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ABSTRACT 

This research centers on the impact of financial literacy on the financial and investing 

choices of Generation Z, with particular attention to the effect of gender on the strength of 

the proposed relation. The work is grounded in a theoretical framework and uses a cross-

sectional design to collect its data. The study resorts to non-probability, convenience 

sampling, targeting the graduates and non-graduates of Generation Z. 

Generation Z, a cohort that has received scant attention in the context of financial literacy 

and investment decisions, especially in Egypt. The link between financial literacy and 

investment decisions has been studied, oftentimes to great extent, across different time 

periods, contexts, and generations. Yet the current research, which looks at a relatively 

unexplored demographic, could be said to fill a gap that has been left in the literature. 

The results show a clearly defined and interesting relationship between financial literacy 

and investment decisions among Generation Z. It has been found that Gender has 

significant effect on the strength of the relationship of tested variables.  
 

Keywords: Financial Literacy, Generation Z, Behavioral finance, Theory of planned 

behavior, expected utility theory, prospect theory, structural equation modeling 

 

 

                                                             
1
 Received in 82/1/2025, accepted in 82/8/2025.  

 

Journal of Alexandria University for Administrative Sciences© Vol. 62, No. 5, September 2025 

 

Dr. Maha Mohamed Ramadan 
 

Associate Professor of Accounting at ESLSCA 

University in Egypt, Business School, 

Alexandria University, Faculty of Business 
 

maha.ramadan@eslsca.edu.eg 
 

Bassel Adel  

Lecturer of Finance at ESLSCA 

University in Egypt, Business School 
 

 

bassel.adel@eslsca.edu.eg 
   

Dr. Dina Mohssen 

Assistant Professor of Finance at ESLSCA 

University in Egypt, Business School 

Cairo University, Faculty of Commerce  

 

dina.mohsen@eslsca.edu.eg 
   



Measuring The Impact of Financial Literacy on Investment Decisions: The Moderating Role of Investor’s Gender 
 

 

 

[64] 

 

Effective personal finance management requires understanding financial 
concepts like budgeting, saving, and investing, which enhance informed 
decision-making. Investment decisions, as noted by (Seraj et al.,  2022), involve 
evaluating returns, risks, and market dynamics, while (Metawa et al., 2018) 
highlight the growing influence of behavioral and emotional factors over purely 
rational models. 

Generation Z (born 1997–2012) has grown up in a highly connected, information-
rich environment, shaped by globalization and technological advancements. 
Financial literacy is particularly critical for this cohort, enabling them to navigate 
evolving financial landscapes. Without adequate literacy, Generation Z faces 
challenges in assessing investment opportunities and risks, potentially 
undermining their confidence and willingness to invest. (McKee-Ryan, 2021). 

This study explores how financial literacy impacts Generation Z’s investment 
decisions, with gender as a moderating factor. While some individuals in this 
generation are confident leaders and risk-takers, others tend to follow trends. 
Understanding the role of financial literacy in shaping their investment 
behaviors would provoke the tendency of the individuals and practitioners to 
increase awareness and education in the financial and investment areas. 

 

 

Reference: developed by the researcher 

2 1.  Theoretical Framework 

Ajzen's (1991) Theory of Planned Behavior (TPB) highlights the importance of 
intention in shaping behavior, emphasizing subjective norms, attitudes, and 
perceived behavioral control as key influencers. Subjective norms reflect social 
pressures, attitudes capture individual perceptions, and perceived behavioral 
control denotes the ease of executing a behavior. While TPB has been widely 
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applied to understand human actions, its use in investment behavior often 
substitutes perceived behavioral control with financial self-efficacy, which 
significantly impacts investment intentions, especially in entrepreneurial 
contexts (Widyasari & Aruan, 2022). 

