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Abstract:
International experts around the world have shown interest in the

tourism industry and its development, particularly in areas with
exceptional tourist attractions. They have utilized digital
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transformation processes in marketing tourism services. In this
context, the objectives of the study are to present and analyze the
quantitative results of digital marketing in the Indian, Emirati,
Malaysian, and Egyptian international experiences. These countries
have implemented digital marketing tools to enhance digital tourism
and market services and products related to hospitality, travel,
tourism, and museums. The study adopted both inductive and
comparative methods to analyze the quantitative results in
international experiences. The aim of the study is to present the
digital marketing tools in international experiences and provide
proposed recommendations for developing digital marketing strategies
in the Egyptian tourism sector. The study reached several results, the
most important of which is the superiority of the Indian experience in
the application of digital marketing for tourism through the activation
of websites in the field of e—travel. Additionally, the study found that
the Emirati experience excels in digital tourism marketing through
social media channels. The study recommended the continuous
development of government tourism service websites in the Egyptian
experience, as well as the importance of relying on artificial
intelligence in tourism marketing.

Key Words:
Digital Marketing, International Experiences, Digital Tourism,
Smart Tourism, digital tourism initiatives,
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