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Abstract

The study aimed to measure the impact of influencer marketing through social media
through its dimensions (source of credibility, source of attractiveness, source of Match
- up, quality of content) on the online consumer. The study was applied to a
representative on Accidental sample consisting of 408 individuals from customers of
the Egyptian National Postal Authority in the Upper Egypt sector. The researchers
depended on the survey to obtain the primary data needed to test the hypotheses and
achieve the research objectives through a number of statistical methods appropriate to
the nature of the data by using SPSS Ver. 25 program. The study reached a set of
results, the most important of which was that there is a statistically correlation between
influencer marketing through social media and online consumer behavior. The results
also showed that the dimension of influencer marketing most closely linked to online
consumer behavior is the content quality dimension. Finally, a number of
recommendations and suggestions for future research in this regard were proposed.
Keywords: Influencer Marketing, Online Consumer Behavior, Customers of the
Egyptian National Postal Authority in Upper Egypt sector.
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