Additionally, decision-making theories like Expected Utility Theory and 
Prospect Theory provide complementary frameworks. Expected Utility Theory 
models rational decisions under risk but has been criticized for neglecting 
behavioral phenomena like risk preferences in insurance and gambling. Prospect 
Theory, proposed by (Kahneman and Tversky, 1979), offers a more nuanced 
approach, focusing on subjective decision-making influenced by personal values 
and how individuals weigh gains and losses differently. These theories 
collectively enhance the understanding of investment behaviors and risk 
assessment. 

 

3.1 Financial Literacy and Investing Decisions 

Finance plays a vital role in daily life, influencing individual well-being and the 
broader community. Financial expertise helps individuals identify suitable 
financial products, optimize decision-making, and improve overall financial 
health. Financial literacy, defined as the ability to manage finances effectively, is 
crucial for mitigating poor financial decisions, particularly amid economic 
challenges like inflation and market fluctuations (Malkan, 2022). 

Financial literacy encompasses skills like budgeting, investing, saving, and 
understanding loans and insurance. It enables individuals to make informed 
decisions, enhancing their standard of living and long-term wealth. Studies 
consistently emphasize its importance in fostering sound financial habits, yet 
assessments reveal a widespread lack of financial literacy, especially among 
students and young people (Morris et al., 2022). 

Despite its importance, there is no universally accepted definition or 
standardized measurement for financial literacy. Assessments vary in scope, 
covering topics like interest compounding, risk diversification, and inflation. 
Researchers often rely on operational definitions to gauge financial 
understanding, highlighting the need for a consistent framework to address 
literacy gaps across diverse populations (Hung et al., 2009). 

3.2 Gender as a Moderating Variable 
Differences in responsible financial behavior between males and females stem 
from variations in how financial knowledge and experience translate into action. 
(Tang et al., 2015) suggest that men and women process and act on financial 
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information differently, leading to distinct decision-making patterns. (Lusardi 
and Mitchell, 2011) argue that women often assume greater responsibility for 
family financial decisions, driving them toward more conservative investment 
approaches. 

Research highlights that women generally exhibit greater risk aversion than men, 
favoring prudent and well-informed investment strategies. (Barber and Odean 
,2001) note that while men are more likely to take risks in investments, women’s 
cautious approaches often yield favorable long-term outcomes. These gender-
based differences underscore the value of diverse perspectives in financial 
decision-making, emphasizing that women’s conservatism can contribute 
positively to overall financial performance. 

(Anthony et al. ,2023) found that gender moderates the relationship between 
financial behavior and well-being, with significant effects observed for female 
respondents but not for males. However, contrasting studies by (Wijayanti and 
Santoso, 2022), (Pertiwi et al., 2020), (Shusha and Touny, 2016) concluded that 
gender does not act as a moderating factor in financial literacy, or investment 
decisions. These findings suggest that investment decisions remain consistent 
regardless of the investor’s gender, highlighting a divergence in perspectives on 
the role of gender in financial behavior. 

3.3 Hypotheses Development 
Based on literature, it has been indicated that financial literacy plays a critical role 
in shaping sound financial behavior. Studies such as (Lusardi and Mitchell, 2014) 
have demonstrated that individuals with higher financial literacy are more likely 
to make informed and beneficial investment decisions. Financial literacy equips 
individuals with the tools to analyze financial products, manage risks, and 
optimize returns, thereby positively influencing their investment behavior. 
Accordingly, the researchers proposed the following hypothesis: 

H1: Financial literacy has a significant positive effect on investment decisions 
taken by Generation Z. 

Gender differences in financial literacy and behavior have been widely 
documented. Studies such as (Chen and Volpe ,2002) reveal that women tend to 
have lower financial literacy levels than men, which can affect their confidence 
and investment strategies. However, when equipped with adequate financial 
knowledge, women often exhibit more prudent and risk-averse investment 
behaviors compared to men. This hypothesis builds on the premise that gender 
moderates the influence of financial literacy on investment decisions, with 
distinct patterns emerging for male and female investors. Accordingly, the 
researchers proposed the following hypothesis: 
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H2: Gender affects significantly the strength of the relationship between 
financial literacy and the investment decisions taken by generation Z. 

