
ISSN: 2682-3128       

جامعة عين شمس    –كلية التجارة    

2019 ابريل – الاولالعدد 

 حكمة ربع سنويةمجلة علمية متخصصة وم  

جامعة عين شمس  –تصدر عن قسم المحاسبة والمراجعة بكلية التجارة 



1  مجلة الفكر المحاسبي 

الفكر المحاسبي
ربع سنوية مُحكمة( مجلة علمية متخصصة )

 تَصدر عن 
 جامعة عين شمس  - كلية التجارة

بريل ا  – الاول العدد 
2019 



2  مجلة الفكر المحاسبي 



3  مجلة الفكر المحاسبي 

: التعريف بالمجلة
 فحاف تحت نفس  لاسدددددددددددددد    1997صدددددددددددددددرر  فمجلة يو  م       وف و   

"مجلدة  ففر   فمحداسددددددددددددددف " وي هع  ففذدددددددددددددد       ور دا     فد   فو دت  ف   
رما  حسددد ن  ه   ي  ر يس  ف سددد      تر  ففت رب و   هد  ة    / لاسدددتا   فدرتور

صددور ا رانت تصددر كلدك  نصدو سدنوي وتم  ر منت مذلع  ت   ف     ف 
 ف وم هت ر  لاس  . ربعة  عد د سنويآ و ستم ر     فصدور  فمنتظ  إف   

الأهداف والنطاق
تهدف مجلة الفكر المحاسبي الي تحقيق الاهداف التالية:

نلدددددددد   يكحاس و فدر سددددددددار و ور    فعم   فمتعل ة كاففر   فمحاسددددددددف  و فت    .1
تتم ز ككون ا  كحاس علمية هد د  ومفتر   تسدداعد عل  عم   فددا ة فلمكت ة 

  فمحاسفية  فع بية.
 فت ر ز عل  مجموعدة  لاكحداس  فعمليدة  فت  تسدددددددددددددداعدد عل  ت دد   مجموعدة   .2

مفتر   من  فحلو  فلملددددال   فمحاسددددفية  فت  تو هة  فلدددد رار كافلددددك   فتي  
 عظ  من  فقيمة  فمذا ة  فمح  ة فمجتمع  لاعما .

مسددددداند  ه ود  ف احي ن     فجامعار  فمصددددد ية و فع بية وتلدددددجيع ه ود    .3
عن ط يق  تدداحددة منف  علم  محت م فع ه  ددتر  ف حوس    ف حييددة و فعلميددة

و فدر سار  فمحاسفية.
تلدددددددددددجيع  ف احي ن     فماهسدددددددددددت   و فدرتور   عل   فقيام كعم   نتا  علم    .4

و فقيام هنل   ت   لانتا   ففر ي من  ه  عم  نوعية من  فصو  فيان  من 
ختلفة. ف احي ن وفما   ستم  ر  فج د  ففر ي و فعلم  فلأهيا   فم

وتذمن  فمجلة تمذية را ة مجالار  فعم   فمحاسف   فمتميلة     فمحاس ة  
 فمافية و فترافيف و فذ   ب و فم  هعة.
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: عامة ضوابط
ت ت ف ا   ويأتى  مؤفف  ا  رأى  و ف حوس  فمُ دمة فلنلدددد  عن   فدر سددددار  را ة  تُعف  .1

فت ت ب تاريخ  فوف ا فلنل . و  ا كافمجلة
 فماهسدددددددددددددت   فدرهتى   فمسدددددددددددددجل ن فلذلاب  ف حيية  يور   كافمجلة تنلددددددددددددد  .2

.و فدرتور ر 
 (.  لإنجل زية و  فع بية)   فمكتوبة كافلمت ن   ف حوس ت ف  .3
أخ ىب إلا كعد ورود  ف د   أى ه ة  كحيه فلنلدد   ى  إرسددا  كعدم  ف احث  لتزم .4

.كعدم  فو   ف حث فلنل  كمجلة  فرلية
ومو صفار  فنل      فمجلة و ى رما  لى: ف احث ك و عد   لتزم .5

 يتية كافمو صفار( لو رت ) A4 ور   عل  ترتب

الأبحاث باللغة الإنجليزية الأبحاث باللغة العربية البنود

س   5س   5هامش من اليمين
س   5س   5هامش من اليسار 
س   6س   6هامش من أعلي 
س   6س   6هامش من أسفل 

س  12س  12بالصفحة عرض السطر 
ارتفاع الكتابة بالصفحة شاملة  

 بالترقيم و العناوين
س  19س  19

Simplified ArabicTimes New Romanنوع الخط 
Bold16 Bold 16بنط الكتابة للعنوان الرئيسي 

Bold14 Bold 14بنط العنوان الفرعي 
مف دمف دالمسافة بين السطور للبحث كامل 

1212بنط الكتابة في البحث حجم 
أسف   فصفحة وسط أسف   فصفحة وسط 11الترقيم بنط 
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 :مجلة الفكر المحاسبيآلية النشر في  
بعد الإلتزام بكافة بنود الضوابط العامة يتم إتباع ما يلى: •

من  كحاس  فت قيار ونسخة ورقية فر  كحث من  ( نسخة ورقية2ت د   عدد )  .1
 وحد   فنل   فعلم  كافرلية.   كحاس  فماهست   و فدرتور   إف 

رلمة نسخة   1100ت د   ملخص فل حث كافلمة  لانجل زية فيما لا  زيد عن   .2
سو ء را   ف حث كافلمة  فع بية أو     Word-PDFورقية و فرت ونية كصيمة  

 لانجل زية 
 مار مفتاحية عل   لا  . لتاكة عل  رل .3
 صفحة فذل ة  فماهست   و  فدرتور ر.  30لا  زيد عدد أور    ف حث عن   .4
ت دم نسخة  فرت ونية من  ف حث عل    .5 كأ   CDكعد  فو   فنل   مع  فعل  

سوف تذ ع     فمجلة فت     ع  أ   كو    CD فنسخة  فمحملة عل      
 . 2016ملو  فورد عل  نسق أوفيس 

: ات القبول بالمجلةقواعد وإجراء
ت تذدددد  أخلاقيار  ف حث  فعلم   حت  م ح و   نخ ين وهر    ب سددددو ء   .1

لدددانو  من  فزملاء  ف ددداحي نب أم  من  فملددددددددددددددددارر ن     ف حدددث أم من 
 فمسدددددددت د  ن من  ف حثب وتتفنى م ادا أخلاقيار  ف حث  فعلم  عامة  

 فقيمتا   جب أ قيمت  " فعم   لإ جاه " و "تجنب  فذددد ر "ب و اتا   
 ترونا رر زت   لاعت ار ر  يخلاقية خلا  عملية  ف حث.

أ   لتزم   يق  ف حث ككا ة  يخلاقيار و فمتميلة     يمانة و فصددددددددد  .2
و فلفافية و فعد .

أ   لتزم   يق  ف حث    حفظ حق  فمسدددددددددا م ن     ف حوس    ح    .3
  على م داهد  يده  عندد نلدددددددددددددد   ف حوس أو ح     فمدادي عندد  لاتفدا

 مادي لإس امات  .
 لافتز م ك و عد  فنلدددددددد   فعلم   فمنصددددددددوا عل  ا    دف    فنلدددددددد  .4

  فمجلة.
 لافتز م ك و عد  يمانة و فنز  ة  فعلمية  فمتعارف عل  ا. .5
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م  هعة  فنسدخة  فن ا ية فم حلة  فذ اعة    ضذدو   فمد   فزمنية  فت  .6
 تحدد ا  فمجلة.

