 ranged  

between (15.60, 88.13).  

 

Table No. (12)  

Frequencies, percentages, and the coefficient of Ka2 for statements  

The fifth axis on administrative and technical aspects  

As a source of attracting capital through commercial recreation  

3 
42 23.33% 99 

55% 
21.66% 38.10* 4 28 15.55% 31 

121 67.22% 93.10* 5 132 73.33% 21 11.66% 

41 22.77% 22.93* 6 132 73.33% 21 11.66% 

41 22.77% 22.93* 7 52 28.88% 20 11.11% 

108 60% 66.13* 8 121 67.22% 26 14.44% 

33 18.33% 93.43* 9 48 26.66% 39 21.66% 

93 51.66% 27.90* 10 99 55% 25 13.88% 

56 31.11% 46.03* 78 43.33% 65 36.11% 14.63* 

8 79 43.88% 49 M I agree To some 

extent 

Disagree 

Ka2 39 Duplicate Percentage Duplicate Percentage Duplicate Percentage 

10 1 118 65.55% 20 11.11% 42 23.33% 

88.13* 2 111 61.66% 25 13.88% 44 24.44% 

68.03* 3 102 56.66% 22 12.22% 56 31.11% 

53.73* 4 96 53.33% 46 25.55% 38 21.11% 

32.93* 5 84 46.66% 42 23.33% 54 30% 

* Tabular value of Ka2 at a significant level (0.05) = (5.990).  

It is clear from Table (12) that 

there are statistically significant 

differences in all axis statements in 

favor of the higher response, where  

the calculated value of Ka2 ranged  

between (9.10, 78.70).  

 

4/2 : The Results Discussion  

4.2.1 Discussing the results of the 

first question, the current status of 

investment in commercial 

recreation: 

It is clear from Table (28) that 

the percentage of responses to 

statements  with the answer (yes) 

n = 180 
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ranged between (3.64%, 9.09%), and 

that the percentage of responses to 

statements with the answer (no) 

ranged between (90.91%, 96.36%).  

It is clear from Table (28) that 

there are statistically significant 

differences in all the phrases   of the  

questionnaire form for the current 

status of investment in commercial 

recreation in favor of the higher 

response, where  the calculated value 

of Ka2 ranged  between (72.64, 

94.58), which is greater than the 

tabular value of Ka2 = (5.990) at a 

significant level of (0.05), which 

indicates that all the statements of the 

axis are a function where the response 

to the phrases came Sports facilities 

are not marketed, and there is no A 

clear role for investors,  companies 

and investment  institutions to sponsor 

and support sports, and government 

and private institutions do not attract 

capital to invest in commercial 

recreation, and the state does not 

encourage sports investment in 

commercial recreation and there are 

no new legislation and legal 

regulations that work to motivate 

investors to invest in sports B 

commercial recreation, as not There is 

a real role for the General Authority 

for Youth and Sports to attract capital 

to invest in commercial recreation, 

and commercial recreation does not 

exploit the advertising rights of 

investment companies to increase 

their material return, as well as  the 

Board of Directors of Commercial 

Recreation does not contribute 

effectively to encouraging 

businessmen to invest inthis 

commercial recreation sports, in 

addition to the presence of Technical 

and administrative obstacles hinder 

attracting investments to commercial 

recreation. 

4.2.2 Discussion of the results of the 

second question, the strategy of 

attracting capital for investment in 

commercial recreation: 

4/2/2/1 Discussing the results of the 

first axis on the marketing of sports 

facilities asa source of attracting 

capital for commercial recreation : 

It is clear from Table (29) that 

the percentage of response to 

statements with the answer (OK) 

ranged between (10.55%, 56.66%), 

that the percentage of response to the 

statements with the answer (to some 

extent) ranged between (12.22%, 

53.88%), and that the percentage of 

response to the statements with the 

answer (disagree) ranged between 

(21.11%, 67.22%).  