4.1 Research Philosophy  

This study employs a positivist research philosophy, emphasizing objective and 
empirical investigation of observable phenomena. This approach ensures 
reliability by relying on measurable evidence, free from subjective bias, aligning 
with the study's goal of quantifying relationships between financial literacy, 
gender, and investment decisions. 

Using deductive reasoning, the research builds on established theories like 
Prospect Theory and the Theory of Planned Behavior. Hypotheses are 
structured based on these frameworks, ensuring value neutrality and 
generalizability across Generation Z in Egypt. Statistical analysis is employed to 
test predefined hypotheses, reinforcing the study's rigorous and data-driven 
methodology. 

4.2 Research Design 

The study uses a quantitative cross-sectional design to examine the relationships 
between financial literacy and investment decisions among Generation Z. Data 
was collected through an online structured survey, which also included 
demographic information like gender to assess its moderating effect. A non-
probability sampling method of convenience sampling was used, supplemented 
by snowball sampling to expand the sample size, with a target range of 100-300 
respondents. Validated scales from existing literature were used to measure the 
constructs. Descriptive statistics, correlation analysis, and Structural Equation 
Modeling (SEM) were employed to test the hypotheses, with SEM chosen for its 
ability to analyze complex relationships and moderating effects. 

4.3 Research Theoretical Model 

The theoretical model in this study examines the relationship between financial 
literacy and investment decisions, with gender as a moderator. It suggests that 
financial literacy is crucial for making effective investment decisions by increasing 
individuals' knowledge and confidence. The model also considers gender to 
assess its moderating effect, recognizing that males and females often display 
different financial behaviors. This framework offers a comprehensive 
understanding of how financial literacy, gender, and investment decisions 
interact, allowing for the exploration of direct, indirect, and interactive 
outcomes, and how gender may influence or alter the effect of financial literacy 
on investment decisions. 
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4.4 Research Measurements 

This study uses validated measurement tools to ensure robust data collection and 
analysis. Financial literacy is assessed with a scale that evaluates understanding of 
key financial concepts like budgeting, saving, risk diversification, and investment 
strategies. Investment decisions are evaluated through a structured questionnaire 
focusing on participants' decision-making frequency, rationale, and chosen 
financial products. Demographic data, particularly gender, is also collected to 
explore its moderating effect. These reliable instruments ensure the accuracy and 
credibility of the study’s findings, enhancing the research’s rigor. 

4.5 Statistical Technique used 

The study uses a range of statistical techniques to analyze data and test 
hypotheses. Descriptive statistics summarize the sample’s demographic 
characteristics and provide an overview of the key variables, offering insights into 
the data distribution. Correlation analysis explores relationships between 
financial literacy and investment decisions, helping identify the strength and 
direction of associations. The main analytical tool is Structural Equation 
Modeling (SEM), which examines multiple relationships within the theoretical 
model and tests the moderation effect of gender. SEM provides a detailed 
understanding of how financial literacy and gender influence investment 
decisions. Additionally, Confirmatory Factor Analysis (CFA) is used to validate 
the measurement model, ensuring the constructs are reliable and accurately 
represented by their indicators, thus ensuring result accuracy and validity. 

5.1 Descriptive Analysis 

Table 1: Descriptive statistics and percentages of each level of agreement 
on statements 

 Strongly 
Disagree 

Disagree Neutral Agree 
Strongly 

Agree 
Mea

n 
Std. 
Dev. 

Financial Literacy 

I believe my complaint against 
a bank or other 

5.7 20.8 35.8 29.2 8.5 3.14 1.028 

I am aware of the prevailing 
inflation rates when making 
investment decisions. 

4.7 2.8 16.0 38.7 37.7 4.02 1.042 

I base my investment 
decisions on past performance 
of the organization/ products 
of interest. 

1.9 3.8 19.8 40.6 34.0 4.01 .931 

I am able to calculate the 
expected returns for my 

2.8 14.2 29.2 32.1 21.7 3.56 1.070 
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 Strongly 
Disagree 

Disagree Neutral Agree 
Strongly 

Agree 
Mea

n 
Std. 
Dev. 

investments. 

