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Interact5 0.922 ., - L
Interact6  0.941 Al sl e
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Image5 0.902 s egdidl by, dcassaddaglallgdda cuwglly
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Inten5 0.909

(Ringle etal., 2024) a.!,!

Inten6 0.909 saclall &9 rho_ A a—PM-@j 2‘_355_,*}‘, Sl -
o 07 6 ol
Satis2 0916 ALl e WUgrie LoMio (539 Bsdge slidl O
:::zi 8225 0977 0.859 0974 <Yyl sddy .(Fornell & Larcker, :I98’I) Aslasyl
Satis5  0.931 oLl (e Bgdswe Ll o1 1 Jgazdl il
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(3) o8, Joz Ay il
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% Responses Application

em "VH A M L v P Mean noee il e dualy) Lle il il sg2s
Awarel 292 521 125 63 116673 3.8542  High SlaMatl sl isy¥ ol 500zt
Aware2 333  52.1 12.5 21 1.02084 4.0208  High . Cdee /) L)
Aware3 208  60.4 125 63 111545 3.7708  High el &L=l
Aware4 292 479 14.6 83 1.26323 3.7500  High . .
Aware5 25 52.1 12.5 104 1.27423 3.6875  High Sand) Solas delms -1

Aware6 292 58.3 83 4.2 101058 40000 High ol sleadl Judses eMebae i aal
Sport 1215 6.267 114184 3.847  High e ool Ale ) ale U Cllia
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18.8 6.3 1.20872 3.6667 High - R . -
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167 83 121585 3.6042  High D= sl Oy il
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Image2 25 47.9
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Inten7 25 52.1
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O |O|I0|0O|0|0|O|O0| O ([O|Oo|o|0O|0O|O|C|C|O|O|O|C|O0|O0| O |[O|0O|CO|0O|0O|0O|0O|O0| © |O|l0o|0O|0O|O|O| O |O|lOo|o|o|o|o
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dadiye Azl 5355 Apalydl Bleyl O pds wal A ALl coledall sl (s ¥ (ol speezel! eobu
«(0.828) e |, &Ll Adlall el 3 e patyn il lia o 1) (0.547) Lol ool sl ol e
4Ll Adadl 855409 (0.509) dpel 1 Asyleal) Aadlatl aa Jelatlly <(0.704) Al I Aylmadl adlald £¥g 1l
lodall sl ol ssamdl ol (e sl Il Gle U aasie Gilias] 56l Ila ol s « 4330 (0.506) 2ue )

(0.547) ¥l § auall 8,8 559 duel I &yl

R ol Jolas cneses -3

(DV) aalall szl § oubeadl e (olid I3 (o undall (s Adased) 483al) 358 R* ol Jolas (s
R® dasd oof dusliasy) Buclall (5,59 .(Hair et al, 2020 ) (IV) alarud) olpaall oo AST of usly @ psadl s
Ol G218 0.26 o oYl Aagall Lol cAlaswgio 5iad 0.13 —0.02 ooy daydlly | i 523 0.02 e Jas &I
Ao |1 Lot Adall o1, Ag sl dule 11 o A8Mal) R%ais (o (4) JWd! Jgumdl adag aa3ye cnlis <llia
e |1 L) Aadlad) o, A @ oy Q1 lpaad] (e %78.8 it Al Ayle 1 o 4xy liag <(0.788)
%62.2 Uayl yuudsy eyl aletll coladall ao Jelatl (10 %773yt byl 2ule 31 oy 48Mall RPGT azgg
4lxtd) LMl Byguo (§ o (G ol paadl (e %59.2 s Ll azmgg e ) A Latd) 2adlall £ Yol (Sotna (1o
@2l ezl ol 3 o G lasall (e %8716 diud Lo oyud sl ) Aule 31 0T s ¢ 433 £
el a ) lodladl olees L",SJ);XI

Q gl jlasl -4

il b 4d) LA R? cyuet!! Jalas e wlwl JSiy The Predictive Relevance gl ddlad cetal
ST Q Rasd o 13] zdgeil) Bsiall 8y0al) plis e Slas¥l 5Ll Busls passy « Q 3l shte oy 51
D)) Holeo 3 bl Julet) Anasye 35186 Slia o8 (4) @3y Jourd) @l e ¢Lug (Chin,2010) 0.00 (4
«(0.547) 0.35 (10 ST &ayLudl 2 3y o)1 J) Jlaidlg (Q7 = 0.558) el I dylmadl culodladl sl sl 5L, ]!
O i LS e L) & el cslodladl sl Gingdl (ool gqazd| gl daaiye 255405 808 7 3g0ill oof (amy 1gd
Ll Aadsipe Aoty el gbao Sl pdte s A pall ol il e