It is clear from Table (29) that 

there are statistically significant 

differences in all the statements of the 

axis in favor of the higher response, 

where  the calculated value of Ka2 

ranged  between (25.43, 96.70), which 
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is greater than the tabular value of 

Ka2 = (5.990) at a significant level 

(0.05), which indicates that all the 

statements of the axis are a function, 

where the response to the statements 

was as follows:  

 Responding to the statements by 

answering (OK) for each of the 

phrases numbers (3, 4, 6, 7), 

which indicates that financial 

support can be provided to sports 

facilities in commercial recreation 

through art stars, politicians, 

NGOs, that the financial return 

from marketing sports facilities in 

commercial recreation is used for 

maintenance and renovations, 

stadiums and sports facilities are 

marketed within commercial 

recreation through local and 

international championships and 

for more than one sports activity. 

 Responding to statements by 

answering (to some extent) each 

of the statements numbers (1), 

which indicates that investors are 

working to increase the capacity 

of the facility during tournaments 

and matches. 

 Responding to the phrases by 

answering (disagree) for each of 

the phrases numbers (2, 5, 8), 

which indicates that sports 

facilities in commercial recreation 

are not invested in the 

surrounding environment, and are 

not marketed locally, regionally 

and globally, and the club 

institution does not do well, and 

there are no administrators 

specialized in marketing sports 

facilities in commercial recreation 

to attract investors. 

The researcher's findings are 

consistent with the findings of 

"Ahmed Farouk Abdel Qader 

Moussa" (2000) (8) of the importance 

of releasing the hand of commercial 

recreation in the freedom to invest his 

money and facilities. 

The researcher's findings are 

consistent with the findings of 

"Amani Mohamed Atef Selim" 

(2003) (16), on the need to develop a 

prior plan for the tournament to 

benefit from the design of the facility 

in the marketing process of the 

tournament in a way that achieves a 

financial return for the facility. 

This is confirmed by " Talaat 

Asaad Abdel Hamid" (1999) that 

establishments and institutions that do 

not take strategic thinking into 

account, despite the strong human and 

material resources enjoyed by these 

facilities, lose the way to the absence 

of a correct vision for the future 

movement. 44 : 12) 

4/2/2/2 Discussing the results of the 

second axis on the role of 
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sponsoring companies and 

investment institutions and 

governmental and private 

institutions as a source of attracting 

capital through commercial 

recreation : 

It is clear from Table (30) that 

the percentage of response to 

statements with the answer (OK) 

ranged between (10.0%, 73.33%), that 

the percentage of response to the 

statements with the answer (to some 

extent) ranged between (8.88%, 

29.44%), and that the percentage of 

response to the statements  with the 

answer (disagree) ranged between 

(13.88%, 67.22%). 

It is clear from Table (30) that 

there are statistically significant 

differences in all axis statements in 

favor of the higher response, where 

the value of Ka2 calculated between 

(22.90, 94.43), which is greater than 

the value of Ka2 Tabular = (5.990) at 

a significant level (0.05), which 

indicates that all the statements of the 

axis are a function where the response 

to the statements was as follows:    

 Respond to the statements by 

answering (OK) for each of the 

statements numbers (2, 3, 4, 5, 8, 

9, 11, 14), which indicates that the 

needs of the sponsoring 

companies and institutions must 

be aligned with the objectives of 

the club and be clear and realistic, 

sports teams sponsored by 

investment companies work to 

attract fans and raise the level of 

players, which increases their 

professional opportunities, 

investors must be granted club 

membership (especially honorary 

membership) and balance 

between the value of membership 

subscriptions and the level of the 

sports club, with the expansion In 

membership, all this works to 

increase the process of marketing 

and investment and attract capital 

to the club, and that the economic 

situation of the state controls the 

nature of government support for 

clubs, and that the inflation of the 

administrative apparatus in 

commercial recreation works to 

deplete government and private 

funding in the form of salaries 

and bonuses. 

 Responding to the statements by 

answering (disagree) for each of 

the phrases numbers (1, 6, 7, 10, 

12, 13), which indicates that 

companies and investment 

institutions are not allowed to 

form sports teams for various 

games in commercial recreation 

and sponsor them carefully, and 

that government and private 

institutions do not attract capital 

to invest in commercial 

recreation, there is no 

encouragement from the state for 
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investors to invest in commercial 

recreation sports in exchange for 

some customs exemptions and 

taxes in some of their other 

projects, and do not provide The 

state for investors in commercial 

recreation sports feasibility 

studies on the foundations and 

scientific rules or a future sports 

investment map to preserve them 

to invest in commercial recreation 

commensurate with the 

importance of sports. 

