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Global Scientific Research Trends in the Field of Digital Advertising
On the Internet Over Ten Years and Arab Contributions
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Abstract:-

The research aims to monitor and analyze scientific research trends in the
field of digital advertising research on the most important research trends of
digital advertising research during the period under analysis. In terms of
methodological frameworks, theoretical frameworks with the aim of
anticipating future trends of research in the field of digital advertising in light
of the transformations of the advertising industry and revealing the research
gap for Arab research in this specialization and proposing a future research
agenda. The study was applied through a comprehensive inventory of
research published in scientific journals specialized in the field of advertising
in the world during the specified time period for the research during the
period from 2009-2018, and the study reached many results, the most
important of which are:-

\—The advertising industry faced a number of rapid variables during the first
and second decades of the twenty—first century that were likely to reshape
the entirety of that industry and the volume of spending on various
advertising media, and produce an innovative type of advertising called

"digital advertising" or "electronic advertising'.
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2—- The occurrence of fundamental changes in the content of Internet
advertisements, and in the methods of detailing them according to the
characteristics of the target audience for these advertisements, as well as in
the method of presentation and marketing methods.

Y- The future of advertising research is linked to the rapid technological
development in online advertising technologies with their various tributaries,
and in light of these transformations, many studies have overlooked these
effects and their outcomes. Therefore, there is a need to study these
transformations from the perspective of academics, practitioners,
consumers, business owners, planners and technicians to follow them and
discover the elements surrounding them to better understand the future of
the advertising industry around the world.
¢— Arab research came in third place globally in terms of the increasing
interest shown by Arab researchers in digital advertising as a field of study
in terms of numbers, but there is a research gap, the most important
features of which are the lack of studies in the Arab library that use
experimental, historical and comparative methods in the field of digital
advertising, and there are many research issues that need to be addressed
by relying on these methods.

Keywords: — Modern trends — Digital advertising — Internet
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