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Abstract

The present study aims to determine the direct and indirect effects of charity social media marketing on
Charity Support Intention via charity Reputation. The questionnaires were directed electronically to followers of
Egyptian charities on social media in the Arab Republic of Egypt. More Than 700 questionnaires were collected.
Path analysis was employed to test the research hypotheses by using Partial least squares equation modeling
(PLS-SEM). The research findings confirmed that charity social media marketing significantly effected Charity
Support Intention. Also, charity social media marketing (Awareness, Interaction, Timeliness, Information, and
Customization) positively influenced charity Reputation. Furthermore, charity Reputation positively influenced
Charity Support Intention. Moreover, the research results showed that charity Reputation mediated the
relationship between charity social media marketing and Charity Support Intention. Also, the Practical and
theoretical implications were explored for both researchers and practitioners. Finally ,There is significant
differences in followers’ perceptions of charity social media marketing based on marital status, level of
engagement, educational qualification, reason for donation, platform name, and the name of the charitable
organization. Additionally, significant differences were found in followers’ perceptions of Charity Reputation
depending on geographic area, level of engagement, educational qualification, reason for donation, and the
organization’s name. Furthermore, followers’ perceptions of charity support intention varied significantly
according to gender, geographic area, and level of engagement, age, educational qualification, and the
organization’s name. On the other hand, no statistically significant differences were found in relation to income
or type of governorate across any of the core study variables.
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Charity social media marketing, charity Reputation, Charity Support Intention, Donation, Word of
Mouth, volunteering, bequest.
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