And that the findings of the 

researcher is consistent with the 

findings of "Amr Ahmed El-Gamal" 

(1999) (56) that the more diverse 

sources of funding, the less impact on 

decision-making processes, there is an 

almost total dependence on the 

subsidies provided by the Supreme 

Council for Youth and Sports. 

The researcher's findings are 

consistent with those of  Jeoung Har 

Lee (2000)(101)  and  Wldimir 

Andreoff (2002)(114) on the 

importance of official sponsorship in 

sports finance. 

With the findings of the 

researcher agrees with the findings of 

"Masoud Salem Jumaa Al-Junaibi" 

(2004) (83) that there is a trend to 

activate the role of the private sector 

in sports and there is a clear and clear 

commitment from the government to 

activate that policy. 

 Civil support. (22 : 13)Abdul 

Rahman Ahmed Tawfiq" (2003), 

quoting "Jacques Philippe" that the 

sources of funding for sports activities 

are determined as follows: 

This is what Amr Ahmed 

Mostafa (1999) stressed  the 

importance of eliminating the risks of 

relying on a single source of funding 

(government support) and becoming 

more dependent on self-financing 

(private) through the application of 

different methods and sources of self-

financing.(57:174) 

What was pointed out by 

"Ashraf Abdel Moez" (1996) is that 

the sources of funding are donations, 

donations and subsidies accepted by 

the Board of Directors (subject to the 

approval of the administrative 

authority). 10:23)  

Ibrahim Shehata (1999) 

pointed out  that the first and most 

important thing that affects 

investment is the policies pursued by 

the state, both in the political field, 

and the continuous encouragement of 

investors by the government. 1:120)  

4/2/2/3 Discussing the results of the 

third axis on the role of financial 

regulations and legal legislation as a 
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source of attracting capital through 

commercial recreation: 

It is clear from Table (31) that 

the percentage of response to 

statements with the answer (OK) 

ranged between (15.55%, 73.33%), 

that the percentage of response to the 

statements with the answer (to some 

extent) ranged between (11.11%, 

60.55%), and that the percentage of 

response to the statements with the 

answer (disagree) ranged between 

(18.33%, 67.22%).  

It is clear from Table (31) that 

there are statistically significant 

differences in all the statements of the 

axis in favor of the higher response, 

where  the calculated value of Ka2 

ranged  between (22.93, 93.43), which 

is greater than the tabular value of 

Ka2 = (5.990) at a significant level 

(0.05), which indicates that all the 

statements of the axis are functional, 

where the response to the statements 

was as follows:  

4/2/2/4 Discussing the results of the 

fourth axis on marketing 

advertising rights as a source 

ofexport attracting capital through 

commercial recreation :  

And that the findings of the 

researcher is consistent with the 

findings of each of "Ahmed Farouk 

Abdel Qader Moussa" (2000 

AD)(8), "Walid Ahmed Sami" 

(2000 AD)(86), "Amani 

Muhammad Atef Selim" (2003 

AD)(16) on the need to pay attention 

to the media role of visual and audio 

means, and that the marketing 

methods used (marketing through 

television, radio, the Internet, the 

work of advertising stadiums and 

halls), the adoption of a budget to 

promote the tournament in all media. 

The researcher's findings are 

consistent with the findings of  

Jeoung Har Lee (2000) (101)  and 

Wldimir Andreoff (2002) (114) on 

the importance of marketing 

methods such as advertising and 

television advertisements.  

And that the findings of the 

researcher is consistent with the 

findings of  "Nigel Pope" (2005) 

(108) The use of the Internet is a 

means of marketing sports. 

This is what Marco  (1995) 

pointed out  that sports media is 

important and is a source of sports 

funding, by placing wooden boards 

around the pitch, and when the 

television transmits these matches by 

cameras, it automatically captures 

these advertisements and thus 

broadcasts them to millions of 

viewers in all countries of the world. 