I am able to calculate the 
expected risks on my 
investments. 

5.7 17.9 34.0 28.3 14.2 3.27 1.091 

I am able to estimate the 
future interest rates. 

6.6 28.3 35.8 17.0 12.3 3.00 1.104 

I am able to construct success 
investment portfolio to invest 

7.5 17.0 29.2 34.9 11.3 3.25 1.105 

Investment decision 

When making investments, I 
rely upon my instincts. 5.7 22.6 39.6 23.6 8.5 3.07 1.017 

I generally make investments 
that feel right to me. 

2.8 9.4 20.8 44.3 22.6 3.75 1.005 

When making an investment, 
I trust my inner feelings and 
reactions. 

10.4 8.5 30.2 34.0 17.0 3.39 1.176 

When making an investment, 
it is more important for me to 
feel the investment is right 
than to have a rational reason 
for it. 

10.4 23.6 36.8 16.0 13.2 2.98 1.163 

Source: Calculations based on sample collected through surveys using SPSS software 

The descriptive statistics reveal key insights into respondents' financial literacy 
and investment decision tendencies. The highest mean score is for awareness of 
inflation rates (µ = 4.02), suggesting that most respondents consider inflation 
when making investment decisions, indicating general awareness of 
macroeconomic factors. However, respondents show lower confidence in 
estimating future interest rates (µ = 3.00) and constructing successful investment 
portfolios (µ = 3.25). These lower scores suggest that while respondents recognize 
the importance of these factors, they may lack the skills or knowledge to 
effectively apply them in real-world investment decisions, highlighting areas 
where financial literacy could be enhanced. 

Table 2: Frequency of Demographics in the sample 

Variable Categories Freq. Percent 

Gender 
Male 101 49.5 

Female 103 50.5 

Investment type 

Certificate of Deposits 7 3.4 

Cryptocurrencies 2 1.0 

Foreign Currency 13 6.4 

Precious Metals (Gold & Silver) 9 4.5 

Real Estate 10 4.9 
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Saving Bank Accounts 129 62.6 

Small Business 11 5.4 

Stock Market 24 11.8 

Source: Calculations based on sample collected through surveys using SPSS software 
 

 

The descriptive statistics for gender distribution show an almost equal 
representation of male (49.5%) and female (50.5%) respondents, offering a 
balanced perspective on investment behaviors and preferences across genders. In 
terms of investment types, the majority prefer lower-risk options. Saving bank 
accounts are the most popular choice, with 62.6% of respondents selecting them, 
reflecting a preference for safe, stable financial instruments. The stock market 
follows as the second most common investment (11.8%), indicating moderate 
interest in higher-risk, higher-expected return alternatives of investment 
strategies. Real estate and small business investments are chosen by 4.9% and 
5.4%, respectively, showing some interest in tangible and entrepreneurial 
investments. Riskier or emerging investments like cryptocurrencies (1.0%) and 
precious metals (4.5%) are less popular, with foreign currencies (6.4%) and 
Certificates of Deposit (CDs) (3.4%) also showing limited appeal. Overall, most 
respondents favor conservative, secure investments like savings accounts, with a 
smaller portion willing to explore riskier alternatives. 

The following figures show distribution of gender and investment preferences 
among the respondents: 

Figure (1): Gender distribution: 

 

Figure 1. Pie chart for Gender, developed by researchers 

The above pie chart (figure 1) shows an almost equal split between male (49.5%) 
and female (50.5%) respondents. This shows that the population is not biased 
towards a specific gender opinion. 

Figure 2: investment preferences  
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Figure 2. Bar chart for Investment Type Distribution, developed by 
researchersBottom of Form 

The above bar chart (figure 2) highlights the popularity of different investment 
types, with most respondents (62.6%) favouring saving bank accounts, followed 
by stock market investments (11.8%), while cryptocurrencies (1.0%) is the least 
chosen investment alternative. 

