
طارية اختبارات استخدام مواقع التواصل الاجتماعي بلبناء العاملي وتكافؤ القياس لا
 1وسلوك حماية الخصوصية

   

 

 

 

 ملخص الدراسة

 

 

                                                 
 02/22/1212وتم تقرير صلاحيته للنشر في  12/9/1212تم استلام البحث في  1

 :yasmensalem@edu.asu.edu.eg Email                                               21221212010ت: 2

 :mokhtar_elkial@edu.asu.edu.eg Email                                            21111011113ت: 3

 :aaesha@edu.asu.edu.eg:  Email                                                      21210111011ت: 0

file:///C:/Users/Life/AppData/Local/Microsoft/Windows/INetCache/IE/QUVZZUVM/yasmensalem@edu.asu.edu.eg
file:///C:/Users/Life/AppData/Local/Microsoft/Windows/INetCache/IE/QUVZZUVM/mokhtar_elkaial@edu.asu.edu.eg
file:///C:/Users/Life/AppData/Local/Microsoft/Windows/INetCache/IE/QUVZZUVM/aaesha@edu.asu.edu.eg


 

 

 

 مقدمة الدراسة

 

Romm-Livermore,  & Setzekorn, 2008 

six degrees 

friendster

 

Kazeniac, 2009 

(Thelwall & Stuart, 2010) 



 

 

 

 

Romm- 

Livermore & Setzekorn, 2008 

 مشكلة الدراسة



 

 

 

 مبررات مشكلة الدراسة 

 

 

 

 

Nowak., et al. 2024 

 .(Kotras, 

2020) 

Ram & Titarenko, 2022 

 

Ooijen, Segijn & Opree, 

2022 



 

 

 

 

Paspatis, Tsohou& Kokolakis, 

2023 

Ooijen, Segijn & Opree, 2022)

 configural

  :metric

 :scalar

 Strict

 (Putnick & Bornstein,2016) 



 

 

 

 

أهداف الدراسة:



 

 

 

 

 

 أهمية الدراسة



 

 

 

Privacy Protection Behavior

(Sedek et al., 2018; Chennamaneni & Gupta, 2023)

 

Online Self-Disclosure

Desjarlais, 2020



 

 

 

 

(Strimbu & 

O'Connell, 2019)

Li & Wu, 2017



 

 

 

 الإطار النظري والدراسات السابقة ذات الصلة

 

Goffman self-presentation theory  

Goffman

Goffman

Goffman, 2021. 

Goffman, 

1999 

 

 

 

 

 

Goffman

Terly & McLane, 2012



 

 

 

 

 Goffman 

Sun et al.,(2021) 

Mann & Biumberg (2022)

Li & Jeyaraj (2023)

 

Communication privacy management 



 

 

 

Chou et al., 

(2016

Zhang & Fu (2020) 

Tingyao & Abdul Latiff

 فروض الدراسة:

 

 

 



 

 

 

 

 

 

 

 

 الطريقة والإجراءات 

 اجراءات الدراسة:أولا: 



 

 

 

spss v.25

JASP 18



 Graham,  (2006).

spss v.25

Amos v.23

 ثانيًا:عينة الدراسة:



 

 

 

 

    

 
  8. 

  1. 

 

   

   

   

   

 

   

   

  

 

   

   

 
  

  

   

   

 

   

  

   

   

   

   

 

   

   

 

   

   

 

  

   

 

   

   

 45  

   

   

   



 

 

 



 

 

 

 

 أدوات الدراسة:ثالثًا: 

 privacy protection behavior (PPBs

Chennamaneni & Gupta, 2023 

    

    

    

    

    



 

 

 

 

    

    

    

    

    

    

 

 



 

 

 

 

 Online self-disclosure scale (OSD) 

Bruss & Hill, 2010

 

    

    

    

    

    

 



 

 

 

 Online Self-Presentation Tactics 

Scale (SPT) 

Lee et al., 1999

 Rosenberg (2009) 

. 

