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Abstract:

Social media is a platform for people to discuss their views. Finding adults and even children are
among the most active social media users, and social media is a great place to promote your store
or business online by uploading a photo easily with a caption and here comes the trend.

The problem with the research is that not all advertisers exploit social media sites - although
there are many sites - to optimize the promotion of advertising whether by indirectly promoting
it to make it a trend or exploit a current trend and link it to what it advertises to attract the
attention of everyone who is consistent or following this prevalent trend.

The research aims to try to study social media and some trends that have already influenced the
marketing and promotion of a heritage or advertising and the extent of response and interaction
with them to benefit from them to create innovative advertising ideas.

The research followed the analytical approach. The research produced several findings, the most
important of which is that interaction on social media is one of the key keys to reaching the
consumer faster and affecting it, and that the trend affects marketing more influential than any
other means as it is the language of the present era.
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