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The impact of employer branding through digital
platforms on the intentions to apply for jobs

A survey of a sample of final-year university students

Dr- Hend Mohamed Ali

Purpose: The study aimed to highlight the importance of managing
the relationship between employers and potential job seekers .And
also to explore the relationship between employer branding on
corporate website - LinkedIn and the intentions to apply for jobs. The
study also aims to identify the most preferred digital platform among
millennial, and employer’s value propositions that should be used to
build a positive employer image.

Design/Methodology: A quantitative method employing survey was
used . The required data were collected from a convenience sample
of 233 final-year students at the Faculty of Mass Communication,
Cairo University using electronic questionnaire. The study was
applied to Vodafone Egypt, which has won several awards as the
best employer and ideal work environment. Path analysis was used
to measure the relationship between the variables .

Results: The results found that Vodafone's website had the greatest
impact on final-year university students' intentions to apply for jobs,
and that employer branding on the website contributed to build a
positive image of the employer and creating attraction to work
environment. Psychosocial and social benefits have the greatest
impact on the jobs’ intentions of millennial. The impact of some
demographic and personality variables (gender- training) was also
proven. Employer branding via Vodafone's LinkedIn website had no
impact on students' intentions to apply for jobs .

Keywords: Employer branding, corporate website, LinkedIn,
Vodafone, employer image, attractive work environment, intentions
to apply for jobs, GY.
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