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Research Summary;  
The aim of this research is to design a training program using the 

life model to develop educators' awareness of the challenges of 
adolescent upbringing in the knowledge society and the global continent 
that includes the whole world in an electronic form in which knowledge 
innovations are transmitted on millions of digital pages including 
information and knowledge in various fields and various disciplines, 
which formed A challenge for educators in the process of raising their 
teenage children and they need to develop their awareness on how to do 
the process of raising in a way that achieves positive results despite all 
these digital challenges. Accordingly, a questionnaire was applied to the 

-dimensions: social challenges, cognitive 
challenges, technology challenges, those dimensions consist of (33) 
words, related to the main dimensions referred to that translate some 
procedural challenges To raise the adolescent, and to achieve the goals of 
the study, the researcher used the quantitative and qualitative approach in 

analyzing and interpreting the results of the research  
The research reached a set of results, the most important of which 

were: interest in programs to educate educators of the challenges of 
adolescent upbringing in digital technology, developing educators' 
awareness of contemporary methods and skills of education that make 
adolescent upbringing based on lofty values and avoiding slipping and 
deviation in the negative effects of the web, and encouraging positive 
connotations It contains. 
Key words: (information society - life model - adolescence) 
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