تخص  ف احث فددددددددددددددمن متن  ف حث وصددددددددددددددفحة عدم إدر   أي هيانار   .7
  فعنو   كأي شك  من  لاشكا  تجن اً ف  ض  ف حث.

ت سدددددددددددددددد   لاكحددداس فلمحكم ن هددددو   ر  أي هيددداندددار تخص  ف ددداحدددث  .8
(Blind Review.)

 ت  رد  فمحكم ن خلا  ش   من تاريخ ت د    ف حث. .9
إه  ء  فتعد لار و فتصحيحار  فم ت حة من  ف   فمحكم ن. .10
 ى تعد لار هو  ية على  ف حث كعد  فمو   ة عليه.عدم إه  ء أ .11
   حددافددة وهود تعددد لار  لتزم م دددم  ف حددث كعمدد   فتعددد لار  فلا مددة  .12

وم ء  سدتمار   فتعد لار ح ث  ت   رسدا   ف حث كعد  فتعد لار فلسداد 
  فمحكم ن م   أخ ي.

   ر مد   تح ي   فمجلة  فو   فنلدددددددد  من عدمه و  اً ف   ر ر  فسدددددددداد  .13
حكم ن علمددداً كدددأنددده    حدددافدددة  فو   حدددد  فمحكم ن ور ض  فمحك  فم

 لاخ   ت   رسدددددددددددددددا   ف حددث  ف  محك   ددافددث و   حددافددة ر ض  فمحك 
  فيافث  ت  ر ض  ف حث .

أ.د/ هيام حسن وهبة السيد 
 ور    فرلية فلئو   فدر سار  فعليا و ف حوس 
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 مجلس إدارة تحرير المجلة

ر يس  فتح ي 
أ.د/ محمد احمد شاهين  

 ستا  ور يس  س   فمحاس ة و فم  هعة 
مد    فتح ي 

د/ محمد ماهر الباز  
مدرس ك س   فمحاس ة و فم  هعة  

مساعد ر يس  فتح ي 
د/ محمد عبد ربه 

 ستا  مساعد ك س   فمحاس ة و فم  هعة 
_________________________________________________

مجلس تحرير المجلة اعضاء 
أ.د/ كمال حسين ابراهيم 
  س   فمحاس ة و فم  هعة 

أ.د/ عبدالرحمن محمود عليان
  س   فمحاس ة و فم  هعة 

أ.د / يحيى محمد ابوطالب
  س   فمحاس ة و فم  هعة 

أ.د/ محمد محمود عبدالمجيد
  س   فمحاس ة و فم  هعة 

أ.د/ زكريا فريد عبدالفتاح 
  فمحاس ة و فم  هعة  س  

أ.د/ محمد عبدالعزيز خليفة
  س   فمحاس ة و فم  هعة 

أ.د/ عاطف محمد العوام  
 س   فمحاس ة و فم  هعة 

أ.د/ عصافت سيد احمد عاشور
 س   فمحاس ة و فم  هعة     

أ.د/ محمد عبدالفتاح محمد  
 س   فمحاس ة و فم  هعة   
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إفتتاحية العدد:
رلية  فتجار   فعلمية فر تح ي   فمجلا أسد  صدافة عن نفسد  ونياكة عن كاي

 فت  و   ةأفدددددددع ه ن أ د ك   ت   فعدد من  فمجلب  ذ ب ف      ع ن شدددددددمسهامعة 
م ه نلد  وت اد   فمعارف و لا تمامار  ربع سدنوية ك كصدفة دورية  ت ّ ر إصدد رُ ا
نلددد   فدر سدددار  ف ب رت  فمحاسدددفية   مجالار  فدر سدددار    ف احي ن فملدددت رة ه ن 

صدددددة لإ   ء     ي رار يلاد ميّة  ف صددددد نة و تج  فمجا  أمام   قيمة  فجادّ  و فمتخصدددددّ
سددددددو ء من  ف احي ن  فم تم ن هنلدددددد  و لإفددددددا ة    تل   فمجالار فعلم    ف حث 
.      فمجلة أو طلاب  فعل  و فمع  ةكحو  

هنخ ةٍ من خ    ر  فعلميةستعانت  فمجلا فمُ دمةب إ   سف   تفع    يكحاس و 
 فت ن أهدو  تعاونا ور ما علميّا را و ب  فتحكي   يكحاس  فعلمية   يساتت   فمختصّ ن

 يكحاسب هتأل د ن اط  فتمّ ز و ف و     اب وتعد   كمسدددددتوي فه  ففذددددد      لارت اء  
 ما  ستوهب  فتعد َ     ا.

وفتر يس  و عد  ف حث  يلاد مّ   ف صددددددددددددد نب و سدددددددددددددت ذاب  فرفاء ر و فذا ار   
هامعة ع ن  –رلية  فتجار  ر  فعلمية  فصدددددددادر  عن  " فمجلا  فعلميّة  فو عد ب تفتج

ب كجميع  ف داحي ن و فم تمّ ن من د خد   فوطن   "شددددددددددددددمس    فمجداَ  و سددددددددددددددعدا وت حدّ
وخارهه.

رت اء كمجالار  ف حث  ت ب ونأم  أ  تتذدددددددددددددا   ه ودنا هميعا    سدددددددددددددف    لإ   
ةب  فت      ففو كددةوعف   ددتر    رل تنددا يلدداد مّ        نو ر   تعددد و حددد  من أ   فعلميددّ

وإفيك . نا رٍ محو  فتفاع  و  ف

خالد قدرى السيد أ.د/ 
 هامعة ع ن شمس  –عم د رلية  فتجار  

 ر  فعلميةتح ي   فمجلا ور يس
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Abstract: 

Purpose- the purpose of this study is to propose a comprehensive 

model to provide managers with useful information for decision 

making purpose using the most appropriate Management 

accounting techniques in the lean context. 

Design/methodology/approach- Based on the literature, this 

study identifies and adapts the most appropriate management 

accounting techniques to provide managers with useful 

information for decision making purpose in the lean context and 

propose a comprehensive model. It also tests the perceptions of 

managers and management accountants of the Egyptian 

Pharmaceutical industry concerning the relative merits of such a 

model. 

Findings- The most significant finding in the current study that 

has not been investigated in previous studies is that the proposed 

comprehensive model which contains the proposed value stream 

decision making tool and feature and characteristics (F&C) 

technique was a better predictor of decision making of the 

Egyptian Pharmaceutical industry than the alternative model 

which contains value stream decision making tool only. 

Originality/value- This paper contributes to lean and 

management accounting literature by proposing a 

comprehensive model for providing managers with a useful 

information for decision making using the integration between 

the most appropriate management Accounting techniques and 

demonstrating how this integration provides decision makers 

with useful information. It contributes to strengthening the 

effectiveness of decision making in the Egyptian Pharmaceutical 

industry. 
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Keywords: value stream costing, Value stream decision making 

tool, feature & characteristics technique, useful information, 

decision making, Egyptian pharmaceutical industry. 
 

Introduction 
 

 In recent years, many organisations have moved from 

traditional mass production to lean manufacturing to reduce 

waste and increase the customer value (Carnes and Hedin, 

2005). 

