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Mass Media Studies and the Mix between
Quantitative and Qualitative Research Methods

Prof. Nagwa El Gazzar
Abstract:

Qualitative research is considered one of the strongest research methods used
to understand and analyze information relevant to social and marketing
phenomenon, since the researcher can reach the hidden reasons behind these
phenomenon in a deeper, specific and integrated manner. Qualitative methods
allow the researcher to analyze and discuss the results of the study based on
deep analysis and relate the results to the defined theoretical frame of the study.

Marketing research agencies use many qualitative tools and ways, and they can
tailor the tools in many ways to achieve the purpose of the study. During data
collection, the qualitative marketer starts to analyze the information, in his own
specific way based on the parts of the discussion guide that is divided into
defined segments of topics that have been discussed with the participants.

Most of Arab academic researches rely on the quantitative research
methodology in data collection and analysis, passing by steps of defining
population, sample selection and using statistical analysis to get the results.
The steps of conducting quantitative research rely heavily on logic and
objective results of numbers and statistical correlations, while the qualitative
methodology depend on direct contact with the interviewee and uses indirect
projective techniques based on the science of psychology, which allow the
researcher to get information that is difficult to reach in quantitative surveys
that doesn’t assist the interviewee to freely express his own feeling and his own
opinion as in qualitative methodology.

Therefore, based on practical experience in conducting and analyzing
qualitative market research, and also in supervising academic research, this
paper aims to reduce the gap between using qualitative research in academic
studies and its use in practical market research. This paper will shed light on
the analytical and moral standards that should be taken into consideration when
using qualitative analysis in academic research.

Key words: Qualitative technique, Quantitative technique, Social Media,
Validity and reliability in research.
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