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11-"The Influence of Personality Traits on Egyptian
Female Consumers’ Online Impulsivity, by: Sara Abdel
Hamid Abdel Mo’men Emam, Assistant Lecturer at
PR and Advertising Department, Faculty of Mass
Communication, Cairo University, Supervised by;
Prof. Dr.Salwa El-Awadly, Professor at the PR and

Advertising  Department, Faculty of Mass
Communication, Cairo University.
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12- "Exploring News Consumption Patterns and
Preferences of Generation Z :A Field Study"
by: Randa Saleh Toulan, Assistant lecturer at the
college of Language and Communication, Arab
Academy of Science, Technology and Maritime
Transport; Supervised by: Prof.Dr. Hanaa Farouk
Saleh, Professor at Journalism department, Faculty
of Mass Communication- Cairo University, Vice-
Dean for Education and Student Affairs.
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