(4) o8, gz
Sl Jabnid AL 38
H Relationship ;t:tla SDt:V T-Value PValue f Decision R® Q
H.. Sport Sponsorship —> Interaction 0.887 0.029 30.309 0.00 0.509 High Positive Effect 0.773 0.626
H__ Sport Sponsorship —> Image 0.787 0.055 14.116 0.00 0.506 High Positive Effect 0.592 0.460
H__ Sport Sponsorship — Intention 0.892 0.030 29.306 0.00 0.828 High Positive Effect 0.788 0.692
H._ Sport Sponsorship — Loyalty 0.791 0.067 11919 0.00 0.704 High Positive Effect 0.622 0.532

H1 Sport Sponsorship —> Consumer Behavior  0.913 0.026 35.149 0.00 0.547 High Positive Effect 0.816 0.558
Significant at PO* <0.01. Significantat PO** <0.05.

The Goodness of Fit (GOF) z 33aidl 853> -5
Ads I uenlaalIR?5 AVE (5,451 Geometric Mean gl lucdl bl i e SLasNl Cayay
S Aoy ddas piged @ it Bgd iyt GOF alasiul (Sey (Hair et al., 2021) % Inner Constructs

Structural Model JSJl 7 350itly Measurement Model (oliall z3gad clydise ool @uds @iy 45 (g
foe 523 0.1 e J3Y1 GOF 2asd o1 e lasl 5Lall 3Ll 5aels ais (Amedilly (Chin & Dibbern, 2010)

2  GoF =+vR?x AVE
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(il wgie Zeede (G218 0.36 — 0.25 (s GOF daydy (AdS Zaedlo (523 0.25 — 0.1 ¢y &awd]) 0l ez 350l Aae Do
(Model Fit) z 3501l 4ns Mo &l ydige ) (5) @8y dgamdl adng (dnisye dos Mo lia 31 0.36 (o S dagall addy
((Ringle etal., 2024) ¥ sl 7390l doe Do pupdn) doieiul
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Jdl Juass 0.08 cpe (31 SLasI Weall da@ll o e 41,80 3Les) sucld yais (Henseler et al., 2014)
1029 .:0.101 (2 suall 7 3gald Al Aagall o)z 39l Aasdho (oliad sz Juadl o)liely 010 (p J3I
Al Ay puseiadl 7 3g0ill Aadle Jdlig cAaBeally 2aradl wudll 132 Ao 39,8 3929 (g
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A @uall ol ol geazl Al Hdzl d_G Jiesy el o 3yl Slasys goama d_ULS Jias
Lo (yo Jgudin Goiume lia ol 4n Lo 432658339 (& acildly suall (adgaill § d_ULS HlLasy
Azy0 3929 Layl Gy 1089 0 26.43927.067 acdidly 5uall (nz 390l G_d HLas¥ @8 add Leigy .z 3l
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s 852l (am 3 gl oty s (39,5 5929 (uSian |ag (26312 gmis 45ylaa 2657.7 92
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Significantat P *<0.01. Significantat P ** <0.05.
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ABSTRACT

The study aimed to investigate the effect of sports sponsorship on the behavior of the Jordanian sports
audience and the impact of the mediator in the causal relationship between sports sponsorship and audi-
ence behavior. In addition to estimate differences in the perception of sports sponsorship according to de-
mographics. The study was quantitative and analytical descriptive. The population consists of all Jordanian
Professional League attendees, reaching 150,000 people for the 2024-2025 season.

The purposive sampling method was used, and the sample size reached 385 people. The question-
naire is a tool for data collection. The study concludes a high statistical effect of sports sponsorship on the
behavior of the Jordanian audience towards sponsor brands, and all sub-hypotheses regarding the impact
of sports sponsorship on interaction, image, intention, and loyalty were proven. The study found that the
mediator is statistically insignificant in the causal relationship between sports sponsorship and sports au-
dience behavior.

Moreover, it was found that age, education, gender, and favorite team have no effect on the level of
perception of sports sponsorship from the point of view of the Jordanian sports audience.

Finally, the study presented several recommendations and implications for enhancing sports sponsor-
ship activities in Jordan.

Keywords: Sports Sponsorship, Audience Behavior, Involvement, Sponsor Brand, Jordan.
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