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The Impact of Buzz Marketing on Repeat Purchase
Behavior: The Mediating Role of Customer Gratitude, an
Empirical Study on Dairy Consumers in Egypt

Abstract:

This study aimed to determine the direct and indirect impact of the
dimensions of buzz marketing (Buzzing, Seeding, Motivation) on repeat
purchase behavior through mediating customers gratitude among dairy
production and manufacturing companies in Egypt, and the study relied on
the questionnaire to collect data from dairy company customers, and the
number of valid questionnaires reached (352), and the path analysis method
was applied to test the study hypotheses by using the statistical program
WarpPLS.7.

The results indicated a significant positive impact of buzzing and seeding
in buzz marketing on repeat purchase behavior, The study also found a
significant positive impact of buzzing and motivation in buzz marketing on
customer gratitude. and the results confirmed a significant positive impact of
customer gratitude on repeat purchase behavior, in addition to a significant
positive indirect impact of buzzing and motivation on repeat purchase
behavior when mediated customer gratitude, In light of the study's findings, I
have proposed a set of recommendations that can help build and enhance
repeat purchase behavior among customers.

Keywords: Buzz Marketing, Customer Gratitude, Repeat Purchase Behavior.
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