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Abstract: 

The study aimed to explore university youth attitudes towards the role of the 

State Information Service (SIS) in combating rumors. It also sought to identify 

the main motivations behind the public’s engagement with the SIS’s social 

media platforms and to uncover the objectives of rumor spreaders in 

disseminating misinformation among citizens from the audience’s perspective. 

This research falls under the category of descriptive studies, which aim to 

describe, analyze, and evaluate the characteristics of a specific group or 

situation in order to obtain sufficient data, as well as to classify and analyze this 

data. The study adopted the sample survey method and included a sample of 

university youth to assess their attitudes toward the role of media institutions. 

The study was guided by the Public Sphere Theory. 

A sample size of 400 individuals was selected as an empirical base. The target 

population was Egyptian university students, for whom it is difficult to establish 

a comprehensive and accurate sampling frame due to the size and diversity of 

this age group. 

To collect data, the researcher used a questionnaire, which was deemed the most 

appropriate tool for this topic. The data was collected through a form filled out 

by respondents. 

The main findings of the study were as follows: 

The type of rumors most likely to be believed by the sample were health-related 

rumors, with approximately 48% of the participants tending to believe such 

rumors. This was followed by political rumors, believed by about 33% of the 

sample. On the other hand, military and security-related rumors were the least 

believed, with only 15% of the sample inclined to trust them. 

The majority of participants (92.2%) expressed a tendency to verify the source 

of news when exposed to rumors, while only 7.8% admitted that they do not 

check the source of information, according to their responses in the study. 

Keywords: State Information Service – Public Attitudes
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