The researchers have developed two level analysis in which the first level include 
testing the impact of Financial Literacy and Gender on Investment decisions as 
independent variables. The researchers started testing for validity using the 
confirmatory factor analysis. The following table shows the results. 

5.2.1 Confirmatory Factor Analysis (CFA) 

Table 3: Model Measurements of the Phenomenon 

Variable Components Loadings 
Outer 

VIF 
CA CR AVE 

Financial Literacy 

FL1 0.809 2.275 

0.882 0.909 0.590 

FL2 0.750 1.853 

FL3 0.824 2.214 

FL4 0.824 2.139 

FL5 0.722 1.636 

FL6 0.580 1.424 

FL7 0.833 2.566 

Generation Z Investing 
Decision 

GID1 0.815 1.671 

0.858 0.906 0.708 
GID2 0.775 1.316 

GID3 0.735 1.533 

GID4 0.788 1.353 

Source: Calculations based on sample collected through surveys using SmartPLS    
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The full collinearity approach was not necessary as there was no multicollinearity 
present, and common method bias was not a concern, as all variance inflation 
factors (VIFs) were below five (Shrestha, 2020). To assess the validity and 
reliability of the test, Confirmatory Factor Analysis (CFA) was conducted. The 
reliability was considered satisfactory, with Cronbach's alpha coefficients 
exceeding 0.7. Additionally, construct validity was confirmed, as the Average 
Variance Extracted (AVE) was greater than 0.5, and Composite Reliability (CR) 
exceeded 0.7, both surpassing the recommended thresholds. These results 
confirm that the measures are valid and reliable. 

Table 4: Spearman Correlation Coefficient for phenomenon 

 
Generation Z Investing 

Decision 
Gender 

Financial 
Literacy 

Generation Z Investing Decision 1.000 
  

Gender .618** 1.000 
 

Financial Literacy .558** .575** 1.000 

**. Correlation is significant at the 0.01 level (2-tailed). 
Source: Calculations based on sample collected through surveys using SPSS26 

 

As shown in Table 4, it was found that the relationship between Generation Z's 
Investment Decision and Financial Literacy is a positive, moderate, and 
significant relationship at the 99% confidence level. Since there are no 
correlations between the two independent variables higher than 0.7, there is no 
multicollinearity between the variables. However, the correlations alone are not 
sufficient to test the hypotheses, as they do not account for the influence of the 
other variables in the study. 

Table 5: Path Coefficients of the Model 

 
Original 
Sample 

Standard 
Deviation 

Financial Literacy -> Generation Z Investing Decision 0.898*** 0.223 

Gender -> Generation Z Investing Decision -0.039** 0.019 

MODERATING EFFECT 

Gender Moderator of Financial Literacy -> Generation Z 
Investing Decision 

0.025** 0.011 

***p-value<0.01, ** p-value<0.05, “.” p-value>0.05 
Source: Calculations based on sample collected through surveys using SmartPLS 

 

The results in Table 5 show that Financial Literacy has a statistically significant 
positive impact on Generation Z's Investment Decision (β = 0.898), indicating 
that greater financial literacy leads to more informed and less externally 
influenced investment choices, with the results significant at a 95% confidence 
level. Gender was found to have a significant negative impact on investment 
decisions (β = -0.039), suggesting that females may exhibit more risk aversion in 
their investment choices. Additionally, gender moderates the relationship 
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between financial literacy and investment decisions (β = 0.025), indicating that 
the effect of financial literacy on investment decisions is influenced by gender 
differences, with the results significant at a 95% confidence level. 
For confirming the validity of the test, the researchers have conducted the 
goodness-of-fit indices as shown in the following table. 

Table 6: Model Evaluation Metrics 

 
 

SSO SSE Q² R Square 
R Square 
Adjusted 

SRMR  

Generation Z Investing Decision 
 

1376.000 552.528 0.598 0.862 0.860 0.082  

Source: Calculations based on sample collected through surveys using SmartPLS 
 

As outlined in Table 6, the model accounted for 86.2% of the variation in 
Generation Z's Investment Decision. Additionally, in accordance with the 
criteria set by (Hair et al., 2019), the goodness-of-fit indices (Q2 and SRMR) 
indicated a favorable fit of the model to the data. 

