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Abstract  

The research aimed to study the key variables related to the social 

sites of Interactive Marketing, from the tourist's point of view, and to 

identify the most important attractions elements that should be addressed to 

activate the role of Interactive Marketing to promote tourism in the Egyptian 

natural protectorates. The study focused on some of the protectorates by 

using a random sample of 150 tourists in natural protectorates. It concluded 

that there was a statistically significant relationship between some 

demographic variables of the tourists and Interactive Marketing. Also the 

most important IT services that should be covered on Interactive Marketing 

sites had been identified from the tourists. The main recommendation drawn 

from this study is to adopt the Interactive Marketing as a modern and 

innovative methodology to provide the tourists with the right information 

and to stimulate incoming tourism by interactive dialog through different 

online applications.  
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(Interactive Marketing or one to one 

Marketing)

Interactive Marketing  

 IBM  (Unica , 2010)

Interactive Marketing means engaging each customer and prospect in a cross-

channel dialogue that builds upon his or her past and current behavior . 
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Commercial online services  
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 إستمارة الإستقصاء
Questionnaire 

Dear guest we are pleasure to meet you and welcome in Egypt We appreciate your 

recommendation towards promoting the Egyptian Protectorates.                                                    

Thanks for your help     

Questionnaire about Tourism Natural Protectorate Areas in Egypt 

Put a tick √ on suitable answer from your opinion . 

1- Nationality ……                          

2- Age  (years)  ……    

3- Gender….    Male(   )                 Female (   )     

4- Marital status …  single (   ) Married (   )    widowed (   )          Divorced (   ) 

5 Is this your first visit to Egypt?  

           

Yes 

No 

(    ) 

(    ) 

6 With whom did you come? 

 

Individually 

With your family 

In a group 

(      ) 

(       ) 

(       ) 
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2500000
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مصريين

أجانب



 

 

 

 
 

7 How much money did you spend through your 

staying 

…..…………..$  

8 How many days did your tour take? …… days  

9 How did you book your trip? Travel agency 

Tour operator 

Internet travel site 

(       ) 

(       ) 

(       ) 

10 From where did you get information about 

Egyptian protectorates?  

Word of mouth 

Tourist agents 

Tourist company 

Internet 

T.V 

travel Magazine 

(       ) 

(       ) 

(       ) 

(       ) 

(        ) 

(        ) 

11 What's the best tool to promote on social 

networking sites from your opinion toward 

protectorates in Egypt? 

Face book 

Twitter 

You tube 

Dialogue 

applications 

(       ) 

(       ) 

(       ) 

(       ) 

12 Do you prefer staying in Ecologic hotels rather 

than staying at others?  

Yes 

No 

(    ) 

(       ) 

13 What was the main motive of your visit to the 

protectorates? 

Leisure 

Scientifically 

Experience 

Other (mention) 

(       ) 

(     ) 

(       ) 

14 What is your opinion about the protectorates in 

Egypt? 

Excellent 

Very good 

Good 

Pass 

bad 

(       ) 

(       ) 

(       ) 

(    ) 

(       ) 

15 Are you willing to repeat your visit to Egyptian 

protectorates? 

Yes 

No 

(     ) 

(       ) 

16 Are you going to tell your friends about this 

journey when you return home? 

Yes 

No 

(     ) 

(       ) 

17 What services do you prefer in Egyptian 

protectorates? 

Valley excursion  

The data will be used in scientific purpose only 

 


