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“The Reciprocal Influence Between Design and Human Behavior
in Commercial Spaces”

Tosien paly) seaa Jles A8
1 oadlal)
Aaadlgl) Al liall AN Blead)  Adanll A 3 eall J38 Cany
Gt b Laeaill il L Al Lhls 3Dl Whag ¢ Slady) ol
Gl . CLLY) o3 A 8 Lo ageds LS ¢Cpariioll A0 1,0
e J enlall 2l dlgs Ao Jiar ¥ (Sld) lslad) of daasd e Cand)
sl mgidl Al Cadiel aging Balely el LA JSi A Sleld
Gaidagll Gl gy Al el 6 dda3 DA e o bl
Jie Ldslal) lead) sualie 5k dubs culs ) gl Gl @bl
il Al dikiey ASHal)l adimiy celiagaally calsally (olsllg cselial!
o LS . Bl M)y SHay) &lgludl Je(Decompression Zone)
sl ) man Jgo ZARA (JKEA i ddle alial dls clulyy Gl
Liay lilasialy A55al) wimg Aphall Lihal) e Gl o) Cadags A
gisal Jie Ll 23l ) sl sty . penail) S sk 3 padiedl)
S-0O-R  zisaiy «Mary Jo Bitner (1992) IServicescape
Ll @hidl n Al psl(Stimulus—Organism—Response)

Ol sl daaly - Aluand) ¢y oidl) AdS AR B jlant) A - 5 60l anay Soliva (uyda -1

"l il B SlaY) dsludly aaall) c Jolial) it

—




(2025) ;o987 2z 18 2 Mhme dxslasizlg ELudYl Coluhlly QIS § @ﬁgum

avaailly Sobull didaill o Jalal) of Gl il gy . Sy dsladly
Cliy el 8 pgen d dlad ol Allea Calaal Gaas o i Y sl
ae Jelilly lail aulia) Hiaig ¢ B ually (SHIY) el cuatiod 4ol
O

:daalidal) cilalsl

il - Al Gl ale —alall @l —Ela) gleadl — 1A areal
ASally @lesal) Jashads = Soladl anenail) —al<al)

"l il B SlaY) dsludly aaall) c Jolial) it




(2025) eiST2z 18 2kme LsleixYlg ELSYI luhyllly SISTI tb JOEIEN

Abstract:

This research explores the dialectical relationship between interior
architecture in physical commercial spaces and human behavior as a
reciprocal dynamic in which design decisions are both influenced by and
influential upon users’ perceptual and behavioral responses. The study is
founded on the premise that human behavior is not merely an outcome of the
physical environment but an active factor that shapes and redirects design
strategies. Employing a descriptive and analytical methodology, the research
examines spatial composition, functional zoning, and visual attraction
strategies, alongside the influence of key interior elements such as lighting,
color, materials, noise, circulation patterns, and the Decompression

Zone on Visitor’s Sensory and emotional experiences Case studies of IKEA
and ZARA (Mall of Egypt) were analyzed to demonstrate the use of
analytical tools including heat maps, movement tracking, and user
satisfaction surveys in improving design decision-making. The theoretical
framework draws on Mary Jo Bitner’s Servicescape model (1992) and the S—
O-R (Stimulus—Organism—Response) paradigm to interpret how
environmental stimuli shape human behavior. Findings reveal that integrating
behavioral analysis within interior design transcends aesthetic or commercial
purposes; it contributes to creating commercial spaces that respond to human
sensory awareness, enhance perceptual engagement, and strengthen users’

sense of belonging and connection to place.
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