106 : 243 – 247)  

Samia Ahmed (1999) 

confirms  that the media has an 
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influential and effective role in 

attracting investors to invest in the 

sports field through: 

 Media specialized in attracting 

investors. 

 Producing media materials with 

international quality standards 

that attract investors. 

 Use media plans that attract 

investors. 

 Making good relations with the 

travels of most Arab, Islamic and 

European American countries 

works to attract investors. (37 : 

57 ) 

4/2/2/5 Discussing the results of the 

fifth axis on the administrative and 

technical aspects as a source of 

attracting capital through 

commercial recreation: 

It is clear from Table (33) that 

the percentage of response to 

statements with the answer (OK) 

ranged between (16.11%, 64.44%), 

that the percentage of response to the 

statements with the answer (to some 

extent) ranged between (13.33%, 

43.33%), and that the percentage of 

response to the statements  with the 

answer (disagree) ranged between 

(13.88%, 64.44%).  

It is clear from Table (33) that 

there are statistically significant 

differences in all the statements of the 

axis in favor of the higher response, 

where  the calculated value of Ka2 

ranged  between (9.10, 78.70), which 

is greater than the tabular value of 

Ka2 = (5.990) at a significant level 

(0.05), which indicates that all the 

statements of the axis are a function 

where the response to the statements 

was as follows:  

 Responding to statements by 

answering (OK) for each of the 

statements numbers (1, 2, 3, 5, 6, 

8 10, 11, 12, 13, 14), which 

indicates that there must be a 

clear role for public relations in 

commercial recreation in its 

relationship with investors and 

businessmen to motivate them to 

invest, the lack of technical 

centers specialized in sports 

investment, the bureaucratic 

dealing between both investors 

and departments in commercial 

recreation leads to the flight of 

investors, the weak conviction of 

the boards of directors of banks to 

approve The projects submitted to 

banks to invest in the sports field, 

to be one of the conditions for 

assuming the leadership of the 

management of commercial 

recreation to choose people with a 

vision to increase investments in 

the club, the club's board of 

directors sets future plans for the 

professionalism of young players 

technically distinguished as a 

source of attracting capital. 
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 Responding to the statements by 

answering (to some extent) each 

of the phrases numbers (7), which 

indicates that there is little interest 

from the senior leadership of the 

General Authority for Youth and 

Sports in the problems related to 

commercial recreation sports.   

 Responding to the phrases by 

answering (disagree) for each of 

the phrases numbers (4, 9), which 

indicates that the technical and 

administrative departments of 

commercial recreation do not 

facilitate investors, that the club's 

board of directors does not 

develop alternative plans to face 

any emergency circumstances that 

hinder the implementation of 

marketing, financing and 

investment plans for sports 

developed.  

And that the findings of the 

researcher is consistent with the 

findings of "Ashraf Mahmoud 

Hussein Al-Ajili" (1999) (12) 

symposium specialists qualified to 

work in the field of sports marketing.  

And that the findings of the 

researcher is consistent with the 

findings of "Huda Hassan Khafaja" 

(1999) (85) lack of interest in 

investment and marketing in the field 

of sports compared to other fields, 

lack of funding, lack of a future vision 

for investment in this field, lack of 

conviction of investors to invest in the 

field of sports. 

And that the findings of the 

researcher is consistent with the 

findings of "Ahmed Farouk Abdel 

Qader Moussa" (2000) (8) building a 

strategy for sports professionalism, 

the establishment of independent 

departments for professionalism 

within the commercial recreation of 

sports, the authorization of the 

establishment of specialized sports 

bodies aimed at profit through sports 

professionalism, and with the findings 

of each of "Khaled Ibrahim Abdel 

Aty" (2000) (33), "Walid Ahmed 

Sami" (2000) (86), "Maher 

Mohamed El-Sayed Attia" (2005) 

(68) of the lack of experts in sports 

marketing, the lack of a specialized 

department in sports marketing, the 

weakness of the marketing 

capabilities of the marketing 

departments located in some 

commercial recreation. 