To achieve this goal, lean manufacturing is based on the 

following five principles: define value and identify the value 

stream; eliminate all non-value added in value stream; make the 

value flow continuously; base flow on customer pull and pursue 

perfection continuously (James and Daniel, 1996). The 

traditional cost accounting techniques are inappropriate for 

decision-making purposes in the lean context. Therefore, this 

movement requires adopting new management accounting 

techniques to provide the decision maker with useful 

information to make effective decisions in the lean context. 

 This research focuses on the new management accounting 

techniques in lean companies and their utilisation to support 

decision making in manufacturing companies. Providing 

decision makers with useful financial information is very 

important, and companies must use the most appropriate 

management accounting techniques to achieve this. Adopting 

lean manufacturing has created an opportunity to define a new 

model for providing decision makers with useful information for 

decision making purpose, using appropriate management 

accounting techniques. 

 The principal aim of this study is to develop a comprehensive 

model to provide decision makers with useful information in the 

lean context. This proposed model consists of the proposed value 

stream decision making tool and F&C technique. The 

integration between both techniques can provide decision 

makers with useful information to effectively make all decisions 

in the lean context and support the decision-making process. 

Value stream tool is suggested to provide decision makers with 

useful information for routine decisions. On the other hand, the 

F&C technique is proposed to provide decision makers with 

useful information for making decisions which require product 

cost information. 
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 This research measured the perception of managers and 

management accountants of these management accounting 

techniques and their importance in providing decision makers 

with useful information for decision making purpose in the lean 

context. 

 This paper reflects findings from a theoretical model and 

primary data collection from managers and management 

accountants in the Egyptian pharmaceutical industry. The 

model’s principles provide a basis for further research and 

testing of the proposed model in different industries and 

countries. 
 

Review of Literature on Using Cost Information for 

Decision Making in the Lean Context 
 

 Traditional management accounting provides decision makers 

with information related to product costs. This information is 

used in making routine decisions such as quoting, pricing, sales 

order profitability, make/buy, sourcing, product or customer 

rationalisation, and so forth. According to Maskell and Kennedy 

(2007) and Debusk and Debusk (2012), using product costs are 

inappropriate and are not incremental for decision making in 

lean companies because lean manufacturers focus on value 

streams, not on the products. 

 The value stream consists of all activities required to serve a 

customer and create value. It includes all processes that are 

performed to transform the order received from the customer to 

a delivered product or service (Baggaley, 2006). Most companies 

have several value streams, each relating to a different family of 

products which have similar production elements and process 

(Maskell, 2000). DeLuzio (2006) illustrates that each value 

stream will have its profit and loss statement and balance sheet. 

This allows the value stream manager to make the decisions 

required to drive profitability and growth within the value 

stream. This is affirmed by Baggaley and Maskell (2003) who 

emphasise that the growth and improvement strategies now 

revolve around the value stream. The principal focus of lean 

companies is to understand individual value streams and the cost 

of the value stream as a whole, not the cost of individual 

products (Gordon, 2010). This is also supported by Maskell and 

Kennedy (2007) who illustrate that decision making must be 

focused on evaluating the impact of the decision on the costs and 
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profitability of the whole value stream level, not at the product 

level. Consequently, the value stream’s actual cost and 

profitability are the most appropriate information for decision-

making in the lean context. 

 According to Maskell and Kennedy (2007), this information 

enhances decision making because it is easy to understand and 

use, readily available each week, accurate and real information 

instead of the less accurate information and the complex system 

of calculating product cost. 

 On the other hand, in some cases, specific product costs are 

needed for certain decisions in lean companies (Maskell and 

Kennedy, 2007and Debusk and Debusk, 2014). Traditional 

management accounting system uses standard costing or activity 

based costing to calculate product costing and provides 

management with this information. Such information can be 

used in decision making. According to Kennedy and Huntzinger 

(2005) and Baggaley (2006), these traditional methods are 

inappropriate for lean companies because they were developed 

for decision-making purposes in mass production companies. 

 They explain further that these costing methods might be 

appropriate for mass production, but they are inappropriate for 

lean production. In mass production, it is impossible to use 

actual cost in decision making. Mass production is a very 

complex environment and obtaining the actual cost information 

is very difficult as it requires a complex and time-consuming 

study. In lean companies, most decisions need to be made 

quickly. These traditional costing methods were used as a 

surrogate for the actual cost in decision making. 

 Moreover, due to the annual determination of standard costs, 

the information provided by standard costs is inaccurate as the 

business environment and the internal process change (Maskell, 

2006). Hence, the decisions were made using outdated cost 

information (Kennedy and Huntzinger, 2005). According to 

Baggaley and Maskell (2003), the assumptions underlying 

standard costing fails to support the goals of lean. Also, Debusk 

and Debusk (2014) argue that activity-based costing information 

is more costly and includes costs that cannot be controlled at the 

product level. As such, it is inappropriate for decision making in 

the lean context. 

 Many manufacturers implement some level of lean principles 

throughout the entire organisation. However, traditional 

management accounting techniques provide decision makers 
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with inappropriate cost information for making both routine 

and non-routine decisions. Thus, traditional management 

accounting techniques and measurement systems are 

inappropriate for the decision-making purpose in the lean 

context. 

According to Hilker (2011), the effective cost management 

system in lean companies should provide relevant and accurate 

cost information. This information must enable managers to 

make highly informed data-driven business decisions. Thus, 

management accounting in a lean enterprise must adopt new 

techniques and measurement systems. These new techniques 

provide management with useful data and increase the 

effectiveness of the decision-making process in the lean context. 

 Value stream costing is the most appropriate technique 

suggested by Kennedy and Huntzinger (2005), Maskell and 

Kennedy (2007), Gordon (2010), and Debusk and Debusk (2012 

and 2014) to provide decision makers with information useful 

for making routine decisions in lean companies. According to 

Gordon (2010), value stream costing integrates conceptually with 

lean management concepts based on an understanding of 

individual value streams. He also emphasises that value stream 

costing is the most appropriate technique for lean companies 

because it provides decision makers with useful information by 

more directly linking accounting and production reports to lean 

concepts. According to Baggaley and Maskell (2003), the 

information provided by value stream costing that can be used in 

decision-making is relevant, accurate, and understandable. This 

is supported by Maskell (2006) who illustrates that value stream 

costing provides managers with accurate and timely actual costs 

information related to value streams. He also points out that the 

availability of such information can facilitate the decision-

making process using actual incremental cost analysis. 

Furthermore, value stream costing has the advantage of 

simplicity and the ability to properly capture cause and effect 

relationships between cost and activities (Kennedy and Brewer, 

2005; Gordon, 2010). 

 On the other hand, Debusk and Debusk (2012 I; 2014IV) argue 

that when specific product costs are needed, lean companies can 

use F&C costing instead of maintaining transaction-intensive 

standard cost systems. This technique calculates product costs 

and provides managers with an average cost per unit. They 

affirm that the information provided by this technique is more 
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accurate than the other traditional techniques. Also, the cost of 

using this technique when required is less than the saving from 

not maintaining the traditional costing system. 

 Limited studies have suggested the use of both value stream 

costing F&C costing techniques in decision making in lean 

companies (Debusk and Debusk 2012 I; 2014IV). However, 

previous studies have not developed decision making tool for 

decision making purpose. Furthermore they have not 

highlighted the roles of such lean cost techniques in decision 

making. Moreover, they have not explained how the integration 

of both techniques could enhance the decision making and 

increase the effectiveness of the decision-making process. Finally, 

they have not examined empirically the influence of using both 

techniques in decision making. 

