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Abstract 

    The current study aims to measure the effect of relationship marketing in its 

dimensions: trust, commitment, empathy, communication, and conflict resolution, on 

competitive advantage in its dimensions: product quality, financial performance, 

market control, creativity and development, and operational efficiency in Egyptian 

petroleum marketing companies. To achieve this goal, a questionnaire was designed 

to measure the variables. The study was applied to a sample of (60) individuals from 

general managers, marketing and sales managers, agent officials, and customer 

officials in Egyptian petroleum marketing companies. The study concluded that there 

is an impact of relationship marketing in its dimensions, which are: trust, 

commitment, sympathy, communication, and conflict resolution. On the competitive 

advantage in its dimensions: product quality, financial performance, market control, 

innovation and development, and operational efficiency in the Egyptian petroleum 

marketing companies under study. Based on the results of the study, the researchers 

presented a set of theoretical and applied implications, and a set of scientific and 

practical recommendations. 
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