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Abstract
This study aimed to determine the impact of using digital
business data analytics on customer experience in the banking
sector, by analyzing the results of the study obtained from 400
employees and customers from commercial banks in Port Said
Governorate. They were asked several questions about digital
banking services and customer experience. By distributing a
survey form containing 45 questions about the study variables,
which were distributed to two samples of 200 employees and 200
customers. The questionnaire responses were analyzed using
SPSS29 and AMOS28 to analyze the data obtained. Through this
program, a descriptive analysis of the study variables was
obtained, in addition to testing the study hypotheses. The results
of the study concluded that there is a statistically significant
positive moral effect of digital business data analysis on
customer experience.
Keywords: Digital banking services, Big data analytics,
customer experience.
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