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Abstract
This research examines the impact of Armchair Quarterback Syndrome on
purchase intentions, while testing the moderating role of brand trust in mitigating
the negative effects of the syndrome on purchase intentions. The syndrome was
addressed through five dimensions: Hindsight Bias, overconfidence, External
Attribution, Bandwagon Effect,and Emotional Intensity. Brand trust was measured
through three dimensions: credibility, benevolence, and overall trust in the brand.
The study was applied to a purposive sample of 350 respondents from customers of
electronic products and smart devices (smartphones, laptops) on the following
platforms in Egypt: Amazon EG, Noon EG, B.Tech, and Raya Shop. A set of
statistical methods consistent with the nature of the data was employed, and
analysis was conducted using SPSS v.23. The results revealed that Armchair
Quarterback Syndrome in its five dimensions influences purchase intentions, and
highlighted the importance of brand trust in mitigating the syndrome’s negative
effects on purchase intentions. The findings were discussed, and a set of
recommendations, marketing implications, and research avenues for further

investigation were presented.
Keywords: Armchair Quarterback Syndrome, brand trust, purchase intentions
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