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Summary of the Research (English)

This research explores the impact of Canva on the future of graphic design, emphasizing the role
of professional designers in the era of simplified design tools. It examines the differences
between professional designers and general users when using Canva, highlighting the importance
of deep design understanding and creativity. The study analyzes the advantages and limitations
of Canva and its effects on design quality, comparing works created by designers and non-
specialists. The research concludes that while Canva is a useful tool, it cannot replace
professional designers who bring innovation and creative thinking to the design process.
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Great news! The testimonial Alvin wrote you has been approved and is now
displayed on your profile.

“I worked with Asmaa for three monihs, and | can confidently say she
is highly committed to her work. Moreover, her designs are
exceptional. We continue to use the designs she created for us in both
digital marketing and traditional marketing, such as posters. She
would be an invaluable asset to your company and any future
endeavors.”

Alvin Wachira
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