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73.3

The cognitive impact of perceiving news 

information via videograph

this study sought to reveal the cognitive impact of youth 

exposure to news videograph topics in light of the 

technological innovations that the web has created in 

processing news information on YouTube, to monitor their 

effects on shaping trends and responses in building cognitive 

patterns for university youth on public issues and news 

events, and their preferences for data processing methods, 

multimedia, narration and information representation, in 

addition to what cultural analysis and information seeking 

represent as cultural tools whose use is determined according 

to the characteristics of the respondents and the 

measurements and motives of their exposure to monitor the 

levels of qualitative and intellectual differences in 

understanding and perceiving the topics, according to their 

intellectual orientation and preferences for sources of 

obtaining information. The results concluded: The largest 

percentage of respondents are exposed to videographs on a 

permanent basis, at 44.5%, compared to 28.8% who are 

sometimes exposed to templates, which indicates that most 

of the sample members had positive attitudes towards the 



 الفَدٍوجراف والأثر المعرفي لإدراك المعلومات الإخبارٍة                        

 

4 

motives for their reliance on videographs as a source of 

obtaining information. Simplified interpretations and 

analyses of the content also topped the first place at 73.8%, 

followed by the contribution of information in Changing the 

respondents’ beliefs towards the raised events by 73.3, and 

the results revealed the significance of the relationship 

between the respondents’ orientation ideological preference 

for specific channels and its effects on supporting their 

information.
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 % ك توصَف عَنة الدراسة  

 النوع
 214 214 ذكر

 186 186 أنثٌ

 العمر

 122 122 سنة 22 من أقل إلي سنة 18 من

 158 158 سنة 28 من أقل إلي سنة 22 من

 120 120 سنة 35 من أقل إلي سنة28 من

 المؤهل
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 أو توجهلتَار ٍنتمٌ                
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 =400 َنةالع عدد إجمالٌ
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