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ABSTRACT

Researchers have focused on studying the relationship between the role of celebrities in live streaming
and purchase intentions, with the mediating role of customer engagement. Data collection was based
on a questionnaire survey, utilizing a sample of 390 individuals from live streaming customers in Egypt.
The analysis was conducted using Smart PLS4 and SPSS V26 software.

The research findings revealed a significant correlation between the study variables, namely the role
of celebrities in live streaming (professionalism, credibility, attractiveness), customer engagement, and
purchase intentions. Additionally, the results indicated that customer engagement plays a mediating role
between the role of celebrities in live streaming and purchase intentions. Furthermore, there are statistically
significant differences in customer perceptions regarding the study variables (role of celebrities in live
streaming, customer engagement, and purchase intentions) according to gender.

The key recommendations from the research include selecting celebrities based on their credibility
and professionalism, rather than their attractiveness, in order to strengthen the relationship between the

customer and the streaming content.

Keywords: Celebrities in Live Streaming, Customer Engagement, Purchase Intention.
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