Q2, which measures predictive relevance or cross-validated redundancy, should 
be greater than zero. With a value of approximately 0.598, this indicates 
moderate predictive relevance. The SRMR (Square Root Mean Residual), which 
measures model error, should be less than 0.1. The SRMR value, being lower 
than 0.1, shows that the model has low error, suggesting a good fit for the data. 

The second level analysis 

In this section, the researchers tested the relationship between Financial Literacy 
and the Investing decisions with Gender as a moderator. The researchers started 
testing for validity using the confirmatory factor analysis. The following table 
shows the results. 

5.3 Confirmatory Factor Analysis (CFA) 

Table 7: Model Measurements of the Phenomenon 

Variable Components Loadings Outer VIF CA CR AVE 

Financial Literacy 

FL1 0.809 2.275 

0.882 0.909 0.590 

FL2 0.750 1.853 

FL3 0.823 2.214 

FL4 0.824 2.139 

FL5 0.722 1.636 

FL6 0.580 1.424 

FL7 0.833 2.566 

Generation Z Investing Decision 

GID1 0.912 1.381 

0.858 0.906 0.708 
GID2 0.723 1.474 

GID3 0.806 1.751 

GID4 0.909 1.692 

Source: Calculations based on sample collected through surveys using SmartPLS 
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The full collinearity approach was not applied as we can observe from the above 
table (table 7), multicollinearity was not present. Thus, common method bias 
was not an issue, as the variance inflation factors (VIFs) were all below five 
(Shrestha, 2020). The validity and reliability of the test were assessed using 
Confirmatory Factor Analysis (CFA). The reliability was deemed satisfactory, 
with Cronbach's alpha coefficients exceeding 0.7. As per (Ribeiro et al. ,2021), 
construct validity was also adequate, as both the Average Variance Extracted 
(AVE) was greater than 0.5, and Composite Reliability (CR) was above 0.7, 
surpassing the recommended thresholds. These results confirm the reliability and 
validity of the measures. 

Testing the relationship between Financial Literacy and Investing decisions with 
Gender as a moderator, the following table shows the correlation coefficient 
between the variables. 

Table 8: Spearman Correlation Coefficient for phenomenon 

 
Financial 
literacy 

Gender 
Generation Z 

Investing Decision 

Financial literacy 1.000 
 

 

Gender 0.347** 1.000  

Generation Z Investing 
Decision 

0.450** 0.073 
1.000 

**. Correlation is significant at the 0.01 level (2-tailed). 
Source: Calculations based on sample collected through surveys using SPSS26 

As shown in Table 8, the correlation coefficient between financial literacy and 
gender is 0.347, statistically significant at the 1% confidence level at (p < 0.01). 
This positive correlation indicates a moderate relationship, suggesting that 
females may display higher levels of financial literacy compared to males. 
However, it is important to note that this correlation does not imply causality, 
but rather that both variables tend to increase in a similar direction. 

The correlation between financial literacy and Generation Z's investing decision 
is 0.450, also statistically significant at the 1% confidence level at (p < 0.01). This 
moderate positive correlation suggests that higher financial literacy positively 
impacts Generation Z's investment decisions, with increased financial literacy 
likely leading to more informed investment choices. 

The correlation between gender and Generation Z's investing decision is 0.073, 
which is not statistically significant. This indicates a very weak, nearly negligible 
relationship between gender and investment decisions, suggesting that gender 
has minimal influence on investment behavior. Other factors, such as financial 
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literacy, may have a more substantial impact on shaping Generation Z's 
investment choices. 

