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Adolescents exposure to satellite media campaigns
and their relationship to their attitude towards digital transformation

The study aimed to explore the relationship between teenagers' exposure to media campaigns on satellite channels and their role in shaping
attitudes towards digital transformation. It emphasized the significance of media campaigns and their effective role in influencing the cognitive,
emotional, and behavioral responses of teenagers. The study also sought to identify the challenges that teenagers perceive in the process of digital
transformation. This descriptive study adopted a field survey methodology, with a sample comprising 403 students from the University of Cairo,
Al- Azhar University, and Misr International University. The research utilized a questionnaire and a scale measuring attitudes towards digital
transformation. Key findings include: The objectives of media campaigns in introducing digital transformation include raising general awareness
through audience engagement with campaigns related to digital transformation and creating a positive mental image of it. The objectives of media
campaigns in introducing digital transformation include raising general awareness through audience engagement with campaigns related to digital
transformation and creating a positive mental image of it. The major challenges perceived by teenagers in the digital transformation process
include digital illiteracy ranking first, followed by a lack of trust in digital transformation tools and negative experiences regarding its drawbacks.
There are statistically significant differences between the average scores of males and females on the scale measuring the role of media campaigns
in shaping their attitudes towards digital transformation. Statistically significant differences were found between the average scores of teenagers
from different universities on the scale measuring the role of media campaigns in shaping their attitudes towards digital transformation. In
summary, this study sheds light on the impact of media campaigns on teenagers' attitudes and perceptions of digital transformation, highlighting

the challenges they face and presenting valuable insights for future research and policymaking.

KeyWords: Media Campaigns- Satellite Channels- Digital Transformation.
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