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through the mist, casting warm highlights on her
face and fabric. She holds a transparent perfume
bottle in one hand, glinting in the early sun. The
scene is intimate, hopeful, and gentle. Track from
side and behind. Same facial features, same field
background, same color harmony. Cinematic
lighting, soft golden tones)

IS sy agdial) yal ¥
(The woman from the previous scenes spins slowly
in the open meadow as theY morning light
strengthens. The shawl rises into the air, caught in
the breeze. She now wears a soft ivory dress that
flows naturally. Wildflowers bloom around her.
Birds fly in the distance. Her face glows with joy
and calm. Aerial shot + close-up from the front.
Environment and facial features remain consistent
with earlier scenes. Warm sunrise lighting, magical
realism, photorealistic) )

VUISG sagl ) agdiall sl -
(A long shot from behind: the same woman walks
gracefully toward the horizon on a hilltop under a
clear morning sky. The shawl floats behind her like
a trail of light. She holds the same perfume bottle in
her right hand. Her walk is confident, serene. The
background features soft hills, green grass, and
gentle wind. Use same character model, same color
tones, same atmosphere. Slow zoom out, cinematic
feel, golden morning light.)
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(A cinematic wide shot of a serene young woman
standing motionless in the center of a foggy
lavender field just before sunrise. She is completely
wrapped in a flowing, sheer ivory shawl, like a
cocoon, covering her from shoulders to ankles. Her
eyes are closed, expression peaceful and
introspective. The background is softly blurred with
mist, hues of bluish gray and soft violet. The light is
cold and quiet, no wind, only stillness.
Photorealistic, soft focus, dreamy atmosphere)
0 JS 1 AU agdiall yal -
(The same woman from Scene 1, now beginning to
walk slowly through the lavender field at sunrise.
The ivory shawl loosens slightly with the breeze,
creating subtle motion. A golden hue breaks
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SCENE 1 — The Silent Cocoon + Emergence Begins

Cinematic wide shot, 16:9 aspect ratio, in a foggy lavender field just before sunrise.

A young woman with fair skin and tied-back dark brown hair stands in the center, wearing a
modest, flowing ivory long-sleeved dress and a sheer ivory shawl wrapped around her like a
soft cocoon. She holds a square golden-amber Chanel Gabrielle perfume bottle with a
minimalist gold cap in her right hand. Soft blue-gray mist surrounds her, the shawl fabric
glowing faintly. After a pause, she begins walking slowly, the shawl unraveling in the gentle
breeze. Her steps create subtle ripples in the grass as golden sunlight breaks through the
fog. Include a close-up insert shot of her hand holding the perfume bottle catching warm
light. Mood: poetic, serene.

Camera movement: start static front view, slow dolly tracking to side.

Lighting: soft golden dawn with atmospheric mist, realistic depth of field.

Recommended Settings:
Aspect Ratio: 16:9

Style: Cinematic Photorealistic
Motion Smoothness: High
Shot Duration: 8-9 seconds

SCENE 3 — Ascending the Hill + Inner Light

Cinematic wide shot, 16:9 aspect ratio, tracking from behind the same young woman as she
walks uphill toward a glowing hilltop in golden morning light.

Her ivory dress and sheer shawl flow with the breeze. She holds the Chanel Gabrielle
perfume bottle in her right hand. As she passes through tall golden grass, sunlight reflects
amber glows through the bottle. A butterfly lifts into the air beside her.

Camera movement: start wide uphill tracking, then drop to low waist-level tracking
following her through the grass.

Mood: contemplative, hopeful.

Lighting: warm golden tones with soft natural lens flares.

Recommended Settings:
Aspect Ratio: 16:9

Style: Cinematic Photorealistic
Motion Smoothness: High
Shot Duration: 8-9 seconds

SCENE 2 — The Full Transformation

Cinematic wide shot, 16:9 aspect ratio, in a blooming wildflower meadow under warm
morning sunlight.The same young woman in the same ivory dress and sheer shawl spins
gracefully in the clearing. The shawl lifts dramatically in the wind as she moves.

She holds the Chanel Gabrielle perfume bottle, its golden-amber glass sparkling in the light.
As she spins, birds take flight and flower petals stir around her. Transition from an aerial
rotating drone-style shot to a close-up of her radiant face with a sunlight halo behind her.
Mood: liberation, joy, harmony with nature.

Camera movement: smooth aerial orbit transitioning into slow push-in close-up.

Lighting: bright, warm natural morning light, high dynamic range.

Recommended Settings:
Aspect Ratio: 16:9

Style: Cinematic Photorealistic
Motion Smoothness: High
Shot Duration: 7-8 seconds

SCENE 4 - The Coronation and Ending

Cinematic wide shot, rear % angle, 16:9 aspect ratio.

The same young woman stands at the edge of a clearing with a glowing sky above.

She slowly lifts the Chanel Gabrielle perfume bottle in front of her face, golden sunlight
flaring through the glass. She lowers it gently, exhales softly. Her sheer ivory shawl lifts with
afinal breeze.

Camera movement: slow rising dolly behind her, tilting upward to reveal the vast sky, fade
to pure white light.

Mood: ethereal, final resolution.]

Lighting: cinematic golden glow with realistic volumetric light rays.

Recommended Settings:
Aspect Ratio: 16:9

Style: Cinematic Photorealistic
Motion Smoothness: High
Shot Duration: 7-8 seconds
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