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Study Abstract

This research aims to determine the impact of artificial intelligence (Al)
application dimensions (machine learning, purchase duration, product
recommendations, reliance on social media) on customer engagement dimensions
(cognitive engagement, emotional engagement, behavioral engagement). The
study was applied to a sample of 394 respondents who use Al-powered
applications online. The multiple regression analysis method was used to test the
research hypotheses using the SPSS Version 25 statistical software.

The results revealed a significant positive impact of Al application dimensions
(machine learning, purchase duration, product recommendations, reliance on
social media) on customer engagement dimensions (cognitive engagement,
emotional engagement, behavioral engagement).

Based on the research findings, several recommendations were proposed, the most
notable of which is increasing companies' reliance on Al-powered chatbots to
answer customer inquiries and resolve their issues automatically, thereby reducing
wait times and improving customer satisfaction.

Keywords: Artificial Intelligence Applications, Emotional Engagement,
Cognitive Engagement, Behavioral Engagement.
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