 This paper explores the development of a comprehensive model 

to provide managers with a useful information for the decision 

making purpose in lean context. This model is adapted from the 

“value stream costing and “Feature and characteristics cost 

techniques. 

 

 

Research methodology: 

 Development of such a model is adapted from studies of  

(Baggaley and Maskell, 2003 II); Kennedy and Huntzinger, 

2005; Maskell, 2006 ; Maskell and Kennedy, 2007; Gordon, 

2010; Dimi, 2015;Debusk and Debusk , 2012-2014 part IV&V;  

Debusk, 2015 and Senge,2007).  

Part one of development such a model is to explore appropriate 

tool to provide managers with useful information for making 

routine decisions in lean companies. 

 The financial analysis of routine decisions such as accepting 

customer orders, make/buy, new products, and rationalization of 

customers and products should always be made by analyzing the 

impact of the decision on the profitability of the value stream as 

a whole using value stream costs and profitability report 

(Senge,2007).  

 Regarding to determine and make the pricing decision, the main 

driver for determining price is the customer value which is not 

related to product cost. Moreover, if the prices are market 

driven, it is not helpful to determine profitability by referencing 

the product cost. The right approach is to focus on the potential 

order and its effect on the value stream profitability, taking into 
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account of any additional costs that will be associated with this 

order. Make/buy decision is also made with reference to the 

profitability of the value stream and never made with reference 

to product cost. The only information required for this decision is 

the capability and the capacity that the value stream has to 

produce specific part. If the value stream has the capability and 

capacity to make a part , then no additional cost for making this 

part because the cost machine , people, and the facility is already 

being paid for. Thus, in this case, there is no financial reason to 

buy this part. 

 

 Therefore the most appropriate tool to make routine decisions 

in lean companies is the “value stream cost and profitability 

report”.  This report is prepared using value stream costing 

technique which focuses on the cost and profitability of the 

entire value stream. Such a report uses as a primary tool in 

providing decision makers with useful financial information 

which enhances the effectiveness of decision making process 

(Van and Thomson, 2007).Cost and profitability report is 

prepared on the weekly or monthly base. This report includes 

the actual value stream revenue and the actual value stream 

costs.  

  Value stream revenue is the sum of the actual total amount of 

invoices processed for products produced in the value stream. 

Value stream costing includes all costs within the value stream. 

These costs are considered direct cost. Other costs outside the 

value stream do not included in the value stream costing. The 

total value stream costs consists of labor costs; material costs; 

support costs; and facilities costs. Labor costs are the sum of the 

wages and other benefits paid to people working in the value 

stream whether they produce the product, move materials, 

design the product, maintain machines, or do the accounting. 

This information is collected from the payroll system. If the 

inventory is low and under effective control, the material costs of 

value stream will be the cost of materials purchased for the value 

stream over the week. Support costs such as supplies, tooling and 

other day to day expenses are applied simply to the value stream 

or collected from the account payable process. Facilities costs 

include rent or lease cost of building, utilities, and maintenance 

cost for building. The only allocation adopted in the value 

stream costing technique is a square footage. The purpose of this 

allocation is to encourage the value stream team members to 
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reduce the amount of space used by the value stream. This 

allocation starts with the calculation of cost per square foot. This 

is calculated by divided total costs by total square footage of the 

building. The facilities cost assigned to the value stream are 

finally calculated by multiply the cost per foot by the amount of 

square feet used by value stream such as ( production area, 

stockroom area, and the office apace area used by people 

working in the value stream). The costs that do work crosses all 

value streams (non-value stream tasks), are not allocated to the 

value streams. They are considered as sustaining costs of the 

business.  

 Other significant factor can be used in decision making is 

suggested by (Dimi, 2015). The author suggested the use of 

capacity indicators in decision making. The capacity information 

shows how much of the stream’s resources are used productivity, 

how much is used nonproductively, and how available capacity is 

within the value stream (the time remains after doing productive 

and nonproductive work) (Senge, 2007). Lean thinking principle 

aims to reduce the activities that do not create value which lead 

to create the available capacities. The capacity has to be present 

in terms of employees and in terms of machinery. This capacity 

information is calculated through job card or labor summary as 

work done by the people and machines in the available time or 

resources 

 The current study proposed tool that can be used to increase 

and measure the effectiveness of decision making by focusing the 

identification the available capacity indicators and measuring 

the financial impact of the business decisions on the value 

stream. This tool is adapted from the studies of (Dimi, 2015); 

(Haskin, (2010); (Maskell and Kennedy,2007); (Maskell , 

Kennedy and Grasso,2007) and (Senge, 2007). 
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The following table presents the proposed tool for decision 

making in lean context: 
 

 Current state  Alternative N  

Section 1:Capacity 

indicators: 

 

Productive 

Employees 

Machine 

 

None-Productive 

Employees 

Machine 

 

Available 

Employees 

Machine 

 

 

  

Section 2: The 

profitability of the value 

stream 

 

Revenue 

 

Material cost 

Employee costs 

Machine costs 

Occupancy& other costs 

 

Total value stream costs 

 

Value stream profit 

 

Value stream return 

 

  

 

 This proposed decision making tool has the advantage to 

accurately reflect the real activity, in financial terms, within a 

company in different given situations, and increase the quality of 

decisions because the information presented eliminates some of 

the waste elements which are specific to traditional accounting 

systems. It provides a correct way of making appropriate 

decisions. It also ensures a proactive basis in providing the 
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information for managerial decisions (Dimi, 2015).It also provides 

understandable, timely and simple information which enhance the 

decision making process in the lean context. 

 

Part two of this model is focusing in propose appropriate 

technique for other special decision. 

 The proposed technique adopted by the current study for the 

special decision making purpose is Feature and characteristics 

cost. It is a new technique uses to calculate product costs for lean 

companies. It is adopted as ad hoc analysis when required for 

some special decisions in lean context. The total product cost 

calculated by feature and characteristics cost is the sum of 

material cost and conversion cost. This technique is based on the 

principal that conversion costs within value stream are highly 

correlated with time spent in the bottleneck point.  Feature and 

characteristics cost technique investigates the effects of feature 

and characteristics of product on the flow rate through the 

bottleneck. This information is used to calculate the conversion 

cost for product. The first step to apply this cost technique is to 

identify the product features and characteristics and their impact 

on process time. The second step is to determine the constraint 

process which is the most time consuming process. The most 

important step is to calculate the product flow rate per hour and 

then per day for each product feature and characteristic  (60 

minutes/processing time in the constraint and then multiply the 

results with 8 hours to get the daily rate). Finally, determine the 

average conversion cost per unit (conversion cost per day divided 

by the flow rate per day each product feature and characteristic). 

 The use of  F&C costing can be very useful tool to the company in 

obtaining estimated product costs where there are multiple 

products manufactured in a value stream consuming resources at 

different rates. Using this technique is also provides the managers 

with the accurate and relevant information to select which 

products to produce and determine the product mix. 

