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  " Digital Public Relations Tools within Non-Governmental Organizations 

and Their Role in Promoting Activities " 

Abstract 

The study aimed to monitor the concept of digital public relations and its role in 

spreading the activities of civil society organizations , and also to identify the 

concept of civil society organizations  and their development and cultural role 

within society and their areas of work which was represented by ( Upper 

EGYPT Association for Education and Development) working in many fields, 

whether development , education , or cultural in most of EGYPTS governorates 

( Luxor , Qena , Sohag, Assiut , Minya , Alexandria and  Cairo), highlighting its 

role in promoting culture and awareness among children and youth in society, 

and monitoring the digital applications it uses to communicate and disseminate 

all its activities ,such as ( the associations face book page) and access to 

implement and apply its message and vision and disseminate it among the 

targeted audience in its locations within the villages of Upper Egypt. 

The study used the theory of ( dialogic communication), the study relied on the 

case study concluded that digital public relations means practicing activities 

through modern digital means and systems , according to planned and organized 

efforts and activities made to ensure enhancing the reputation of the institutions 

through which they operate ,and how they contribute to achieving the vision and 

mission of the institutions and presenting them to the public by sharing their 

activities with them and quickly monitoring the impact of those activities , 

ensuring interaction and communication between them and their targets , and 

always attracting the public to what they offer.  

Keywords: NGOs, Digital PR.
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