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Public opinion trends towards media 

coverage of issues of violence against 

women 

Abstract: 

The study aimed to uncover the attitudes of the study sample, which 

consists of the elite, regarding the nature of how various media outlets address 

issues of violence against women. It sought to identify the main points that the 

media focuses on when discussing issues of violence against women, understand 

the persuasive approaches used by different media during their coverage of these 

issues in various forms, and recognize the impacts that different media have in 

shaping attitudes and knowledge among the study sample after being exposed to 

diverse media content addressing violence against women. It also aimed to reach 

proposals from the perspective of the study sample on enhancing the role of media 

in addressing issues of violence against women. 
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