Moreover,this technique is also useful in preparing the required 

analyses for quality Function development. In QFD, companies 

focus on customer to determine the value of product features. This 

customer value can be related to what the customer is willing to 

pay for this feature. F&C costing provide company with the 

average costs to those features. This information can be used in 

calculating profitability by product features. This information 

could be very useful in some strategic decisions such as pricing of 
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products and determine which products to sell. In addition, 

studying the differences between customer value and average cost 

of the product features, provide managers with relevant 

information for decision making such as cost reduction decisions 

to close the gap between cost and customer value. Furthermore, 

lean organization can turn to F&C costing to provide the 

estimated average cost per unit when required for long-term 

strategic analyses. 

 It can be concluded that the integration between the proposed 

value stream decision making tool and feature& characteristics 

costing technique provides decision makers with the following: 
  

1. All required details for both routine decisions and other 

special decisions. 

2. Incremental information represented in the profitability value 

stream and capacity indicators for routine decision making 

and average product cost using feature& characteristics for 

other special decision. 

3. Sufficient accurate information for all decisions because value 

stream provide decision maker with the actual information 

which means that it is accurate and feature& characteristics 

costing provide decision maker with the average product cost 

based on the relationship between product features and 

customer value which is also accurate information in lean 

context. 

4. Weekly value stream costing information and feature costing 

information when required (on the time). This availability 

facilitates decision making process; and Easy information to 

use and to understand by non-accountants, because it is 

presented in a simple format with obvious details. 

 It can be concluded from the creation of the model section and 

from the above discussion   that the proposed model provides 

managers with a useful information for decision making purpose 

in lean context by providing managers with relevance, reliability, 

completeness, timeliness, understandability, verifiability and 

accessibility information, which are the characteristics of useful 

information for decision making (Romney; Steinbert and 

Cushing, 2006).  
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The following figure illustrates the proposed model and its 

variables: 
 

                      
 

                                
 

Figure 1 - A proposed comprehensive model for using Management 

Accounting information in decision making in lean context 

 

 In this proposed model dependent variables and their measures 

for proposed model can be presented in the following table: 
 

Dependent variables for 

proposed model 

Measures (the characteristics of 

useful information for decision 

making). 

Routine decision 

Other special decision the 

decision making in lean 

context. 

And the comprehensive 

decision making in lean 

context 

Relevance, 

Reliability,  

Completeness, 

Timeliness, 

Understandability 

Verifiability and 

accessibility information 

The independents variables are: 

The proposed decision making tool; 

Feature and characteristics costing technique F&C. 
 

The proposed model hypotheses are tested through evaluating the 

perceptions of managers about the impact of such a model on 

decision making in lean context. Thus, hypotheses for the 

proposed model can be formulated as follows: 
 

H1: The use of proposed value stream decision making tool is 

related to the routine decisions making lean context. 
 

Decision 

making in 

lean 

companies 

 
Special 

decisions 

which need 

product 

costs 

information 

 

Value Stream 

Decision 

Making Tool 

Characteristics 

Costing 

Routine 

Decisions 

Special 

Decisions 

Which Need 

Product Cost 

Comprehens

ive decision 

making in 

lean 

companies 
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H2: The use of feature/characteristics costing technique is 

related to the special decisions that required specific 

product costs in lean context. 
 

H3: The integration between the proposed value stream decision 

making tool and feature/characteristics costing technique is 

greatly related to the decision making in lean context. 
 

 

 Approach to test the model 
 

Population and Sample 
 

 The pharmaceutical industry has a strategic importance for the 

development of a healthy and productive nation. Today, the 

pharmaceutical industry is considered e one of the largest and 

rapidly growing global industries. It is a major source of 

employment generation and foreign exchange earnings for many 

countries. Therefore, the target population in the current study 

is the Egyptian pharmaceutical industry. 

 Due to time and resource restrictions, a judgement sample is 

used in the current study. The study focuses only on the 

pharmaceutical manufacturers who are members 

pharmaceutical Chamber. The determination of such a sample is 

justified as follows. Firstly, all the members are registered in the 

Federation of Egyptian Industries and have annual financial 

reports, in addition to which they have financial departments 

and hence have specialists in the accounting field who are more 

likely to be interested in the current study. Secondly, members of 

the pharmaceutical chamber have a database containing detailed 

information about company profile, profit and loss accounts, 

ratios and trends, and all site and trading addresses and contact 

details. All of this information makes it easy to contact possible 

respondent companies, which represents a difficult task in Egypt 

as a developing country. 

 The sample is drawn from the Federation of Egyptian 

Industries’ database. Within the Egyptian pharmaceutical sector 

(population) the sample included all those members of CPH. The 

sample frame was 154 manufactures (the total membership of 

CPH at the time) (FEI, 2015). The respondents were 

management accountants, production managers, sales managers, 

and factory managers because they are able to comment 
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accurately on the aspects in the questionnaire since they have 

expertise in decision-making at the strategic level. 
 

Questionnaire Development 
 

 A questionnaire was used to collect the data. A self-

administrated questionnaire, delivered and collected by hand, 

was utilised to test the proposed framework. This framework 

was used to develop the questionnaire to test the proposed 

framework. The objective of this questionnaire was to collect 

data about the perception of managers and management 

accounts related to each variable in the framework and their 

relationships, which can then be used in evaluating the 

developed decision-making framework. To achieve this 

objective, the questionnaire was divided into three main sections 

(the proposed value stream decision making tool and routine 

decisions, F&C costing and related special decisions, the impact 

of the integration between value stream decision making tool 

and F&C on the effectiveness of decision making). 

 Care was taken to ensure that questions covered all theoretical 

constructs contained in the proposed framework. In addition, a 

5-point Likert-type scale (from (1) not important to (5) very 

important for some questions and from (1) completely disagree 

to (5) completely agree with others) was used in most questions. 

 In this research, closed question format was deemed the most 

appropriate type due to the pressure of respondents' time and a 

cultural dislike of such open questions, as they require a detailed 

answer, closed questions were deemed to be most appropriate. 

The questionnaire was pre-tested and evaluated by six reviewers, 

two academics familiar with the Egyptian pharmaceutical 

industry, one academic statistician specialising in accounting 

research and three practitioners. Reviewers were asked to test 

the questionnaire and identify unclear items and suggest 

changes. Changes were made, based on the comments and 

suggestions received from the reviewers. 
 

Response Rate Strategies 
 Questionnaires were distributed by hand to 600 individuals (154 

manufactories). After one week, companies which had not replied 

within the first week were contacted by phone as a reminder. 

After three weeks a reminder letter with another copy of the 

questionnaire was delivered by hand to companies which had not 



15 
 

replied. 430 individuals apologised for not completing the 

questionnaire. Of the completed questionnaires, 100 were 

completed and collected after the first delivery. 20 were collected 

after the first follow-up process. A further 50 were collected after 

the second follow-up process. A total of 170 completed 

questionnaires were received. 
 

 

Response Bias 
 Once all questionnaires were returned a test was conducted to 

ensure that there was no significant difference between the 

responses received in the early and late stages of data collection. 

To enact this, the first and last 50 questionnaires were compared. 

The figure of 50 was used based on the slightly smaller number of 

a questionnaire received in the second phase and to ensure an 

equal sample size for comparison. The testing was done through 

the application of the two sample Kolmogorov-Smirnov test. The 

test showed that of the 100 variables there was no significant 

difference.  
 

Findings Discussion and Implication 
 

 Factor analysis for the variables of the proposed techniques 
 

Structural factor analysis was applied for variables of the 

proposed value stream decision making tool which based on the 

value stream costing approach and the characteristics and feature 

cost technique to examine the underlying relationships between 

variables. Common factor analysis with principal component was 

used.  

