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Abstract:

This research paper examines the effectiveness of furniture
manufacturing companies' use of their products as ambient integrated
advertising medium. This is achieved by employing real pieces within
public spaces such as transportation stations, shopping malls, clubs,
airports, ports, etc. The furniture becomes part of the recipient's daily
experience within public spaces. This is achieved by employing
promotional furniture pieces in a display that allows them to comfortably
use them within places they frequent daily (e.g., shopping malls, bus
stations, metro stations, public parks, etc.). This is an idea based on the
product's presence within the public landscape.

This paper aims to analyze the impact of using this unconventional
advertising technique on the recipient, its effectiveness in establishing the
brand of furniture companies, and determining the extent of user
satisfaction with these companies' products through experience, which is
reflected in stimulating the purchase decision and consequently increasing
sales.

Keywords:
Interactive advertising; experiential advertising; interactive
design; experiential marketing
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