Table 9: Path Coefficients of the Model 

 Original Sample Standard Deviation 
Financial Literacy -> Generation Z Investing 
Decision 0.893*** 0.035 

Gender -> Generation Z Investing Decision -0.033** 0.011 
MODERATING EFFECT 

F&G-> Generation Z Investing Decision 0.055** 0.023 
***p-value<0.01, ** p-value<0.05, *< p-value<0.1, “” p-value>0.1 
Source: Calculations based on sample collected through surveys using SmartPLS 

 

The results in Table 9 revealed that financial literacy had a significant positive 
impact on Generation Z Investing Decision (β=0.892) at a 99% confidence level. 
Gender had a direct significant negative impact on Generation Z Investing 
Decision (β=-0.033) at a 95% confidence level and that confirms the previous 
results in the first level analysis. 

Observing the moderation results, it was found that Gender Positively 
moderates between financial literacy and Generation Z Investing Decision 
(β=0.055) at a 95% Confidence level. Females’ decisions concerning investing is 
more inclined to be significantly affected by financial literacy.  

Table 10: Model Evaluation Metrics 

 
SSO SSE Q² 

R 
Square 

R Square 
Adjusted 

SRMR 

Generation Z Investing 
Decision 

1376.000 554.315 0.597 0.866 0.862 0.084 

Source: Calculations based on sample collected through surveys using SmartPLS 
 

As shown in Table 10, the model explained 86.6% of the variance in Generation 
Z Investing Decision. Following the guidelines by (Hair et al. ,2019), the 
goodness-of-fit indices, including Q2 and SRMR, indicated that the model had a 
good fit with the data. Overall, the study's findings demonstrated that Financial 
Literacy had a positive and significant influence on Generation Z's investment 
decisions. The proposed model displayed a strong fit, accounting for a significant 
portion of the variation in Generation Z Investing Decision that are explained by 
the independent variables. The SRMR value was close to zero, further 
confirming that the model is a good fit for the data. The Q2 was higher than 
zero, thus the model had moderate predictive relevance. 
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Table 11: Hypotheses summary 

Hypotheses Decision 

H1: Financial literacy has a significant positive effect on investment 
decisions taken by Generation Z. 

Accepted 

H2: Gender affects significantly the strength of the relationship between 
financial literacy and the investment decisions taken by generation Z. 

Accepted 

 

6.1 Research Findings 

The findings reveal a significant positive relationship between financial literacy 
and Generation Z's investment decisions, with financial literacy being a key 
factor in enabling informed and rational choices. While gender had a significant 
impact on investment decisions, its moderating role provided nuanced insights 
into how it influences the relationship between financial literacy and decision-
making. These results support established theories in behavioral finance, such as 
prospect theory and the theory of planned behavior, while adding new insights 
specific to Generation Z. 

Beyond academic implications, the study offers practical recommendations to 
address the challenges Generation Z investors face. One primary challenge is the 
gap between theoretical knowledge and practical financial decision-making. 
Enhanced financial literacy programs tailored to Generation Z's needs could help 
bridge this gap, equipping them with tools to navigate complex financial 
markets. The findings emphasize the importance of creating pathways for new 
investors, especially from Generation Z, ensuring they are prepared to make 
sound financial decisions. This study contributes to a broader understanding of 
how education and gender dynamics shape investment behaviors, providing 
actionable insights for policymakers, educators, and financial institutions. 

6.2 Research Results Discussion 

The analysis found a significant positive relationship between financial literacy 
and investment decisions among Generation Z, with a path coefficient of 
β=0.898 (p < 0.01). Respondents with higher financial literacy demonstrated 
better skills in risk assessment, return estimation, and investment planning, 
supported by high awareness of inflation. These results align with prior research, 
emphasizing the crucial role of financial literacy in making informed investment 
choices. The study reinforces the importance of financial education in enhancing 
investment behaviors and decision-making quality, strengthening the validity of 
existing findings. 
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The analysis identified gender as a significant moderating variable in the 
relationship between financial literacy and investment decisions, with a positive 
moderating effect of β = 0.055 (p < 0.05). This suggests that females are more 
likely to rely on financial literacy when making investment decisions compared 
to males. The findings align with (Barber and Odean ,2001), who observed that 
women tend to use more deliberate and informed strategies in financial decision-
making. This moderating effect emphasizes gender-based differences in 
investment approaches, highlighting the need for tailored financial literacy 
programs to address the distinct needs of male and female investors, ultimately 
promoting more equitable financial empowerment. 

