b al) dals

4y paal) Aaall e (ALY £32d) Yo Yo gaigr/ Bl oyu'lf\g aa) gl) dad) jdan

o Al WMoY Clawadi (e Ao glia dud 3 yde sia) Ladaia adley) &gad

Ghalglll Sl iy (Mely dale ey (guiiliy deldly Adlawa

Y aill o A g o elaaY]
rdaSan dpale Gigay

o bl ekl clala g assall Jla) St g Aul e )
M3aa gal) dpa gSall (g sLSEl Ao ghiial Alla dual a2 ¢puilal gal) (g ghS B )
oy e luadl Sle Y g dalal) lENRl Aul/cls dlae dnd) Al ,a,e,i
A i) aala Wle YRS (JalSE) i il JLaiY o

Sorlll Cladia Jo aalad) Gludd)l dad oy A8l ogin Ay Y
AP ):\,1.:;_3_(:_; s"g.‘wL..\A...\u.“ Jalasl) jUal gﬁ :b.ubé :{.\Hﬁ gé@\ < Y g
eVl oo A (i sulilly o l3Y) Y s seladl HiYl/s3en
ke asle 5 duaighl 4 sall dpanlSYL

A Aga gall Ailiadl) c i) il gaandy (adle ) Jalaill o) giay Al 0 Y
A gall el Gl gh A slgaa ) sgandl duloliny 4TS 9 gl
derall s salill g Ae )Y audy aclua /oyl ae aaal sale .J.e.i
(Bl Anaay Madl sl

Jeldd o gy i dgle ) dalaall cligygy J..ﬁi:a"‘ S P v U
oSl Jeldl) Gajai Je Al Ao o pdball ) e gﬁ BYYPEN
pasy (e A (gaan el 2 o (Al Al ) spdiaal) 4y 2T Gpaeal g
ST T Raals e Y A i)

G A Aoy Al Agally el daey) dagdlatt gy Al 0
S99 g mda LI Ay (e Jard) Gow clathia ga 4 paal) clralally
3y saaiall drala — due gill 4 il A0S — (5 5 il Bl Y

Ay al) ARUL 31 giga culuthatia

e et o dped Jl Saaldall cilaia il o) giag Al o
sl e Ll (s 54l ¢l ) O e @LA\/M;L\S\ c"gdjﬁ}” Jalsil) e}@.ﬁA b
cL..gleA e pun Ji/u\‘).&\ s'&‘)ﬁw\ daala ce)\.c‘y‘ @S.a cu}a‘)s:\N\j K.C\J‘Y\

B_alal daala (2Dle YIRS () g a0 5 Ao 13Y) andy SiY)

Q



g8 e b gdilal) ABEH) cppaliaal) gad laddl claladi™ o) sy Al e Y
s rhe Ae/Aald) Magual B Lo 5l (s giay 4TS g dalall gl gal)
Ay allyE) aoall)l dada WOyl WG B ESy A3aly sease
Llall el pall il K0 U0 ¢y s padill 5 Ael3Y) andy HwY)/ el
QIS O 5 8 5 A 1Y) andy G paall (5558 B jlu /e L Bl ) (&gl
5l daals caley)

14 jalady) dadlly sl

8. “Assessing the Influence of Doctor-Selection Applications
on Egyptian Patient Decision-Making and Healthcare
Choices”, Prepared by: Dr. Fedaa Mohamed/ Associate
Professor of Journalism, Faculty of Mass Communication,
Ahram Canadian University, Abdelmonem Mohamed
Ali/Television and Radio Assistant Lecturer, Faculty of Mass
Communication, Ahram Canadian University, Manar
Abdallah/ Advertising and PR Assistant Lecturer, Faculty of
Mass Communication, Ahram Canadian University, Sarah
Francis/ Journalism Assistant Lecturer, Faculty of Mass
Communication, Ahram Canadian University, Students: Ola
Khaled, Sama Medhat, Malak Tamer, Malak Mohamed,
Menna Reda, Mena Tallah Mohamed, Shahd Mohamed Elzab,
Mariam Mohamed, Laila Mohamed.

9. Reshaping and Revolutionising Egyptian Advertising: The
Adoption or Rejection of Using Artificial Intelligence (Al)
in  Advertising Work, Prepared by: Dr. Sherin
Moody/lecturer, Faculty of Communication and Mass Media,
The British University in Egypt (BUE).
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10. “The UAE Public Diplomacy Tools:Tradition and
Modernity Hand in Hand”, Prepared by Mahboobeh
Abdolrahman/ PhD Candidate and PhD Teaching Assistant,
College of Communication, University of Sharjah, United
Arab Emirates, Supervised by: Prof. Dr. T. Serra Gorpe/

Professor at College of Communication, University of Sharjah,
United Arab Emirates, Prof. Dr. Mesut ldriz/ Professor at
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College of Arts, Humanities, and Social Sciences, University
of Sharjah, United Arab Emirates.
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11. The Impact of Influencers' Promotional Content on the
Purchasing Behaviours of Emirati Youth: A Field Study
on University of Sharjah Students, Prepared by: Bashayer
Saeed Alketbi/ Master's student at University of Sharjah,
Dr.Samira Setoutah/Associate Professor, Department of
Public Relations, College of Communication, University of
Sharjah
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