And that the findings of the 

researcher is consistent with the 

findings of "Attia Saad Ali Al-

Shabrakhaiti" (2006) (54) to the 

importance of preparing public 

opinion through the media to 

encourage investment, facilitate 

administrative procedures for 

obtaining investment licenses, 
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encourage the state for investors in the 

sports field, keep pace with the 

announced global professionalism 

systems to suit economic conditions, 

develop commercial recreation for 

non-traditional sources of financing, 

provide commercial recreation and the 

necessary facilities for investors, full 

coordination between Government 

entities designated to serve the 

investment. 

This is confirmed  by Helmy 

Ibrahim (1999) that the importance 

of financing in sports by keeping pace 

with the professional system. 31:6) 

Through the previous 

presentation of the results, the first 

question of the current situation of 

sports investment in commercial 

recreation has been answered, as well 

as resulted in an answer to the second 

question of what is the proposed 

strategy for sports investment. 

5.0 Conclusions and 

recommendations:  

The Conclusions And The 

Recommendations  

5/1: The Conclusions  

In light of the objectives of 

the research, the methodology used 

and the characteristics of the research 

sample, and depending on the results 

of the statistical method used, the 

following conclusions were reached 

by the study as follows: 

5.1.1 Sports facilities   in commercial 

recreation do not invest the financial 

and human side of the surrounding 

environment and the club institution 

does a favor.  

5.1.2 The stadiums in sports facilities 

are marketed within the commercial 

recreation of more than one sports 

activity, and are not marketed locally, 

regionally or globally. 

5.1.3 Companies and investment 

institutions do not have the 

opportunity to form sports teams for 

various games in commercial 

recreation and sponsor them. 

5.1.4 The state does not encourage 

businessmen and investors to invest in 

commercial sports recreation in 

exchange for some customs 

exemptions and taxes. 

5.1.5 The inflation of the 

administrative apparatus through 

commercial recreation depletes 

government and private funding in the 

form of salaries and bonuses. 

5.1.6 Investment companies increase 

the chances of professionalism of 

players through sponsorship and thus 

increase the capital of the club. 

5/1/7 Investments allocated to sports 

in the investment plans in the country 

are not commensurate with the 

importance of sports, and there are no 
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feasibility studies on the foundations 

and scientific rules to preserve 

investment in commercial recreation. 

5/1/8 Members of the National 

Assembly do not enact legislation and 

laws stimulating sports investment in 

the state, there is no legislative text in 

the law of sports bodies in the state 

that works to encourage investment in 

commercial recreation, such as 

borrowing from banks at a reduced 

interest rate for sports investment. 

5.1.9 The continuous and permanent 

change of boards of directors in 

commercial recreation works to not 

achieve the regulations that stimulate 

investment in commercial recreation. 

5/1/10 The club's management does 

not contract with advertising agents or 

sports investment companies to cover 

the needs of the club's teams of 

clothes, tools and devices in exchange 

for advertising and advertising them 

in all matches and tournaments for 

various sports.   

5/1/11 The club's management does 

not use modern technological means 

to market important tournaments and 

matches through videos, CDs, sports 

magazines, jerseys, caps, the Internet 

and competitions in order to attract 

more capital to the club. 

5/1/12 The lack of technical centers 

specialized in the study of sports 

investment weakens the investment 

opportunities in commercial 

recreation. 

5/1/13 Dealing between both investors 

and departments B commercial 

recreation is in a biocratic manner, 

which leads to the flight of investors 

from investment B commercial 

recreation.    

5/1/14 One of the administrative 

obstacles is the weak conviction of the 

boards of directors of banks to 

approve projects submitted to banks 

for investment in the sports field. 

5/1/15 The club's board of directors 

markets technically distinguished 

players in the designated sports 

activity in exchange for a rewarding 

financial return to the club. 

5/1/16 It is preferable to be one of the 

conditions for assuming the leadership 

of the management of commercial 

recreation to choose people with a 

vision to increase investments in the 

club.  

5/2: The Recommendations  

In light of the objectives of 

the research and its questions and the 

sample on which the study was 

conducted and through the discussion 

of the results, the researcher 

recommends the following:  

5/2/1 The application of the proposed 

strategy reached by the study on all 
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axes represented in the state, the 

National Assembly (members of the 

Sports Committee), the General 

Authority for Youth and Sports, 

boards of directors of commercial 

recreation, in light of the strategic 

management to change the current 

situation through the re-objectives, 

planning, organization, evaluation, 

follow-up, guidance for all previous 

strategic sectors.     

