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Persuasive Methods for Public Relations Activities in Government 

Institutionsin the New Digital Environment

Abstract  

The study aimed to identify the reality of persuasive methods used in 

public relations activities in government institutions within the 

modern digital environment, in addition to revealing the challenges 

facing public relations practitioners in employing persuasion 

methods through various digital channels, and studying the impact of 

the digital environment on changing the traditional communication 

pattern and transforming persuasion strategies in government public 

relations. This study is considered a descriptive study based on the 

survey method. The researcher selected a multi-stage random sample 

of more than (400) individuals using the survey.

The study concluded that  

1. There is a statistically significant correlation between the degree to 

which the study sample follows the digital communication activities 

of Iraqi government institutions and their attitude towards the 

effectiveness of government institutions’ persuasive messages. 

2. The study sample’s attitude towards digital public relations strategies 

used in government institutions is influenced by the clarity of digital 

messages provided by Iraqi government institutions. 

3. There is a statistically significant correlation between the study 

sample’s assessment of the persuasive methods used by Iraqi 

government institutions in their digital environment and their 

attitudes toward digital public relations strategies used in 

government institutions  

Keywords: Persuasive methods – Government institutions – 

Digital environment
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