6.3 Research Limitations  

The study's geographical focus was limited to Egypt, which may pose constraints 
on the generalizability of the findings to other countries or regions. Variations in 
socio-cultural, economic, and institutional factors can significantly influence 
financial behavior, making it likely that such behaviors differ across nations. 
While the results provide an in-depth understanding of the financial decision-
making tendencies of the Generation Z segment within Egypt, these findings 
cannot be assumed to represent the characteristics or behaviors of this 
generational cohort globally. Future research should consider cross-regional or 
international studies to enhance the generalizability of the insights and provide a 
more comprehensive understanding of Generation Z’s financial behavior. 
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، مث  Zالتث  ياث ب ا ثا اةثاال   ث   ياالاسثتقااا  الاثاااا  الال ثا و تثثير  القااةثا الال ثا   ث   مثي  البحث هذا  يتناون 

ثا جن  ث  ، سث ا   الت كرز بشثل  اثاع   ث  ك   ثا تثثير  و ث ل او ذ ثال هثذة القااةثا   ث  ا جثا  هثذا اجن ث  وةاا

ا لعثثو  ا  ثثا جناثث  الب ااثثا د وامثثاا ا ما و ا ثثاد ا ثثتني البحثث  ًرثث  ًتثثاا امثثا  وق ثثًايب تعثثا اا
ا
ا او ًااي كثثاا ا وكثث اا

ا الو نثا الح ثا ، م ثث  ال صث ن ًرث  هثذة ال ،ثثا ، ا ًاثي  اليااسثا   ث  اسثث  ل الو  نثا ذرث  الامًاال ثا، وتحييثثيا

 Zت  است ياف اشخاع ياكن ل بام  ال ص ن ًلي   ب   لا، وه  من اايجي وذر  اايجي اجن   

ة،ثثثا اثثثالا  اليااسثثثا لثثثي سثثث اة القااةثثثا الال ثثثا وفثثثاااا  الاسثثثتقااا، ااصثثثا لثثثي معثثثاد تاثثث  لااسثثثا  هثثثي، Zاجن ثثث  

فثثثاااا  الاسثثثتقااا بشثثثل  مكقثثثو لثثثي سثثث افا  وةتثثث ا  ومن ثثثا وا  ثثثان ماً  ثثثاد ومثثث  الولافثثثا  ثثثرا القااةثثثا الال ثثثا و 

ا، ياكثن ا ًبااهثا ت ثي ة ث   م  ث ل  لثي  ولم، ةإا هذة اليااسا اجحال ثا التث  ت ثت يف ة،ثا ذرث  مياوسثا ، ثم ا

 .الأل  ا  ال ا اا

د ومثث  ولثثم، Zسثثتقااا  ثثرا اجن ثث  النًثثا ع  لافثثا واوثثحا ومقرثث   للاهًاثثاب  ثثرا القااةثثا الال ثثا وفثثاااا  الا  اظ ثثا 

اظ ثا   ةإا ف   هذة الولافا في لا تل ا مت اويا  را  ا   الأةاالد الًغر  الوًين ف ي اليااسا ه  اجن س، و

النًا ع و  ل  لافا وا  للالا ًمعا  ا  ثرا اجنث س والولافثا  ثرا القااةثا الال ثا وفثاااا  الاسثتقااا، ة ث  كي 

ا لي اتااو فاااا  الاستقااا ولم الال ا ا  اجحال ا  م ياا
ا
 .الت  تشر  ًر  اا اجن س  املا

، الًا يثث  ال ثث  كظ، امايثثا ال ثث    الا ثثلم، امايثثا الن وثثا Zالقااةثثا الال ثثا، اجن ثث   

 د  الواللا ال  ل  ا اا وجالً فوا، امايا الامًاالا ، 
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