5/2/2 Work on the investment of 

sports facilities B commercial 

recreation (such as renting, marketing 

locally, regionally and globally) and 

inviting sports teams to train in them 

as a source of attracting capital. 

5/2/3 Ensuring the establishment of 

local and international tournaments 

that aim to market sports facilities 

with commercial recreation. 

5/2/4 Attention to rationalizing 

spending within commercial 

recreation in order to face the burdens 

it is exposed to.  

5/2/5 Activating  the role of 

sponsoring companies and investment 

institutions and government and 

private institutions for investment in 

commercial recreation through some 

privileges determined by the board of 

directors of each club according to its 

status and needs.  

5.2.6 Align the needs of the 

sponsoring companies and institutions 

with the objectives of the club, and 

that the rights granted to the 

sponsoring companies and investment 

institutions are clear and realistic.  

5/2/7 To be keen on commercial 

recreation on sports activities that 

attract the masses and thus increase 

the financial return of sports clubs. 

5.2.8 The state should encourage 

businessmen and investors to invest in 

commercial sports recreation in 

exchange for some privileges such as 

customs exemptions and taxes in 

some of their other projects. 

5.2.9 The need to pay attention to the 

sources of private (non-governmental) 

funding, such as financial support 

from businessmen, star artists, 

professional players or politicians, 

and to receive financial and in-kind 

donations from commercial and sports 

institutions and supporters and fans of 

sports teams.  

5/2/10 Training courses should be 

held for members of the boards of 

directors of commercial sports 

recreation in the field of investment, 

marketing and sports finance, and to 

ensure that the inflation of the 

administrative apparatus in 

commercial recreation is to be 

reduced, to establish a specialized 
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department for investment and sports 

shopping and to train its employees on 

the latest marketing methods. 

5/2/11 Work to attract investors to the 

membership of the club (especially 

honorary membership) to attract them 

towards investing their capital or 

donating to the club, while balancing 

the value of membership subscriptions 

and the level of the sports club, 

expanding the club's membership, 

which increases subscriptions to be a 

source of attracting funds to the club. 

5/2/12 The state should ensure that the 

volume of investments allocated to 

sports in the investment plans is 

commensurate with the importance of 

sports, providing a future sports 

investment map with the type and 

place of sports investments. 

Conclusions and recommendations  

First: Conclusions:  

1. There are statistically significant 

differences between the averages 

of the pre- and post-measurement 

in the level of social skills in 

favor of the initial measurement   

2. The rate of improvement in social 

interaction within lectures  was  

(51%). 

3. The rate of improvement in social 

interaction within the family was 

(65%).  

4. The rate of improvement in 

participation in university 

activities was ( 77% ). 

5. The rate of improvement in 

following the college's regulations 

and laws was (59%). 

6. The rate of improvement in 

assertive behavior skills was 

(68%). 

7. The rate of improvement in 

cooperative work skills was 

(70%).   

8. The rate of improvement in the 

total questionnaire  was (65%).   

Recommendations: 

1. The importance of conducting 

family counseling programs to 

develop positive attitudes among 

the families of these students and 

conducting awareness seminars 

for mothers periodically in order 

to teach them the optimal parental 

treatment method for students. 

2. Training female students,  

especially  the first university 

year, on cooperative work, 

collectively, to bring about mental 

and social development, and 

academic and interest in 

university activities for female 

students and employ them in 

improving their abilities to 

communicate and social 

interaction and reduce their 

behavioral problems.  
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3. Training faculty members to deal 

well, and provide appropriate 

reinforcement to students so that 

their problematic behavior 

changes, which hinders their 

academic progress and academic 

achievement.  

4. The need to make special files for 

students who have social and 

behavioral problems to follow up 

their development and guidance.  

5. The need to prepare more 

research and studies that deal with 

counseling and treatment 

programs aimed at treating other 

aspects of the shortcomings of 

students and contribute to the 

development of some aspects of 

their strengths. 
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