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Abstract:

The interaction between Artificial Intelligence (AI) technologies and digital publishing is
undergoing rapid development, driving fundamental transformations in digital marketing
strategies. This research focuses on studying and analyzing the impact of Al applications on
the digital publishing ecosystem, with particular emphasis on the beauty product advertising
sector due to its highly competitive nature and heavy reliance on visual appeal and
personalization. Using the descriptive-analytical method, the study reviews modern technical
and marketing standards and analyzes Al applications—including machine learning, natural
language processing, and computer vision—used in creating, distributing, and evaluating the
performance of beauty product advertisements across various digital publishing platforms
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(websites, social media, apps).The research aims to demonstrate that Al serves as a powerful
transformative tool in the marketing of beauty products through digital publishing channels. It
contributes to enhancing campaign efficiency, audience relevance, and return on investment.
However, fully harnessing these technologies requires a conscious approach to addressing the
technical, ethical, and regulatory challenges associated with their use to ensure responsible and
sustainable implementation. Key Findings and Applications: Precise Targeting and
Personalization: Al analyzes user data (demographics, behavior, interests) to accurately
identify audience segments and deliver tailored beauty ads that match individual preferences
(e.g., skin type, preferred colors, ingredient interests).Content Generation and Enhancement:
Al tools create compelling ad copy, generate realistic product visuals and videos, and
automatically optimize visuals for different digital platforms .Performance Optimization and
Measurement: Al algorithms improve ad spending real-time bidding, predict campaign success,
conduct automated A/B testing, and analyze consumer sentiment across published content.

Keywords:
Artificial Intelligence (Al) - Electronic Publishing - Marketing Packaging Design -Target
Customer Analysis / Target Audience Analysis
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1. “Create image A red, rectangular tube of Maybelline Super Stay Vinyl Ink lipstick. The

lipstick is presented in a vertical orientation, positioned at the left side of the image. The

tube has a glossy, textured surface with bold, stylized lettering. The applicator is a dark

gray/black, visible protruding from the right edge of the tube. The image is simple,
showcasing the product with a plain white background”

2. “Applied this color on A variety of 4 shots grading skin tones, light-medium, from pale to

dark lips.”

AU s AU AR gal) Gail)

1. “Create image #f01b93 color, rectangular tube of Maybelline SuperStay Vinyl Ink lipstick.

The lipstick is presented in a vertical orientation, positioned at the left side of the image.

The tube has a glossy, textured surface with bold, stylized lettering. The applicator is a dark

gray/black, visible protruding from the right edge of the tube. The image is simple,
showcasing the product with a plain white background”

2. “Applied this color on A variety of 4 shots grading skin tones, light-medium, from pale to

dark lips.”
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“A graceful, feminine woman standing in soft, flattering light, gently showcasing the lipstick
on her lips with elegance. She smiles softly with a subtle, charming expression. Her head tilts
slightly as she moves with motion in front the view with close shot on her face and she look
to front view . Her makeup is minimal except for the bold lipstick, which is the focus. The
atmosphere is warm and inviting, capturing her beauty and confidence in a natural, elegant
way — cinematic lighting, high resolution, soft background blur.
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An influencer in her mid-thirties is applying L'Oréal lipstick. She reflects the features of a modest Muslim

.Egyptian woman, while elegantly dressed in a modern, stylish, and feminine outfit
:Then she says in the Egyptian dialect

?Garabti alwan L'Oréal li seif 2025"

"Alwanoh ra'aa we thabatoh tool elyom, we mazhar anee' yele' ‘ala kol monasaba hatrouhiha

‘Translation of the spoken part for reference, not to be included in the video script)
?Have you tried L'Oréal’s summer 2025 shades”

(".The colors are stunning, long-lasting all day, and give an elegant look that suits every occasion you attend

A contemporary music track plays in the background, blending the timeless elegance of the brand with the

.cultural identity of the modern Egyptian university woman
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