 For the proposed value stream tool. Nine items from 20 included 

in the analysis have communality values ranging from 0.4 to 0.7 

(from lower to moderate), which are common magnitudes in social 

science (Velicer and Fava, 1998). Eleven items have communality 

values above 0.7, which represent high communality.  

 In addition, most of the items have a factor loading above 0.49. 

Furthermore, all items are loaded highly on only one factor and 

are not split-loaded. Principal component provided a two-factor 

solution with eigenvalues of 1.0 or above, and 20 items are 

retained under the two factors which explain 62 per cent of the 

variance in the data set. The first factor explains 23 per cent of the 

variance, the second for 39 per cent. None of the remaining 
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factors are significant. For reliability analysis, Cronbach’s alpha 

is calculated to test reliability and internal consistency for each 

factor. The result indicates that the alpha coefficient for all factors 

is above 86 per cent, which is higher than the standard estimates 

of 0.70 (Howitt and Cramer, 2008). In addition, the Spearman’s 

inter correlation for the two factors is significant at the 0.001 

level. The factors are labelled according to the commonality of 

items loading on each factor and they are labelled as follows: 

Capacity indicators and The profitability of the value stream For 

characteristics and feature cost technique variable. Among the 12 

items included in the analysis, 4 have communality values ranging 

from 0.4 to 0.7 (from lower to moderate), which are common 

magnitudes in social science (Velicer and Fava, 1998). On the 

other hand, two items have communality values less than 0.4, 

which means that they do not fit well with a factor solution and 

should be dropped from the analysis (Velicer and Fava, 1998). In 

addition, most of the items have a factor loading greater than 0.69, 

indicating a strong correlation between items and the factor they 

belong to. Furthermore, all items are loaded highly on only one 

factor and are not split-loaded on another factor above 0.32 

(Tabachnick and Fidell, 2001). 

 Principal component provides a four-factor solution with 

eigenvalues of 1.0 or above being extracted, and the 10 items 

which are retained under the four factors explain 61 per cent of 

the variance in the data set. The first factor accounts for 20 per 

cent of the variance, the second for 18 per cent, the third for 18 

per cent and the fourth for 5 per cent. None of the remaining 

factors is significant. For reliability analysis, Cronbach’s alpha is 

calculated to test reliability and internal consistency for each 

factor. The result indicates that the alpha coefficient for all factors 

is above 86 per cent, which is higher than the standard estimates 

of 0.70 (Howitt and Cramer, 2008). In addition, the Spearman 

intercorrelation for the four factors is significant at the 0.001 

level. The factors are labelled according to the commonality of 

items loading on each factor and are as follows:  

 Identify the product features and characteristics, determine the 

constraint process, calculate the product flow rate and determine 

the average conversion cost per unit. 
 

 

 

 



17 
 

Testing Hypotheses 
 

The relationship between the proposed value stream decision 

making tool and routine decisions 
 

    Stepwise linear regression analysis is utilised to test the 

relationship between the use of the proposed value stream 

decision making tool and the routine decision. In addition, it also 

used to evaluate whether both value stream profitability and 

capacity indicators are necessary to predict routine decision 

making. Finally, it is performed to determine the relative 

importance of each independent variable in the model 

(Anonymous I, 2016).  
 

 

Variables Entered/Removed
a
 

Model 
Variables 

Entered 

Variables 

Removed 
Method 

1 VSP* 

 

 

 

 

 

 

 

 

. Stepwise (Criteria: Probability-of-F-to-

enter <= .050, Probability-of-F-to-remove 

>= .100). 

2 CIs** . Stepwise (Criteria: Probability-of-F-to-

enter <= .050, Probability-of-F-to-remove 

>= .100). 
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Variables Entered/Removed
a
 

Model 
Variables 

Entered 

Variables 

Removed 
Method 

1 VSP* 

 

 

 

 

 

 

 

 

. Stepwise (Criteria: Probability-of-F-to-

enter <= .050, Probability-of-F-to-remove 

>= .100). 

2 CIs** . Stepwise (Criteria: Probability-of-F-to-

enter <= .050, Probability-of-F-to-remove 

>= .100). 

* Value stream profitability 

** Capacity indicators 

a. Dependent Variable: RD 

 

 Table I shows which independent variables are included in the 

model at each step. Value stream profitability is the best 

predictor (step 1), and capacity indicators is the next best 

predictor (added the most), after value stream profitability was 

included in the mode (step 2). 

 

Model Summary
c
 

Model R R Square 
Adjusted R 

Square 

Std. Error of 

the Estimate 

Durbin-

Watson 

1 .784
a
 .614 .612 .296  

2 .827
b
 .685 .681 .268 1.677 

  In the regression summary shown in Table II, a coefficient 

of 0.827 (R) suggests there is a strong positive relationship 

between the routine decision making and the integration 

between VSP and CIs (model 2). Moreover, adjusted R Square 

with ‘value stream profitability’ alone, 61% of the variance was 

accounted for. With both “value stream profitability” and 
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“capacity indicators (model 2), around 68% of the variance was 

accounted for. 

This means that the integration explains 68% (Adjusted R 

Square) of variability in the routine decision making between the 

VSP and CIs which is better predicted with the changes of 

routine decision making than the other model which includes 

VSP only. 

In addition, the result of testing the auto-correlation assumption 

is also shown that Durbin-Watson (d) is 1.677 (the two critical 

values of 1.5<d>2.5). Therefore, it can be assumed that there is 

no linear autocorrelation. 
 

ANOVA
c
 

Model 
Sum of 

Squares 
df 

Mean 

Square 
F Sig. 

1 Regression 25.998   1 25.998 297.495 .000
a
 

Residual 16.342 187 .087   

Total 42.340 188    

2 Regression 28.984 2 14.492 201.816 .000b 

Residual 13.356 186 .072   

Total 42.340 188    

 

 ANOVA table shows two F-tests, one for each step (model) of the 

procedure. Both steps had overall significant results (p =.000 for 

VSP alone, and p =.000 for VSP and CIs). For instance, the second 

model, F= 201.816 which means that the value is very high and 

that VSP and CIs are different. Moreover, the significance =0 

which means that the confident level is 100%. Therefore, the high 

value of F and significant level at p<.005 indicate that the VSP 

and CIs are different from each other and they affect the routine 

decision making in different manner. It can be concluded that 

there is a linear relationship between variables in the regression 

models and the models do improve the prediction. 
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Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 1.052 1.95  8.544 .000   

VSP 

 

.634 .049 .684 12.248 .000 1.000 1.000 

2 (Constant) 1. 669 .195  8.544 .000   

VSP 

 

.743 .066 .583 11.297 .000 .637 1.570 

CIs .308 .048 .333 6.448 .000 .637 1.570 

a. Dependent Variable: RD 

 

 Table IV shows the regression coefficients, the intercept and the 

significance of all coefficients and the intercept in the model. 

Coefficients change depending on which predictors are included 

in the model. Such coefficients are the weights of independent 

variables which reflect the relative importance of each 

independent variable. 

It can be seen that the best regression model is the second model 

which includes both VSP and CIs because the weights of 

coefficients are higher than the first one. For the regression 

equation that includes VSP and CIs (the two best predictors 

 In addition, the result of multicollinearity assumption test is also 

shown in the above table. The tolerance value is > 0.1 which 

means that no multicollinearity in the data and VIF < 10 which 

also confirms that no multicollinearity in the data. 