 

    

    

    

    

    



 

 

 

 

 

   

    

    

    



 

 

 

  

Risk perception of using social media software scale (RPSMs)

Tingyao & Abdul Latiff, 2022

 

    

    

   



 

 

 

 

 الدراسة  نتائج

أولا: نتائج التحقق من الفرض الأول،

 

 Cronbach Alpha

Cronbach Alpha 

  

  

  

  

 

JASP 18

Mc Donald Omega



 

 

 

  

  

  

  

 

 

Principal 

Components (PC) Varimax 

Kaiser

KMO

Kaiser- Mayer- OklinBartlett

x2=1522.639, DF=45, P=0.000<0.001KMO

Bartlett



 

 

 

 

Scree Plot 



 

 

 

Amos 24 

 



 

 

 

 

 

 

 

<

 
←  

  

← 

←

←

←

←

←

←

←

←



 

 

 

 

(CFI) 

(TLI) 

(GFI) 

(RMSEA) 

ثانيا: نتائج التحقق من الفرض الثاني، 

 

 

Cronbach Alpha

                                                 

( هي الحدود 1عد القيمة من )صفر : أن تكون قيمة المؤشر غير دالة إحصائيا، وت ²بالنسبة لمؤشر كا 1 

صحيح تشير إلى مطابقة أفضل  1والقيمة المرتفعة أي التي تقترب من  (CFI, TLI, GFI)للمؤشرات 

 ( هي القيمة المثلى.2021أن تكون قيمته أقل من ) RMSEAللنموذج، ومؤشر 



 

 

 

 

 

  JASP 

18



 

 

 

 

Principal 

Components (PC) Varimax 

Kaiser

KMO

Kaiser- Mayer- OklinBartlett

x2=2024.935, DF=45, P=0.000<0.001KMO

Bartlett

 



 

 

 

 

Scree Plot 

 

Amos 

24 



 

 

 

 

 

    

 

 

 



 

 

 

 

 

 

(CFI) 

(TLI) 

(GFI) 

(RMSEA) 

ثالثا: نتائج التحقق من الفرض الثالث،

 

Cronbach Alpha

Cronbach 

Alpha

                                                 

( هي الحدود 1أن تكون قيمة المؤشر غير دالة إحصائيا، وتعد القيمة من )صفر :  ²بالنسبة لمؤشر كا 1 

صحيح تشير إلى مطابقة أفضل  1والقيمة المرتفعة أي التي تقترب من  (CFI, TLI, GFI)للمؤشرات 

 ( هي القيمة المثلى.2021أن تكون قيمته أقل من ) RMSEAللنموذج، ومؤشر 



 

 

 

 Cronbach Alpha

  

  

  

  

JASP 18

Mc Donald Omega

 Mc Donald Omega

  

  

  

  

 

Principal Components (PC) 

Varimax Kaiser

KMOKaiser- Mayer- Oklin

Bartlettx2=3924.882, DF=66, P=0.000<0.001



 

 

 

 

KMOBartlett

 



 

 

 

Scree Plot 

 

 

Amos 24 



 

 

 

 

 

 

<

 ←    

← 

←

←

←

←

←

←

←

←

←

←



 

 

 

 

(CFI) 

(TLI) 

(GFI) 

(RMSEA) 

رابعا: نتائج التحقق من الفرض الرابع، 

 

Cronbach Alpha

                                                 
( هي الحدود 1أن تكون قيمة المؤشر غير دالة إحصائيا، وتعد القيمة من )صفر :  ²لمؤشر كابالنسبة  1 

صحيح تشير إلى مطابقة أفضل  1والقيمة المرتفعة أي التي تقترب من  (CFI, TLI, GFI)للمؤشرات 

 ( هي القيمة المثلى.2021أن تكون قيمته أقل من ) RMSEAللنموذج، ومؤشر 



 

 

 

 

  JASP 

18 

Principal Components (PC) 

Varimax Kaiser



 

 

 

KMOKaiser- Mayer- Oklin

Bartlettx2=748.961, DF=10, P=0.000<0.001

KMOBartlett

Scree Plot 



 

 

 

 

Amos 

24 



 

 

 

    

 

 



 

 

 

 

 

(CFI) 

(TLI) 

(NFI) 

(RMSEA) 

الفرض الخاام   صحة  خامسا: نتائج التحقق من

JASP 18

                                                 

( هي الحدود 1أن تكون قيمة المؤشر غير دالة إحصائيا، وتعد القيمة من )صفر :  ²بالنسبة لمؤشر كا 1 

صحيح تشير إلى مطابقة أفضل  1والقيمة المرتفعة أي التي تقترب من  (CFI, TLI, NFI)للمؤشرات 

 ( هي القيمة المثلى.2021أن تكون قيمته أقل من ) RMSEAللنموذج، ومؤشر 



 

 

 

CFITLI NFIRMSEA



 

 

 

 

RMSEA

سادسا: نتائج التحقق من الفرض الساادس 

JASP 18

 



 

 

 

CFI 

 

TLI NFIRMSEA



 

 

 

 

RMSEA

سابعا: نتائج التحقق من الفرض السابع،

JASP 18

 



 

 

 

CFITLI NFIRMSEA



 

 

 

 

RMSEA

 خلاصة نتائج الدراسة:

 توصيات الدراسة:
 

 

  

. 

