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The Effect of Consumer’ Brand Familiarity on Willingness to Pay More: The
Mediating Role of Doll Blind Box Uncertainty

(An Applied Study on Chinese Labubu Doll customers in the Egyptian Market)

Abstract

This research aims to examine the impact of consumers’ prior knowledge of a
brand on their willingness to pay a higher price, while testing the mediating role of
perceived uncertainty in the experience of blind box toys, applied to customers of
the Chinese “Labubu” doll in the Egyptian market. The study’s importance stems
from the novelty of the blind box phenomenon in Arab markets and the marketing
challenges it presents in building trust and enhancing perceived value amid elements
of ambiguity and financial risk.

The research adopted the descriptive—analytical method as the most suitable
approach to analyze relationships among variables. Primary data were collected
through an online questionnaire administered to a sample of 424 individuals who
already own one of these dolls, either through purchase or as a gift, while secondary
data were drawn from recent academic literature and related studies. Data were
analyzed using Smart PLS software through Structural Equation Modeling (SEM)
to estimate direct and indirect relationships among variables. Findings revealed that
prior brand knowledge positively and significantly affects willingness to pay a
higher price. Moreover, prior knowledge was found to increase consumers’
perception of uncertainty in the blind box context, and higher uncertainty perception
was also positively associated with willingness to pay more.

The results confirmed that uncertainty plays a partially mediating and reinforcing
role in the relationship between prior knowledge and willingness to pay.
Additionally, demographic characteristics showed varying effects: individuals with
intermediate and upper-intermediate education levels demonstrated higher brand
knowledge, greater perceived uncertainty, and stronger willingness to pay more,
while postgraduate consumers exhibited lower levels of knowledge and spending
willingness. The study offered practical recommendations for companies to design
marketing strategies that strengthen consumer—brand attachment, effectively employ
suspense and excitement, and consider differences across demographic segments.
Keywords: Prior knowledge, brand, willingness to pay, uncertainty, blind box,
customer demographics, Chinese Labubu doll.
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Drnd 28y (b ) agiSay GuSlginall ) il (Trawan et al, 2021) 4l 2 Jie il jall (zasy o) )
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Zhang & Zhang, ) &S sbaall 5 A wdil) a3lSaaliny LSS LY palSY) A jall (e 2 3l
.(2022; Liu, 2023

rdalead) daa) oL

eSlae @ gLl oS 5 S Jilad JYA (e (5 memal llgi ol gl agh 8 3l el @
Ayl 555 RS Jgm Gpaalail] AL 5 Al o slae Al pal) 38 il eal) Geoli
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