 Therefore, the hypothesis (H1) that the use of the proposed 

value stream tool and capacity indicators are related to the 

routine decision making in the lean context can be accepted. This 

means that this integration is required to support routine 

decision making and provide managers with useful information 

for decision making purpose in the lean context. This finding has 

not been empirically investigated in previous studies. However it  

is supported by the works of  Kennedy and Huntzinger (2005); 

Maskell (2006) ; Maskell and Kennedy (2007);Gordon (2010); 

Debusk and Debusk (2012-2014 part IV &V); Dimi, (2015); 

Haskin, (2010);  Maskell and Kennedy,(2007); Maskell, Kennedy 

and Grasso,(2007) and Senge, (2007),in that VSC technique is 
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the most appropriate technique that can be used for the routine 

decisions making purpose in lean context.   
 

         

The relationship between the use of feature & characteristics 

costing technique and the other special decisions. 
 

  A Pearson’s correlation is adopted to test the association 

between F&C costing and the other special decisions. The result 

of this test indicates that a statistically significant correlation at 

.005 level exists between F&C costing and the other special 

decisions, with a high positive correlation coefficient of .749 

(p<.005) (Hair et al., 2007). Such a result suggests that using 

F&C costing positively affects the other special decisions. 

 Therefore, the hypothesis (H2) that the use of the F&C 

technique is related to other special decisions making in the lean 

context can be accepted. This means that the information 

provided by the F&C technique is strongly affected the special 

decisions which require product costs information in the lean 

context. This also emphasises that the F&C technique provides 

decision makers with the required and useful information for 

such decisions. This finding has not been investigated 

empirically in previous studies. It is supported by Debusk and 

Debusk (2012-2014 part IV &V) in that the F&C technique is the 

most appropriate technique can be used for the special other 

decisions which require product cost information in the lean 

context. 

 

Relationship between the use of the proposed value stream decision 

making tool and Feature & characteristics costing technique, and 

comprehensive decision making 
 

 Stepwise linear regression analysis is utilised to test the 

relationship between the use of proposed value stream decision 

making tool and F&C costing techniques, and the 

comprehensive decision-making. In addition, it also used to 

evaluate whether both value stream proposed tool and F&C 

techniques are necessary to predict decision making. Finally, it is 

performed to determine the relative importance of each 

independent variable in the model (Anonymous I, 2016). SPSS is 

used to carry out the regression model. In building stepwise 

linear regression model, regression assumptions are also 
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examined. Such assumptions must be met for linear regression to 

be performed. The following are the results and interpretations 

of stepwise linear regression model and its assumptions 

(Anonymous 2, 2016): 
Table I 

Variables Entered/Removed
a
 

Model 

Variables 

Entered 

Variables 

Removed Method 

1 VST . Stepwise 

(Criteria: 

Probability-

of-F-to-enter 

<= .050, 

Probability-

of-F-to-

remove >= 

.100). 

2 FC . Stepwise 

(Criteria: 

Probability-

of-F-to-enter 

<= .050, 

Probability-

of-F-to-

remove >= 

.100). 

a. Dependent Variable: DM 

 

    Table I shows which independent variables are included in the 

model at each step. Value stream proposed tool is the best 

predictor (step 1), and F&C costing is the next best predictor 

(added the most), after value stream costing was included in the 

mode (step 2). 
Table II 

Model Summary
c
 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

Durbin-

Watson 

1 .738
a
 .507 .577 .366  

2 .777
b
 .558 .598 .354 1.766 

.  

    In the regression summary shown in Table II, a coefficient of 

0.777 (R) suggests there is a strong positive relationship between 

the effectiveness of decision making and the integration between 

VST and F&C technique (model 2). Moreover, adjusted R 
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Square with ‘value stream proposed tool’ alone, 57.7% of the 

variance was accounted for. With both “value stream tool” and 

“F&C costing” (model 2), around 59.8% of the variance was 

accounted for. 

This means that the integration explains 59.8%  (Adjusted R 

Square) of variability in the effectiveness of decision making 

between the VSP and F&C technique which is slightly better 

predicted with the changes of decision making than the other 

model which includes VST only. 

In addition, the result of testing the auto-correlation assumption 

is also shown that Durbin-Watson (d) is 1.766 (the two critical 

values of 1.5<d>2.5). Therefore, it can be assumed that there is 

no linear autocorrelation. 
 

 

Table III 
ANOVAc 

Model 

Sum of 

Squares Df 

Mean 

Square F Sig. 

1 Regression 26.202 1 24.201 201.893 .000a 

Residual 22.982 185 .122   

Total 49.185 186    

2 Regression 25.720 2 12.860 106.434 .000b 

Residual 22.474 186 .121   

Total 48.195 188    

 

    ANOVA table shows two F-tests, one for each step (model) of 

the procedure. Both steps had overall significant results (p =.000 

for VST alone, and p =.000 for VST and F&C). For instance, the 

second model, F= 106.434 which means that the value is very 

high and that VST and F&C techniques are different. Moreover, 

the significance =0 which means that the confident level is 100%. 

Therefore, the high value of F and significant level at p<.005 

indicate that the VST and F&C technique are different from 

each other and they affect the effectiveness of decision making in 

different manner. It can be concluded that there is a linear 

relationship between variables in the regression models and the 

models do improve the prediction. 
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Table IV 
Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) .489 .229  5.961 .000   

VST .591 .058 .599 10.217 .000 1.000 1.000 

2 (Constant) .687 .245  2.786 .006   

VST .852 .065 .799 13.294 .000 .711 1.406 

FC .139 .062 .123 2.072 .040 .711 1.406 

 

 Table IV shows the regression coefficients, the intercept and the 

significance of all coefficients and the intercept in the model. 

Coefficients change depending on which predictors are included 

in the model. Such coefficients are the weights of independent 

variables which reflect the relative importance of each 

independent variable. 

 It can be seen that the best regression model is the second model 

which includes both VST and FC technique because the weights 

of coefficients are higher than the first one. For the regression 

equation that includes VST and F&C (the two best predictors), 

the equation would be: Decision making =.687+.852 VST+.139 

F&C. This means that each time VST and F&C increase by 

1000, the effectiveness of decision-making increase by 852 and 

139 anticipating that the VST and F&C are held constant. 

Therefore, both the VST and F&C are important to enhance 

decision making. However, the relative importance of the VST is 

higher than the relative importance of F&C. 

 In addition, the result of multicollinearity assumption test is also 

shown in the above table. The tolerance value is > 0.1 which 

means that no multicollinearity in the data and VIF < 10 which 

also confirms that no multicollinearity in the data. 
Table V 

 

 

 

 

 

Tests of Normality 

 
Kolmogorov-Smirnov

a
 Shapiro-Wilk 

Statistic Df Sig. Statistic Df Sig. 

DM .137 189 .200 .946 189 .316 

a. Lilliefors Significance Correction 

 



25 
 

 

 

 The test of normality assumption is shown in Table V. Here two 

tests for normality are run. For dataset small than 2000 

elements, the Shapiro-Wilk test is used. Otherwise, the 

Kolmogorov-Smirnov test is used. In this case, since we have 

only 189 elements, the Shapiro-Wilk test is used. From A, the p-

value is 0.316. Therefore, the alternative hypothesis can be 

rejected concluding that the data comes from a normal 

distribution. 

