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Analysis of viral marketing methods on social media for tourism 

promotion institutions 

The aim of the research was to analyze viral marketing methods on social media 

platforms of tourism promotion institutions using a content analysis form and 

applied to the Tourism Promotion Authority's pages and all its platforms. The 

research concluded that the diversity of promotional strategies used by the 

Tourism Promotion Authority helps in reaching diverse audiences with diverse 

interests and inclinations. The Tourism Promotion Authority adopts a modern 

approach to tourism promotion that combines "digital interaction," 

"influencers," and "sporting events." It also highlighted the importance of using 

smart timing strategies in tourism marketing. When content is published at the 

right time, it achieves access to a wide audience through the natural sharing 

processes that occur on social media platforms. Furthermore, the use of 

"celebrities" in various fields is a powerful tool in promoting Egyptian tourism, 

as it enhances the credibility of the tourism message and increases its 

attractiveness. It recommended allocating larger budgets for digital marketing, 

while monitoring performance and continuously developing campaigns. It also 

recommended setting precise criteria for using influencers to ensure their 

selection according to the campaign's identity and the target audience. It also 

highlighted the importance of expanding research on the role of viral marketing 

in enhancing the mental image of tourist destinations and developing new 

theoretical models. Explains the relationship between digital interaction and 

tourist travel decisions. 

Key words: (Viral Marketing Methods - Social Media - Tourism Promotion 

Institutions) 
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