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Abstract

The current research aims to investigate the impact of integrated marketing
communications through social media on financial well-being, specifically among
bank customers in Egypt. Based on previous studies, a questionnaire was
developed using Google Drive and distributed online. The researchers relied on a
convenience sample. A total of 420 valid questionnaires were collected. The data
was analyzed using the path analysis method through the Warp PLS 8. The results
revealed a significant positive relationship between the dimensions of integrated
marketing communications through social media and financial well-being.
Furthermore, the study found a significant impact of integrated marketing
communications on the dimensions of financial well-being (Meeting expenses and
some money left over, Being in control, Feeling financially secure).

Keywords: Integrated marketing communications, financial well-being.
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