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ABSTRACT

The main objective of the study is to measure the relationship between social
media content and mobile users buying behavior. Consumer perceptions and attitudes
were the two intermediate variables between marketing tactics and buying behavior. A
questionnaire was constructed to measure perceptions regarding the content of sites that
market internet mobile bundles. 384 mobile users were selected, of which only 351
completed the questionnaire. Results show that there is a direct and positive relationship
between social media marketing content and consumer buying behavior. The most
Influential elements of content marketing on consumer perception are credibility of
content, followed by content relevance and finally content emotional appeal. Path analysis
also shows that consumer perceptions and attitudes highly affect the relationship between
social media content and consumer buying behavior.

The study recommends that Egyptian based mobile companies can better manage their

consumer buying behavior through content marketing.

Keywords
Marketing Content; Company Content; Consumer Content; Social Media sites;

Attitudes; Buying Behavior; Perception; Path Analysis; Factor Analysis.
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