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Abstrct :

The research aimed to determine the level of application of e-marketing strategies
in the Egyptian banks under study, to determine the level of quality of banking service in
the banks under study, to measure the effect of applying e-marketing strategies on the
quality of banking service in the banks under study, and to identify the impact of
demographic variables on each of the marketing strategies. e-mail, and the quality of
banking service in the banks under study, and provide recommendations that contribute to
increasing the level of application of e-marketing strategies on the one hand and improving
the quality of banking service on the other hand in the universities under study. Which
covers topics related to e-marketing strategies and the quality of banking service, and the
primary data, which is represented in the data obtained through the survey, with the aim of
testing the validity or incorrectness of the hypotheses on which the study is based, and
knowing the opinions of the sample researched regarding e-marketing strategies, and
knowing the opinions of the sample The respondents regarding the quality of banking
service, knowing the opinions of the sample Among the most important results were the
existence of a statistically significant positive effect of applying electronic marketing
strategies on the quality of banking service in the banks under study, and the presence of
statistically significant differences in the respondents' awareness of e-marketing strategies
and the quality of Banking service according to demographic variables (gender, age,
marital status, educational qualification).

Keywords: Strategies - E-Marketing - Quality Of Banking Service.
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(') Liu, X., Zhang, Y., Qi, W., & Wang, J. (2022). Optimal Pricing Of Online Products Based On
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Research.P.1.
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(**) Gourida, S. (2022). The Impact Of Service Quality On Customer Satisfaction; An Empirical
Study On Banking Services In Djelfa. Journal of Economics and Finance (JEF), 8(1), 299.
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(**) Lahdenkauppi, M. (2021). "Developing an Effective Email Marketing Strategy Through A

Newsletter For The Case Company-Jalofoods".PHD. LAB University of Applied Sciences.
P.12.
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(**) OKORO, P. E. (2021). "Assessment of Challenges and Prospects of E-Marketing in the

Development of Nigerian Universities’ Education Lecturers in South-South", Nigeria. Library
Phllosophy and Practice (e{ournal) 5456, p. 1.
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Y eVia caJSJd.w@)A ‘JAMJL\MMS»A ‘@L\S.u\ (Y )
(*Y) OKORO, P. E. (2021). "Assessment of Challenges and Prospects of E-Marketing in the
Development of Nigerian Universities’ Education Lecturers in  South-South",
Nigeria.OP.CIT., P. 1-2.
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(*®) Salome, 1. O., & Ofunre, I. C. (2019). "E-marketing in Nigeria: Benefits, Challenges And
Strategies". Journal of Asian Business Strategy, 9(2), PP.223-224.

(®) Minculete, G., & Olar, P. (2018, June). "Approaches to the Modern Concept Of Digital
Marketing". In International Conference Knowledge-based Organization, Vol. 24, No. 2, P.
65.
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(") Kotler, P., Kartajaya,H,. Setiawan,l.(2017). "Marketing 4.0. Moving from Traditional to
Digital", Published by John Wiley&Sons, Inc., Hoboken, New Jersey, 2017, PP. 35.

(®) Minculete, G., & Olar, P. (2018, June). "Approaches to the Modern Concept of Digital
Marketing". In International Conference Knowledge-Based Organization (Vol. 24, No. 2, P.
68.
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