 

 

 



 

 

 

 

 

 

  

 البحوث والدراسات المقترحة:
 

 

 

 

 

 

 

 

 

 

 

 

  



 

 

 

 

 المراجع

 أولا: المراجع العربية 

انيا: المراجع العربية المترجمةث

Jamal-Din, T. (1 February 2024). After skipping 5 billion users.. What is the 

oldest social media that preceded Facebook by years?. Middle East. 

Return 22-9-2024. 

Mohamed, M. I. (2011). Measurement invariance of perfectionism’s in the 

conformatory factor analysis of multiple groups. Journal of the 

Faculty of Education, Minya University, 42(4), 114 – 137. 

 ثالثا: المراجع الأجنبية 

Bruss, O. E., & Hill, J. M. (2010). Tell me more: Online versus face-to-face 

communication and self-disclosure. Psi Chi Journal of 

Undergraduate Research, 15(1). 

Chennamaneni, A., & Gupta, B. (2023). The privacy protection behaviours of 

the mobile app users: exploring the role of neuroticism and protection 

motivation theory. Behaviour & Information Technology, 42(12), 

2011-2029. 

           https://doi.org/10.1080/0144929x.2022.2106307. 

https://doi.org/10.1080/0144929x.2022.2106307


 

 

 

Chou, H. W., Chien, C. & Shen, C.(2016). Privacy Paradox in Social Network 

Sites: Effects of Psychological Need, Privacy Concern, and Privacy 

Setting on Self-disclosure. Asian Journal of Computer and 

Information Systems, 04( 02), April , 32- 38. 

Desjarlais, M. (2020). Online self- disclosure: opportunities for enriching 

existing friendship. In M. Desjarlais (Ed.), The psychology and 

dynamic behind social media interaction. (Pp.1-27). IGI Global. 

https://doi.org/10.4018/978-1-5225-9412- 

Goffman, E. (1990). The presentation of self in every day life. UK: Penguin 

Books, Limited. 

Goffman, E. (2021). The presentation of self in every day life. Anchor. 

Graham, J. M. (2006). Congeneric and (Essentially) Tau-Equivalent 

Estimates of Score Reliability: What They Are and How to Use 

Them. Educational and Psychological Measurement, 66(6), 930-944. 

https://doi.org/10.1177/0013164406288165 

Kazeniac, Andy (2009-02-09). “Social Networks: Facebook Takes Over Top 

Spot, Twitter Climbs”. Blog.compete.com. Retrieved 2013-08-07. 

Kotras, B. (2020). Opinions that matter: the hybridization of opinion and 

reputation measurement in social media listening software. Media, 

Culture & Society, 42(7-8), 1495-1511. 

https://doi.org/10.1177/0163443720939427 

Lee, S., Quigley, B. M., Nesler, M. S., Corbett, A. B., & Tedeschi, J. T. 

(1999). Development of a self-presentation tactics scale. Personality 

and Individual Differences, 26, 701-722. 

https://doi.org/10.1016/S0191-8869(98)00178-0 

Li, X., & Wu, X. (2017). Effects of mass media exposure and social network 

site involvement on risk perception of and precautionary behaviour 

towards the haze issue in China. International Journal of 

https://doi.org/10.4018/978-1-5225-9412-
https://doi/
https://doi/
https://doi.org/10.1016/S0191-8869(98)00178-0


 

 

 

 

Communication.  

Li, Y, X,& Jeyaraj, A.(2023). Enterprise Social Media Communication 

Visibility and Knowledge Sharing Behavior: Role of Impression 

Management Motivation. : ECIT, AHE 11, 437–448. 

https://doi.org/10.2991/978-94-6463-005-3_43  

Mann, R.B.& Blumberg, F. (2022). Adolescents and social media: The effects 

of frequency of use, self-presentation, social comparison, and self-

esteem on possible self-imagery.  Acta Psychologica, 228 , 103629. 

Nowak, R., Rudeloff, C., Gansinger, B S., and Oppermann, M.(2024). The 

status quo of social media management as a professional field: An 

empirical investigation of challenges, objectives and measurement 

strategies of social media managers. Journal of Digital & Social 

Media Marketing, 11(4), 379-390 

.https://doi.org/10.69554/JTBN4430 

Ooijen, I ,. Segijn, C. M., and Opree, S. J. (2022). Privacy Cynicism and its 

Role In Privacy Decision-Making. Communication Research. 1-33. 

DOI:10.1177/00936502211060984 

Paspatis, I.; Tsohou, A.;Kokolakis, S. (2023). How Is Privacy Behavior 

Formulated? A Review of Current Research and Synthesis of 

Information Privacy Behavioral Factors. Multimodal Technol. 

