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Summary

This investigation assesses the effectiveness of the
Egyptian Competition Law in addressing challenges posed
by the digital sharing economy, with a focus on monopolistic
practices. The expansion of platforms like Halan and Aman
into e-payment, microfinance, and installment services
raises significant concerns about fair competition and market
dominance.

The research identifies core elements of the digital
sharing economy, such as peer-to-peer models, network
effects, and data-driven advantages, which can create high
entry barriers and lead to market concentration. The study
critically evaluates Law No. 3 of 2005 and its 2022
amendments, suggesting they are not fully equipped to
handle the dynamic nature of digital markets.

Despite the significant market influence of platforms
like Halan and Aman, no major antitrust actions have been
taken, highlighting the difficulty of applying conventional
legal frameworks to digital platforms. Key challenges
include defining the relevant market, assessing market
power derived from data, and addressing anti-competitive
behaviors like algorithmic collusion and "killer
acquisitions."

Drawing on international examples, the research
recommends a multi-faceted approach. This includes
comprehensive legal reforms, strengthening the institutional
capacity of regulatory bodies, enhancing inter-agency
cooperation, and adopting a proactive enforcement strategy
to ensure a competitive digital marketplace.
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(1) World Economic Forum.2018, Ibid.
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(3) Eisenmann, T., Parker, G., & Van Alstyne, M. W. (2011). Ibid.
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(1) Rochet, J. C., & Tirole, J. (2006). Two-Sided Markets: A Progress
Report. The RAND Journal of Economics, 37(3), 645-667.
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(1) Schumpeter, J. A. (1942). Capitalism, Socialism and Democracy.
Harper & Brothers.
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(1) Khan, L. M. (2017). Amazon's Antitrust Paradox. Yale Law Journal,
126(3), 710-805.
(2) Ezrachi, A., & Stucke, M. E. (2017). Virtual Competition: The Promise

and Perils of the Algorithm-Driven Economy. Harvard University Press.
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(1) Bolton, P., Brodley, J. W., & Riordan, M. H. (2000). Predatory Pricing:
Strategic Theory and Legal Policy. Georgetown Law Journal, 88(6),
1639-1738.

£



Y- Y0 gdgs (Y) ouadl (YV) dheadl Lolaidlg 4o 3l Cugoed! doxe

Logd dudliadl cullal e (e 12 callaiy € ghalaill 130 culd] oSy S
G gud) cilialinn e ity cilaa) Jsall s3a Jae 34 lisee
ol LB 8 Sy et yadl RS e 50l A3 5l (1

COladaliy Gomdl (8 il pe BSA o Aoy B85 Alle A3 e
U523y lgilers Gl possiy clgllacl ilai uis LeiSay - pSlgiandl
Glgall o G al) e Jaat digpall 038 ey Bu3s Blo—ad
D80 28 G Anlledy ulsdll Gadaiy alyskaill o2 ASlge dnandal)
1y A DU Gleha) AR e eadiial (Kat o) Jb Ggd) dans
Al g a8l ST (e o A dlial) el e by
g ylae
Glylaall a7 daga (g Jand dadine Gligeall sda )
cllal s (ye calitig cageanll }U Dyl 8 L) 8 4|
Al Ay Gleal Ladil) Ll lies Lgilsal 8 Sl sale) A dlial)
el diaa g dale
B Ll ALaBy) B dylsial Walde) e ) cilleal) ¢ gl

ol sac vaan (Kay clgipen (s Al wlaaill e a2l e
(N Sl a8 Adliall gy I8 8 1) claleal (g0

1S e Ll e dadlia)l bl e cann Al

(1) Cunningham, C., Ederer, F., & Ma, S. (2020). Killer Acquisitions.
Journal of Political Economy, 128(9), 4021-4061.
(2) Rochet, J. C., & Tirole, J. (2006). Ibid.
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(1) Whinston, M. D. (1990). Tying, Foreclosure, and Exclusion. American

Economic Review, 80(4), 837-859.
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(1) OECD. (2018). Rethinking Antitrust Tools for Multi-Sided Platforms.
(2) Stucke, M. E., & Ezrachi, A. (2020). Competition Overdose: How Free
Market Mythology Transformed Us from Citizen to Consumer. Oxford

University Press.
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(1) Crémer, J., de Montjoye, Y. A., & Schweitzer, H. (2019). Competition
Policy for the Digital Era. European Commission.

(2) OECD. (2019). International Co-operation in Competition Enforcement.

(3) Furman, J. (2019). Unlocking Digital Competition: Report of the Digital
Competition Expert Panel. HM Treasury.
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(1) OECD. (n.d.). Competition and Digital Economy. Retrieved from
https://www.oecd.org/en/topics/sub—issues/competition—and—digital—

economy.html (OECD reports on digital economy and competition)

e



Y- Y0 gdgs (Y) ouadl (YV) dheadl Lolaidlg 4o 3l Cugoed! doxe

Aaad )l lon) b Audliall Lliad 8 gaiatl) Callay 3] L 5akaal) dad
(=l oSy (bl ale Jie Y lan (b dia adic ddye
Gilgal) 5% Gy o e 8pall b paiil) 135 Sl yll A viag
galaly LK) clladl 2iS e 440650

paall 3ganll Bulall Aandall e dganl) o (Gaeaiilly (Agall ¢ glasl) (¥
Uigla allats ZlSiaY) Lilnylas dgalse O chaad )l laiall (sa
28 gassll 4,806 L Jaal) Caline 3 Aadliall ilales oy sty Llgo
coalle b Al Lalasleal (68 g (lald) @y fie & Jasd
Colgal) CDR) Carens Taaaa (950 38 (gl 138 (3385 Ol (IS pa
sl e ilishs¥ly clehalls

Doska Y A cdlial) il e lat dlial) Aldasl) gl Gl (¢
Qs Al Lanll Lulill aualiall Jolati suas dabilas cilsd]
Aasilly ¢ Sy Al il (bl Jie 93] Jalse Jaiil

b il )yl s Sy S e Jlall e e Aol e

(1) Stigler Center for the Study of the Economy and the State. (2019).
Stigler Committee on Digital Platforms — Final Report. University of
Chicago Booth School of Business. Retrieved from
https://www.chicagobooth.edu/—/media/research/stigler/pdfs/stigler—
committee—digital-platforms—final-report.pdf

(2) World Bank. (2020). A New Economy for the Middle East and North
Africa. Retrieved from
https://openknowledge.worldbank.org/handle/10986/34526 (World
Bank report on MENA digital economy)
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(2) UNCTAD. (2024). Voluntary peer review of competition law and policy
of Egypt. Retrieved from https://unctad.org/system /files/official—
document/ditcclp2024d1_en.pdf (UNCTAD review of Egypt's
competition Iaw)

(3) OECD. (2020). Competition Policy in the Digital Age: Challenges and

Solutions. (General reference on guidelines for digital markets)
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