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oLl e eI 3 3aY) e dolend) giiall 520 Jpeel] aladl agiill ) dediall daf 50 s
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Mediating customer perceived value in the relationship
between augmented reality advertisements and customer
attitude toward the brand: The moderating role of customer
innovativeness and curiosity
(applied study on furniture online stores customers in Egypt)

Raghda Mohsen Elsayed* Reham Mohsen Elsayed**
Sadat Academy for Sadat Academy for Management
Management Sciences Sciences
Abstract:
The aim of this study is to measure the impact of augmented reality
advertisements dimensions (entertainment, Interactivity, and

Informativeness) on the customer's attitude towards the brand , with the
mediation of the customer's perceived value. An electronic survey was
conducted with a sample of 369 participants to collect the primary data
necessary to test the study's hypotheses. The participants were customers of
online furniture stores in Egypt that use augmented reality technology in
advertisements during the study period.

The study found a significant positive effect of the augmented reality
advertisements dimensions (entertainment and interaction) on the customer's
attitude toward the brand. It also confirmed the absence of a significant
positive effect of Informativeness on the customer's attitude toward the brand.
Additionally, it found a significant positive effect of the augmented reality
advertisements dimensions (entertainment, interaction, and Informativeness)
on both utilitarian value and hedonic value. The study also concluded that
there is a significant positive effect of the perceived value dimensions for the
customer (utilitarian value and hedonic value) on the customer's attitude
toward the brand. The study concluded that the significant positive effect of
the augmented reality advertisements dimensions (entertainment, interaction,
and Informativeness) on the customer's attitude towards the brand differs
when mediating the customer's perceived value, as well as found a significant
positive effect of the customer's innovation on the relationship between the
augmented reality advertisements dimensions and the customer's attitude
towards the brand, and The results showed that a significant positive effect of
the customer's curiosity on the relationship between the augmented reality
advertisements dimensions and the customer's attitude towards the brand.

Keywords: Augmented Reality advertisements, Customer Perceived Value,

Customer Attitude Toward The Brand, Customer Innovativeness, Customer
Curiosity.
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