 
 The homoscedasticity assumption is tested using the scatterplot 

(Figure 2). It shows how large standardised residual was in each 

value of the predicted outcome. The data points seem fairly 

randomly distributed with a fairly even spread of residual at all 

predicted value. This confirms the fulfilment of the 

homoscedasticity assumption. 

 The most significant findings in the current study showed in the 

stepwise regression tables. The most important finding that has 

not been examined in previous studies is that the proposed 
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comprehensive model which includes value stream proposed tool 

and F&C costing techniques predicted a higher level of decision 

making. This result emphasises that the integration between 

both techniques better enhance decision making than the other 

model which include the VST only. 

 Therefore, the hypothesis (H3) that the use of value stream 

decision making tool and F&C costing techniques is related to 

the decision making in the lean context can be accepted. This 

means that both techniques are required to provide managers 

with useful information for decision making purpose in the lean 

context. 

 A significant finding of this study which has not been 

investigated in previous studies suggests that the integration 

between the value stream tool that consists of the value stream 

profitability and capacity indicators and feature and 

characteristics costing is the best model that can be used to 

enhance the decisions making.    

 Furthermore, a significant result of this study that also has not 

been examined in previous studies suggests that the relative 

importance of the VST is higher than the relative importance of 

the F&C technique in the proposed comprehensive model. This 

emphasises that the value stream decision making tool better 

affected decision making than F&C costing in the lean context. 

This also means that the VST is the key tool used to provide 

decision makers with the useful information and increases the 

effectiveness of decision making in the lean context, and F&C 

technique is used in special cases in when product cost is 

required for some decisions purpose. This finding is also strongly 

supported by Debusk and Debusk (2012-2014 part IV &V) who 

suggested the use of FC technique in the special decision only. 
 

The implication of the proposed model in the Egyptian 

pharmaceutical industry 
 

 The proposed model allows the value stream managers to make 

the decisions required to drive profitability and growth within 

the value stream. The proposed model is valuable to lean 

companies because it provides decision makers with useful 

information by more directly linking accounting and production 

reports to lean concepts. The decision making must be focused 

on evaluating the impact of the decision on profitability and 

available capacity of the whole value stream level, not at the 
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product level. The information provided by the proposed model 

enables managers to make highly informed data-driven business 

decisions and enhances decision making in the Egyptian 

pharmaceutical industry because it is easy to understand and 

use, readily available each week, accurate, timely and real 

information instead of the less accurate information and the 

complex system of calculating product cost.  

 

 This proposed model provides managers in the Egyptian 

pharmaceutical industry with very useful information in some 

strategic decisions such as pricing of products and determines 

which products to sell, using F&C technique. In addition, 

studying the differences between customer value and average 

cost of the product features, provide managers with relevant 

information for decision making such as cost reduction decisions 

to close the gap between cost and customer value.  
 

Conclusion 
 There has been a lack of attention paid by researchers to studying 

the integration between management accounting techniques that 

affect decision making in the lean context. There has also been a 

lack of care given by researchers to examine the influence of such 

integration on the effectiveness of decision making. This paper 

makes a number of distinct contributions to the management 

accounting literature. The key contribution of this study is the 

proposition of a value stream decision making tool to provide 

decision makers with useful information for routine decision 

making purpose, which has not been addressed in previous 

literature. The major contribution of this paper is the proposition 

of a comprehensive model for support decision making in the lean 

context. This model focuses on using together with the most 

appropriate management accounting techniques to provide 

decision makers with the useful information for all decisions 

making in the lean context. Moreover, this model creates 

acomprehensive database that can be used in enhancing the 

effectiveness of decision-making process in the lean context. It 

highlights the characteristics of cost information created from the 

integration of the proposed management accounting techniques 

and how these characteristics are related to the characteristics of 

useful information, which also has not been addressed in previous 

literature. Furthermore, the empirical examination of this 

integration has not been addressed in the existing literature. The 
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study was conducted in the Egyptian pharmaceutical industry and 

provides specific information of value in this specific industry. 
 

 The quantitative analysis of the proposed comprehensive model 

indicated that the integration between value stream tool and F&C 

technique are significant in predicting decision making in the lean 

context. A key result was that the comprehensive model was the 

best model in predicting a higher level of decision making. 

Asignificant result was that the relative importance of value 

stream decision making tool in the comprehensive model is much 

higher than the F&C costing. 
 

 As with any study, there are limitations. This study was 

conducted only in a single country and in a single industry that of 

the Egyptian pharmaceutical industry, such a focus could be 

viewed as a limitation. The findings of this study are influenced by 

the particular nature and characteristics of the Egyptian 

pharmaceutical industry. Therefore, the generalisation of findings 

beyond the Egyptian pharmaceutical industry should be made 

with caution. Another limitation is that the use of judgement 

sampling in the current study may increase the risk of producing 

bias and inefficient parameter estimates, which should be taken 

into consideration (Guo and Hussey, 2004). However, judgement 

sampling is the best choice in the current study for reasons related 

to the availability of data and to ensure access to qualified 

respondents in Egyptian pharmaceutical industry. 
 

 The current study found that the information provided by the 

proposed tool which based on the value stream tool and F&C 

techniques are related to the decision making in the lean context. 

However, further examination of the influence of the non-

financial value stream measures on decision making might be 

required. The influence of using financial and non-financial value 

stream measures on decision making as a comprehensive view to 

enhancing decision-making process is another interesting area for 

future research. Further works are also needed to analyse and 

examine the cost and benefits of using the F&C technique in 

decision making in the lean context. 
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Appendix 1 

Response Bias Test 

Variables Mann-Whitney U Wilcoxon W Z 

Asymp. 

Sig. 

(2-tailed) 

V1 1577.500 3407.500 -1.296 .195 

V2 1763.000 3593.000 -.210 .834 

V3 1580.000 3410.000 -1.217 .224 

V4 1678.000 3508.000 -.694 .488 

V5 1777.500 3607.500 -.128 .898 

V6 1623.500 3453.500 -1.052 .293 

V7 1555.500 3385.500 -1.423 .155 

V8 1737.000 3567.000 -.348 .728 

V9 1723.500 3553.500 -.427 .669 

V10 1603.000 3433.000 -1.104 .269 

V11 1763.000 3593.000 -.213 .831 

V12 1365.000 3195.000 -2.634 .008 

V13 1794.500 3624.500 -.030 .976 

V14 1681.000 3511.000 -.677 .498 

V15 1735.500 3565.500 -.364 .716 

V16 1670.500 3500.500 -.729 .466 

V17 1712.500 3542.500 -.488 .626 

V18 1748.000 3578.000 -.295 .768 

V19 1647.500 3477.500 -.866 .386 

V20 1441.000 3271.000 -2.083 .037 

V21 1783.000 3613.000 -.100 .920 

V22 1677.500 3507.500 -.699 .485 

V23 1557.000 3387.000 -1.420 .156 

V24 1683.000 3513.000 -.708 .479 

V25 1611.000 3441.000 -1.064 .287 

V26 1575.500 3405.500 -1.276 .202 

V27 1515.000 3345.000 -1.584 .113 

V28 1591.500 3421.500 -1.158 .247 

V29 1770.000 3600.000 -.166 .868 

V30 1719.500 3549.500 -.445 .657 

V31 1760.000 3590.000 -.222 .824 

V32 1703.500 3533.500 -.539 .590 

V33 1734.000 3564.000 -.378 .706 

V34 1700.500 3530.500 -.549 .583 

 

 

 