Interact.70, 76. https://doi.org/10.3390/mti7080076 

Putnick, D.L,& Bornstein, M.H.(2016). Measurement invariance conventions 

and reporting: The state of the art and future directions for 

psychological research. Developmental Review. 41, 71- 90. 

https://doi.org/10.1016/j.dr.2016.06.004 

Ram, J., & Titarenko, R. (2022). Using Social Media in Project Management: 

Behavioral, Cognitive, and Environmental Challenges. Project 

Management Journal, 53(3), 236-256. 

https://doi.org/10.1177/87569728221079427 

https://doi.org/10.2991/978-94-6463-005-3_43
https://doi.org/10.3390/mti7080076
https://www.sciencedirect.com/journal/developmental-review
https://doi.org/10.1016/j.dr.2016.06.004
https://doi/


 

 

 

290oom-Livermore, C. & Setzekorn, K. (2008). Social Networking 

Communities and E-Dating Services: Concepts and Implications. IGI 

Global. P.271. 

Rosenberg, J. (2009). Online impression management: personality traits and 

concern for secondary goals as predictors of self-presentation tactics 

on Facebook. [Unpublished master’s thesis]. Kent State University, 

Ohio, USA. DOI:10.1111/j.1083-6101.2011.01560.x 

Sadec, M., & Ahmed, R., & Othman, N. F. (2018). Motivational factors in 

privacy protection behaviour model for social networking. MATEC 

Web of conferences,150,1-5. 

          https://doi.org/10.1051/matecconf/201800014. 

Strimbo, N., O’Connell, M. (2019). The relationship between self-concept 

and online self-presentation in adult. Cyber Psychology, Behaviour, 

and Social Networking. 22, (12),. 804-807. 

https://doi.org/10.1089/cyber.2019.0328. 

Sun, Y, Fang, S,& Zhang, Z.(2021). Impression management strategies on 

enterprise social media platforms: An affordance perspective. 

International Journal of Information Management,60, 102359. 

https://doi.org/10.1016/j.ijinfomgt.2021.102359 

Terly, A., & McLane, B. A. (2012). From the top: impression management 

strategies and organizational identity in executive authored 

weblogs.[Unpublished master dissertation]. University of Central 

Florida, Orlando. 

Thelwall, M. & Stuart, D. (2010). Social Network Sites. In Panayiotis 

Zaphiris & Chee Siang Ang, Social Computing and Virtual 

Communities. 

Tingyao, L. & Abdul Latiff, D. I. (2022). Privacy protection analysis of 

privacy paradox on social media. International Journal of Academic 

Research in Business and Social Sciences,12(12), 1031-1039. 

http://dx.doi.org/10.6007/IJARBSS/v12-i12/15524 

https://doi.org/10.1051/matecconf/201800014
https://doi.org/10.1089/cyber.2019.0328
https://doi.org/10.1016/j.ijinfomgt.2021.102359
http://dx.doi.org/10.6007/IJARBSS/v12-i12/15524


 

 

 

 

Factorial Structure and Measurement Invariance for the tests battery of 

social media sites usage and privacy protection behavior

Aisha Ahmed 

Abosreea 

Mokhtar Ahmed 

Elkayal 

Yasmin Abdel Ghany 

Salem 

Assistant Professor of 

Educational 

Psychology, Faculty of 

Education – Ain shams 

University  

Professor of 

Educational 

Psychology, Faculty of 

Education – Ain shams 

University  

Assistant Professor of 

Educational 

Psychology, Faculty of 

Education – Ain shams 

University  

 

Abstract 

The current study aims to prepare and verify the psychometric properties 

and measurement equivalence of the battery of tests of social media sites 

usage and privacy protection behavior in the Egyptian environment, through 

the data of a sample of (839) from different categories of Egyptian society 

members using social networking sites for the year 2023-2024, and using 

internal consistency, confirmatory and exploratory factor analysis, and the 

results of the study indicated that: the measures of privacy protection 

behavior, online self-disclosure, online self-presentation, and awareness of the 

risks of using Social communication is characterized by validity in terms of 

its vocabulary representation of what it was developed to measure. The scales 

were also characterized by a high degree of stability by using the alpha 

coefficient of Cronbach, and Macdonald Omega. The four scales were also 

characterized by equivalence across gender, educational level, and job 

(academic/non-academic). This makes all scales usable and reliable for 

scientific research purposes. 

Keywords 

Privacy protection behavior, online self-disclosure, online self-

presentation, risk perception of using social media software. 


